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The  Chicago  Daily  News 
and  the  Problem  of  "Position” 

By  BERT  MOSES 


Ir  will  be  admitted  without  argument,  I  think, 
that  a  publisher  has  his  troubles  along  with 
the  rest  of  us. 

And  perhaps  the  most  perplexing,  provoking 
and  perennial  is  this: 

How  can  more  full  positions  be  given  when  all 
are  already. taken? 

Every  scheme  of  make-up  has  been  tried. 

Pages  have  been  put  together  in  a  manner  to 
represent  step-ladders,  pyramids  and  checker¬ 
boards,  and  sometimes  there  has  been  such  a  pro¬ 
miscuous  admixture  of  ads.  with  news  that  the 
English  language  sadly  lacks  words  to  describe 
the  result. 

Only  one  newspaper  \yithin  my  knowledge  has 
solved  the  problem — absolutely  one  only  out  of 
the  twenty-odd  thousand  in  the  United  States. 

'I'hat  one  paper  is  The  Chicago  Daily  News. 

And  the  solution  was  so  simple,  so  easy  and  so 
complete  that  you  marvel  that  it  has  not  been 
universally  adopted. 

This  is  the  solution : 

Positions  are  given  or  sold  to  nobody. 

You  cannot  buy  position  in  The  Chicago  Daily 
News  at  any  price. 


The  make-up  puts  your  ad.  in  the  best  place  he 
can  find,  and  that  is  all  there  is  to  it. 

Under  this  plan,  by  the  process  of  rotation, 
every  advertiser  gets  both  fat  and  lean,  and  thus 
is  equilibrium  maintained. 

Position  may  mean  much  in  newspapers  gen¬ 
erally,  but  The  Chicago  Daily  News  seems  to  be 
the  exception,  for  advertising  in  that  paper  pays, 
no  matter  what  position  it  occupies. 

How  do  I  know  it  pays? 

Because  the  same  advertisers  continue  to  use 
riic  Daily  News  year  in  and  year  out,  and  this 
fact  bears  witness  to  the  profit  that  comes  from 
continued  investment. 

I  think  the  secret  is  this: 

The  readers  of  The  Chicago  Daily  News  have 
become  accustomed  to  its  make-up. 

Phey  do  not  see  the  same  ads  in  the  same  con¬ 
spicuous  places  every  day,  and  so  the  ads  in  the 
less  prominent  locations  are  just  as  interesting  as 
those  in  “island”  positions. 

Anyhow,  The  Chicago  Daily  News  gets  about 
everything  there  is  going,  and  as  it  never  sells  or 
promises  position,  the  inference  is  plain  that  run- 
of-paper  in  The  Daily  News  is  as  good  as  or 
better  than  “top-of-column-and-next”  elsewhere. 


(  J  /lis  is  the  fourth  of  a  series  of  intimate  discussions  of  The  Chicago  Daily  News  by  Mr.  Moses.  The  fifth  will  apfear  in  an  early  issue.) 
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The  Line  Fence  Is  Not  Barbed 

The  wires  of  the  line  fence  between  United  States  and  Canada  are  loose 
and  they  are  not  barbed. 


The  fence  is  down  in  many  places  to  permit 
places  there  are  neighborly  stiles  to  facili¬ 
tate  friendly  intercourse.  There  are  no 
dogs  of  war  to  growl,  bark  or  bite  along 
the  entire  3,000  miles. 

There  is  much  talk  about  removing  the 
fence  and  substituting  therefor  a  loosely 
planted  floral  hedge  in  red,  white  and 
blue,  with  decorative  designs  in  stars, 
stripes  and  crosses,  and  many  open 
driveways. 

This  landscape  scheme  for  the  North 
American  Continent  receives  an  impetus 
from  every  American  Manufacturer  who 
augments  the  trade  between  the  two 
countries  by  enlarging  his  market  to  in¬ 
clude  Canada. 

Information  regarding  advertising  and 
distribution  in  Canada  will  be  furnished 
by  the  advertising  manager  of  any  of  the 
papers  listed  on  this  page  or  by  any 
recognized  Canadian  Advertising 
Agency. 


of  free  interchange  of  products,  and  at  other 


PROVIJiCE  OF  ONTARIO 

Population  2,523,274 

Circulation 

Lines 

Net  Paid 

2300 

=  10,000 

Brantford  Courier  (E) . 

5,093 

.015 

.01 

Galt  Reporter  . 

4,000 

3,471 

.0128 

.01 

Guelph  Mercury  . 

.0128 

.0085 

Hamilton  Spectator  (E)  . 

29,157 

18,479 

.0550 

.05 

Hamilton  Herald  (E)  . 

.04 

.0350 

Kingston  British  Whig  (E) .... 

'  5,633 

.0150 

.01 

London  Advertiser  (M  N  A  E) . . 

44,982 

.06 

.05 

Net  paid  circulation  for  week  ending  March 

2,  iqi8. 

London  Free  Press  (M  N  &  E).. 

38,071 

.06 

.05 

t  A.  B.  C.  statement,  6  months  period,  ending  Sept.  30,  1917. 

Peterborough  Examiner  (E)  .... 

4,900 

.0131 

.01 

Sarnia  Observer  . 

2,600 

.0125 

.01 

Stratford  Herald  . . . 

3,303 

.01 

.0071 

St.  Thomas  Times  (E) . 

6,559 

.0125 

.01 

St  Catherines  Standard  (E) - 

8,412 

.025 

.015 

Toronto  Globe  (M)  . 

90,145 

.12 

.09 

Toronto  News  (E)  . 

49,000 

91,270 

.06 

.05 

Toronto  Star  (E)  . 

.1050 

.0850 

Toronto  Star  (S)  . 

56,746 

.0650 

.0550 

Toronto  World  (M)  . 

43,136 

.095 

.06 

Toronto  World  (S)  . 

90,767 

10,368 

.11 

.08 

Windsor  Record  (E)  . 

.0275 

.0225 

PROVINCE  OF  QUEBEC 

Population  2,002,731- 

-English  397,392 

1  French  l,60o,339 

Montreal  Gazette  (M)  (2c-$6  yr.) 

34,907 

.0725 

.06 

Montreal  La  Patrie  (E) . 

35,827 

.06 

.045 

Montreal  La  Press  (E)  . 

1404)00 

.11 

.09 

Montreal  Le  Devoir  (E)  (2c-$5  yr.) 

20337 

.04 

Montreal  Star  (E)  . 

113378 

.11 

.095 

Quebec  Le  Solell  (E)  . 

35,000 

.05 

.05 

Sherbrooke  Record  (E)  . 

10,579 

.03 

.0250 

Prepared  and  written  by  Geo.  T.  Hobart,  Hamilton,  Canada. 
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The 


New  York  EVENING  JOURNAL’S 
SUPREMACY  in  1917 

The  N  ew  York  Evening  Journal 


Carried  MORE  Advertising  Than  Any 


Other  New  York  Evening  Newspape 


in  All  1  mportant  Classifications 


This  position  of  unapproached  leadership  in  the  evenin^r  field  has  been  held  year 
after  year  because  the  RESULTS  secured  by  advertisers  in  the  New  York  EV^ENING 
JOURNAL  are  evident  and  abundant. 

The  EVENING  JOURNAL  is  not  only  read  by  hundreds  of  thousands  more  people 
than  any  other  evening  newspaper,  but  they  have  been  proven  to  be  the  very  people  who 
are  most  responsive  to  advertising  and  who  have  the  ready  money  to  buy  what  they  want. 

While  1917  was  the  greatest  of  all  years  in  the  volume  of  advertising  carried  by  the 
New  York  EVENING  JOURNAL,  it  has  only  continued  the  past  supremacy  by  again 
showing  the  EVENING  JOURNAL  far  ahead  of  all  its  competitors. 

The  accurate  figures  for  the  year  1917,  compiled  by  the  Statistical  Bureau  of  the 
New  York  Evening  Post,  show  the  EVENING  JOURNAL 

FIRST  IN  ADVERTISING  VOLUME 

among  evening  newspapers  in  all  the  following  classifications: 

FIRST  IN  LOCAL  DISPLAY  ADVERTISING 

FIRST  IN  NATIONAL  ADVERTISING 

FIRST  IN  DRY  GOODS  ADVERTISING 

FIRST  IN  WOMEN’S  SPECIALTY  SHOP  ADVERTISING 

FIRST  IN  MEN'S  FURNISHINGS  ADVERTISING 

FIRST  IN  MUSICAL  INSTRUMENT  ADVERTISING 

FIRST  IN  FURNITURE  ADVERTISING 

FIRST  IN  SHOE  ADVERTISINGRTISING 

FIRST  IN  TOBACCO  ADVERTISING 

FiRST  IN  BROOKLYN  ADVERTISING 

FIRST  IN  HARLEM  AND  BRONX  ADVERTISING 

FIRST  IN  AMUSEMENT  ADVERTISING 

“Nothing  Succeeds  Like  Circulation” 
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TF  you  were  to  ask  most  any 
^  intelligent  Philadelphian  how 
to  make  your  advertising  do  you 
the  most  good  in  Philadelphia, 
the  reply  undoubtedly  would  be: 

“Put  it  in 

The  Bulletin” 

The  name  of  The  Bulletin  is  a 
household  word  in  Philadelphia,  and 
its  circulation  reaches  far  beyond 
the  highest  point  ever  attained  by  a 
daily  newspaper  in  the  State  of 
Pennsylvania. 

Net  paid  daily  average  circulation  for  February: 

401,039  copies 

NEW  YORK  OFFICE  CHICAGO  OFFICE  DETROIT  OFFICE 

Dan  A.  Carroll  J-  E.  Verree  C.  L.  Weaver 

Tribune  Bldg.  Steirer  Bldtj.  11  Lafayette  Bldg. 


Isdued  every  Saturday — forms  closing  at  ten  A.  M.  on  the  Friday  preceding  the  date  of  publication —  by  The  Editor  and  Publisher  Co.,  Suite  1117,  New  York 
World  Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman  4330.  The  Journalist,  established  1884;  The  Editor  and  Pub- 
U,her,  1901;  The  Editor  and  Publisher  and  The  Journalist,  1907.  James  Wright  Brown,  President;  Edwin  Doddridge  DeWitt,  Secretary  and  Treasurer 
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REPRESENTATIVE  AMERICAN  PURLISHERS  URGE 
PAID-ADVERTISING  POLICY  FOR  NATION 

Government  Should  Recognize  Commodity  Value  of  Display  Space  and  Buy  and  Pay  for 
It  at  Commercial  Rate — Entire  Cost  of  Liberty  Loan  Campaigns  May  be  Met 
Through  Marketing  Bonds  to  People  Without  Increasing  Interest  Rate — 

.  Charge  of  Profiteering  by  Newspapers  Resented  as  Absurd 


WHY  THE  GOVERMVIEINT  SHOULD  BUY 
ADVERTISING 

“It  wa.s  unjii.st  to  the  l.oan  ( 'oiniiiittee  to  make  it  Im‘k  for  private 
eontritmtions  of  money  a.s  if  the  (Sovernment  were  an  eleemosynary 
in.stitution ;  it  was  unjii.st  to  private  individuals  to  ask  them  to  jiay 
expen.ses  of  government." — Mradford  Merrill. 

«  *  * 

“The  nation  will  not  countenanee  lonKer  an  advertisinK  poliey 
whieh  is  a  lH‘Kn:inK  poliey  or  a  poliey  whieh  forces  others  to  do  that 
whieh  the  (Jovernment  will  not  do  its«‘lf.“ — K.  K.  K.  Hunt.sman. 

*  *  • 

“The  (Jovernment  should  Vk‘  willing  to  do  what  it  recommends 
husine.ss  men  and  public-spirited  in.stitutions  doing. ” — W.  M.  Kamsdell. 

t!  *  • 

“If  taking  a  fair  jirice  for  my  commodity  from  the  (Jovernment  is 
war  iiroflteering  then  every  .shipyard  that  is  building  ship.s  is  war 
protiteering.” — Joseph  Ulethen. 


THP;  PJlllTOK  ANIl  I’l  HLISIIER  prC-SCnts 
herewith  extracts  from  letters  re¬ 
ceived  this  week  from  leading 
American  publi.shers  on  the  subject  of  a 
policy  of  paid  ■adverti.sing  for  the  Gov¬ 
ernment.  Heretofore,  in  all  public  dis¬ 
cussions  of  this  que.stion,  newspaper 
makers  have  generally  maintained  a 
|)ollcy  of  silence,  feeling  that  expressions 
of  opinion  in  favor  of  a  .sound  govern¬ 
mental  policy  in  this  matter  would  sub¬ 
ject  them  to  charges  of  .selfi.sh  bias. 

This  reluctance  on  their  part  to  take 
a  part  in  the  di.scu.s.sions  has  lieen,  in 
many  quarters,  interpreted  as  acquies¬ 
cence  in  the  present  policy  of  the  Trea¬ 
sury  Department  and  a.s  an  endorsement 
of  the  methods  used  in  advertising  the 
Liberty  I-aians  and  other  patriotic  cam¬ 
paigns.  That  a  majority  of  the  pub¬ 
lishers  of  the  country  have  lx?lieved 
from  the  first  that  Mr.  McAdoo's  adver¬ 
tising  policy  wa.s  unsound,  undemocrat¬ 
ic,  wa.steful,  and  unbusines.slike  has  lieen 
known  to  The  Kditor  anu  Pi:bushei{. 
Some  publishers  there  are  who  either 
approve  of  the  pre.scnt  policy  or  hesi¬ 
tate  to  critici.se  it,  but  these  do  not  rep- 
re.sent  the  prevailing  .sentiment  and  at¬ 
titude. 

.  The  views  expressed  in  these  letters 
go  to  the  root  of  the  whole  question  and 
constitute  an  una.s.sailable  brief  in  be¬ 
half  of  a  sound  advertising  policy  for 
I’ncle  Sam. 

Bradford  Merrill,  the  New  York  Ameri- 
nn: 

“The  Government  cannot  sell  five  or 
six  billions  in  war  bonds  in  thirty  or 
.sixty  days  without  the  united  aid  and 
coJiperation  of  more  than  twenty  thou¬ 
sand  organized  banks  and  bankers,  and 
nearly  twenty  thou.sand  newspapers  and 
periodicals. 

“Substantially  all  the  banks  and  bank¬ 
ers  and  .substantially  all  the  newspa- 
jiers  are  willing  to  give  their  services 
free  in  aid  of  the  Ijoan,  just  as  nine  out 
out  of  ten  of  the  banker.s,  editors,  and 
publishers  sub.scribe  individually  to  the 
Iwnds. 

“The  Government  can  and  .should  ac¬ 
cept  such  patriotic  service  freely  and 
without  thought  of  comr>ensation  for  in¬ 
dividual  .services.  But  there  is  no  rea- 
.son  why  the  bankers  or  the  newspapers 
should  pay  the  necessary  and  inevitable 
expenses  of  printing,  posters,  circulars, 
postage,  and  the  employees  who  devote 
their  entire  time  to  the  organization  of 
the  Lit>erty  Txian  campaign. 


“Kverybody  who.se  opinion  is  worthy 
of  rc.spect  feels,  I  think,  that  no  editor 
publisher,  nor  any  banker  or  broker, 
should  expect  to  receive  or  should  be 
permitted  to  receive  any  considerable 
profit  for  indispen.sable  services  render¬ 
ed  in  aid  of  a  Lil>erty  Loan  or  a  Red 
('ro.ss  fund,  or  a  War  Savings  Certifi¬ 
cate  Loan. 

“In  the  case  of  the  first  Liberty  Loan 
the  bankers  and  bond  hou.ses  which  pa¬ 
triotically  turned  over  their  entire  or¬ 
ganization  to  the  Government  did  not 
receive  from  the  Government  one  penny 
of  commission,  not  even  reimbursement 
for  their  expenses  for  po.stage  and  cir¬ 
culars.  Neverthcle.s.s,  nearly  all  the 
banks  and  bond  houses  spent  lavishly  of 
their  private  funds  to  make  the  Loan  a 
success. 

MB.  H  karst’s  aj-OPERATION. 

“The  (Jovernment  did  not  spend  one 
penny  for  adverti.sing  in  the  newspa- 
tiers.  The  newspapers  gave  thousands 
of  columns  of  news  ?ind  editorials  to 
stimulate  subscription.s.  Many  newspaper 
publi.shers,  liesides  subscribing  liberally 
a.s  individuals  to  the  Loan,  made  personal 
contributions  to  the  publicity  funds  for 
u.se  out.side  of  their  newspapers  to  pro¬ 
mote  the  Ixian.  Mr.  Hear.st,  for  In¬ 
stance,  tie.sides  putting  the  services  of 
his  cartoonists,  editors,  special  writers, 
and  reporters  freely  at  the  disposal  of 
the  Litsirty  I»an  Committee,  Is.sued  at 
his  own  expen.se  thousands  of  posters  in 
colors  advertising  the  Liberty  Loan. 

“Thc.se  posters  In  colors,  furni.shed  by 


the  New  York  American,  were  di.strlb- 
uted  throughout  the  Middle  Atlantic 
States.  I  saw  several  of  them  displayed 
In  the  windows  of  stores  and  offlce  build¬ 
ings  within  sight  of  the  T’^nited  States 
Treasury  Building  in  Washington. 

"In  the  case  of  the  first  Liberty  Txian 
the  Government  decided  to  do  no  ad¬ 
vertising,  but  every  experienced  hu.sine.ss 
man  knew  that  the  IJherty  Loan  couid 
not  be  distributed  without  advertising. 
,The  result  was  that  the  Liberty  Tjoan 
Committee  of  New  York,  under  the  able 
management  of  Guy  Emerson,  Mr. 
Forbes,  of  Harris,  Forbes  &  Company, 
and  Benjamin  Strong,  of  the  Federal 
Reserve  Bank,  invited  New  York  busi¬ 
ness  men  privately  to  raise  a  large  sum 
to  pay  for  advertisements,  circulars, 
posters,  etc.  These  advertisements,  paid 
for  by  private  individuals  or  firms,  were 
In  some  ca-ses  publl.shed  at  very  high 
cost. 

"It  was  unju.st  to  the  Loan  Committee 
to  make  It  beg  for  private  contributions 
of  money  as  if  the  Government  were  an 
eleemosynary  In.stltutlon;  it  was  unjust 
to  private  individuals  to  ask  them  to  pay 
expen.ses  of  Government;  it  was  wrong 
for  any  newspapers  to  charge  the  high 
rates  paid  for  ordinary  financial  adver¬ 
ti.sing  for  this  Liberty  Ixian  advertising. 

"When  the  Government  billets  troops 
upon  a  community,  it  always  pays  a 
reasonable  minimum  charge  for  the  food 
or  thing  taken. 

"It  would  be  much  better  for  the  Gov¬ 
ernment,  when  It  requires  the  services 


of  bankers,  bond  housc.s,  adverti.sing 
agent.s,  new.spap<‘rs,  and  periodicals,  to 
pay  the  bare  minimum  co.st  of  the  thing 
it  requires  and  to  make  public  the  rates 
paid. 

“Ail  newspapers  and  periodicals 
.should  accept  such  regular  adverti.sing 
a.s  the  Government  requires  at  the  low¬ 
est  po.s.sible  rate. 

“I  firmly  believe  that  all  newspapers 
and  all  iJeriodlcals  and  all  banks  should 
lie  u.sed.  Editors  and  publishers,  as  well 
as  bankers,  will  give  their  time,  efforts, 
and  influence  without  thought  of  com- 
pen.satlon  to  make  the  loan  a  succes.s.” 

Herbert  F.  Gunnison,  publisher,  Brook¬ 
lyn  Daily  Eagle: 

“It  is  my  Ixdief  that  a  policy  of  paid 
adverti.sing  would  help  the  Government 
in  floating  loans  and  in  other  war  enter- 
luises.  People  read  advertl.sements  set 
in  di.splay  type  and  are  frequently  Im- 
pres.sed  more  strongly  by  the  arguments 
thus  sot  forth  than  they  are  by  ofTicial 
statements  printed  in  the  new  columna 
TTic  Government  has  no  more  right  to 
ask  that  new.spapers  .shall  print  .such  ad- 
^erti.sing  without  charge  than  It  has  to 
a.sk  one  manufacturer  to  make  rifles, 
another  uniform.s,  another  tents,  an¬ 
other  blankets,  and  another  to  put  up 
food  supplies,  all  without  cost  to  the 
Government. 

“No  other  .single  form  of  enterprise 
in  the  United  States  has  cxjntributed  so 
much  of  war  effort  to  the  Government, 
free  of  charge,  as  the  newspaper  busl- 
ne.s.s.  Every  large  daily  in  the  United 
States  receives  each  week  from  this  or 
that  Government  department,  or  bureau, 
appeals  for  publicity  and  editorial  help. 
These,  together  with  the  related  ap¬ 
peals  from  the  Red  Cross  and  other  re¬ 
lief  organizations,  are  responded  to  at 
the  co.st  of  much  valuable  time  and 
sriace.  When  Governor  Cox,  of  Ohio,  or 
anybody  el.se  talks  of  profiteering  be- 
cau.se  newspapers  expect  regular  ad- 
verti.sing  space  in  their  columns  to  be 
puri'hased  by,  not  given  to,  the  Govern¬ 
ment,  he  is  merely  babbling  nonsense. 
Advertising  space  is  the  commodity  from 
the  .sale  of  which  newspapers  chiefly 
live.  To  ask  them  to  give  it  away  is  as 
cb.surd  and  unjust  as  to  ask  the  pro- 
durer  of  war  supplies  to  present  his 
(ommodities  to  the  Government  as  a 
gift. 

“Were  the  Government  to  ask  the 
newspapers  (or  a  special  rate  for  ad- 
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RODMAN  WAN  AM  AKER,  PHILADELPHIA  PUBLISHER, 
ADDS  POLICE  DUTIES  TO  HIS  BUSY  LIFE 


Photo  by  Bain  News  Service. 

KODMAN  WANAMAKKH. 

Owner  of  the  I^hiladelphia  Pre.ss,  who  was  recently  appointed  a  special  I>;puty 
Police  ('ommis.sioner,  to  take  charge  of  the  police  re.serves  of  New 
York,  at  his  desk  at  Police  Headquarters. 


xertising  I  a.ssume  that  the  newspapers 
would  be  willing  to  make  concessions 
in  this  respect.  That  is  a  question  re¬ 
quiring  careful  consideration  and  dis¬ 
cussion.  As  a  matter  of  fairness,  how¬ 
ever,  I  do  not  think  that  the  newspapers 
would,  or  should,  consent  to  the  sale  of 
their  space  except  at  a  profit  which,  in 
con.sultation  with  Oovernment  repre¬ 
sentatives,  might  be  fixed  upon  as  rea¬ 
sonable.” 

R.  F.  R.  Huntsman,  president,  Brooklyn 
.Siandard  Union: 

‘The  United  States  (k)vemment 
should  adopt  at  once,  and  for  the  first 
time,  a  business-like  advertising  policy. 

"Otir  Government  should  be  the 
largest  advertiser  in  the  world  at  the 
pre.sent  moment,  instead  of  which  it  is 
no  advertiser  at  all.  Kvery  business 
man  knows  that  advertising  is  the 
greatest  modern  business  force  to-day, 
and  yet  this  Government  officially  ig¬ 
nores  adverti.sing  and  at  the  same  time 
u.nofficially  begs  for  it.  This  attitude 
makes  the  Government  ridiculous  in  the 
eyes  of  the  advertisers  of  the  world. 

•'^Vhy  should  the  United  States  Gov¬ 
ernment  expect  its  entire  advertising 
hill  to  l>e  paid  by  patriotic  and  gener¬ 
ous  citizens?  Why  should  our  Govern¬ 
ment  be  plact'd  in  the  position  of  a 
charitable  institution,  instead  of  coming 
out  man-fashion  and  conducting  the  ad¬ 
verti.sing  business  of  the  Government 
in  a  proi»er  and  busine.sslike  manner. 

“No  .sane  publisher  will  agree  with  the 
contention  that  tho.se  new.spapers  which 
accept  money  for  Government  advertis¬ 
ing  are  guilty  of  ‘war  profiteering.*  It 
is  such  unsound  reasoning  as  this  that 
has  mislead  our  Government  officials, 
and  created  the  belief  that  the  Govern¬ 
ment  should  receive  for  nothing  any  ad¬ 
vertising  space  which  it  wishes  to  com¬ 
mandeer. 

“In  nearly  every  branch  of  American 
indu.stry  the  Government  is  making 
huge  purchases,  presumaidy  proper  pur¬ 
chases,  of  all  sorts  of  commodities 
nece.s.sary  for  the  successful  conduct  of 
the  war.  I  have  heard  of  no  industry 
where  unusual  discounts  were  given  on 
Government  orders.  I  have  heard  of^ 
no  industry  that  has  given  to  the  Gov¬ 
ernment  guns  or  ammunition  or  uni¬ 
forms  or  anything  at  all  as  a  “gift.” 

“The  newspapers  of  the  United  Sates 
have  opened  their  news  columns  to  the 
Government  w'ithout  stint.  They  have 
kept  faith  with  the  Government  with 
relation  to  war  news,  printing  nothing 
that  would  embarrass  a  single  official  or 
w'hich  was  harmful  to  the  Gov'ernment. 

AOVEKTISINO  IX>SSES  or  THE  NEWSPAPERS 

“I  have  before  me  the  Evening  Post 
.stati.stics  covering  the  month  of  Janu¬ 
ary  this  year.  Of  »5  papers  listed  in 
the  principles  cities  of  the  country,  72 
are  shown  to  have  sustained  severe  ad¬ 
vertising  los.scf?.  In  New  York  City 
only  two  newspapers  showed  a  gain  in 
February,  the  combined  gain  being  31,- 
979  lines.  The  other  papers  showed  a 
combined  lo.ss  of  934,963  lines.  Not  one 
of  these  papers  has  refused  space  to  the 
Government  so  far  as  their  news  col¬ 
umns  are  concerned.  They  have  all 
been  eager  to  give  to  the  Government 
the  fulle.st  facilities  for  spreading  broad¬ 
cast  anything  which  might  be  regarded 
as  news.  New.spapers  which  are  strug¬ 
gling  for  existence,  publications  which 
are  standing  the  losses  which  the  news¬ 
papers  have  to  stand,  and  which  never¬ 
theless  are  gfivlng  millions  of  doll.irs 
worth  of  space  free  to  this  Government, 
are  not  in  the  ‘profiteering*  class. 

‘The  advertising  men  of  the  country 


should  get  together  and  send  to  Wash¬ 
ington  a  man  big  enough  to  sell  adver- 
tixinff  to  the  United  States.  This  man 
should  be  one  who  could  show  the  Gov¬ 
ernment  that  the  Nation  will  not  coun¬ 
tenance  longer  an  advertising  policy 
which  Is  a  begging  policy  or  a  policy 
which  forces  others  to  do  that  which 
the  Governmyit  will  not  do  it.self. 

‘The  Government  of  the  United  States 
should  l>econK>  an  advert i.ser  now,  con¬ 
ducting  its  advertising  l>u.siness  on  a 
busine.sslike  basi.s,  paying  for  what  it 
gets,  insisting  that  full  value  shall  be 
given,  and  that  each  medium  shall  be 
weighed  in  exactly  the  same  fashion 
that  experienced  advertisers  demand. 

‘The  time  for  patriotic  .sacrifice  on 
the  altar  of  advertising  in  the  name  of 
the  Government  should  pass,  and  the 
era  of  advertising  as  a  business  .should 
begin — now." 

Chas.  H.  Taylor,  Jr.,  manager,  the  Bos¬ 
ton  Globe : 

“Why  should  not  the  Government  of 
the  United  States  do  busine.ss  on  a  busi- 
ne.ss  Ijasis  with  the  newspapers  as  it 
does  with  manufacturers?” 

Paul  Patterson,  busines.s  manager,  Balti¬ 
more  Sun: 

“Certainly  the  United  States  Govern¬ 
ment  should  pay  for  its  advertising,  and 
it  should  use  paid  advertising  for  the 
flotation  of  its  ‘Liberty  L«oan.* 

“I  think  the  policy  pursued  by  the 
Government  in  this  matter  has  been 
a  very  cheap  and  unworthy  one.  It 
certainly  is  a  shame  that  the  individuals 
should  be  called  upon  to  furnish  the 
money  to  advertise  the  Government 
loan.  There  is  no  more  reason  why  a 
.store  should  be  called  upon  to  give  up 
part  of  its  advertising  space  to  Liberty 
bonds  than  there  is  for  the  owner  of 
an  office  building  to  give  up  offices  to 
the  Government  rent  free. 

“Governor  Cox’s  po.sition  is  unten¬ 
able  unless  all  commodities  needed  by 


the  Government  for  the  continuation  of 
the  war  are  commandeered. 

“Granting  that  paid  advertising  is  a 
good  thing,  there  is  no  reason  whatever 
why  the  Government  should  not  pay  for 
it  the  same  as  it  pays  for  its  other  com¬ 
modities.” 

W.  P.  Goodspeed,  businei^ii  manager 
Buffalo  News: 

“We  think  that  ‘he  Government 
should  adopt  a  policy  of  paid  advertising 
for  the  third  Liberty  Loan.  The  news¬ 
papers  of  the  United  States  have  al¬ 
ready  given  their  .space  very  liberally 
to  the  Government,  not  only  to  boost 
the  first  and  second  Liberty  Loans,  but 
Thrift  Stamps;  and  if  it  had  not  been 
for  the  newspapers  of  the  United 
States,  the  Garfield  Coal  Order  could 
never  have  reached  tbs  manufacturers. 
All  of  this  work  has  been  done  by  the 
new.spapers  cheerfully.  A  newspaper 
is  a  mercantile  institution  and  should 
be  considered  so  by  the  Government  as 
welt  as  by  manufacturers.  They  would 
not  think  of  asking  a  manufacturer  to 
give  them  the  use  of  their  factory  for 
any  certain  period  without  paying  for 
it.  Still  they  have  no  hesitancy  in 
asking  the  ^new.spapers  to  give  them 
page  after  page  of  white  paper,  which 
is  the  same  thing  to  a  newspaper  as  it 
would  be  to  ask  the  Pierce  automobile 
people  to  give  them  a  certain  number 
of  trucks.” 

W.  M.  Ramt^dell,  publisher,  Buffalo  Ex¬ 
press  : 

"We  recall  that  hundreds  of  our  most 
public  spirited  and  generous  business 
men  and  executives  of  large  industries 
gav'e  di.splay  space  in  liberal  volume  to 
advertising  the  two  Liberty  Loans  and 
War  Savings  Stamps,  and  al.so  the  big 
campaign  for  the  Red  Cross. 

“While  this  advertising  was  done  at 
the  very  lowest  rate,  we  consider  that 
their  judgment  that  it  was  worth  ad¬ 
vertising,  was  the  best  possible  endorse¬ 
ment  of  the  Government’s  advertising 


Liberty  Loans,  and  it  should  with  entire 
propriety  do  so  and  pay  for  the  display 
space  at  the  lowest  rate,  and  every  ad 
should  carry  the  signature  of  President 
Wil.son.  If  this  di-splay  space  is  car¬ 
ried  at  the  very  lowest  schedule  rate,  it 
it  not  reasonable  for  anyone  to  consider 
it  in  any  sense  as  profiteering. 

“To  be  entirely  consistent,  the  Gov¬ 
ernment  should  be  willing  to  do  what  it 
.recommends  bu.siness  men  and  public 
.spirited  in.stitution  doing,  and  It  ha.° 
the  wisdom  and  experience  of  Great 
Britain  in  saving  millions  in  intere.st  by 
.spending  far  less  in  tremendous  display 
advertising  in  British  ne-wspapers.” 

Hilton  U.  Brown,  general  manager, 
Indianapolis  News; 

“The  I'^nited  States  would,  in  my 
ojdnion,  bt‘  in  a  .stronger  position  if  it 
used  paid  advertising  for  its  official 
busines.s,  including  the  liberty  Loan. 

It  .should  pay  at  the  minimum  rate 
charged  for  adverti.sing  of  similar  classi¬ 
fication  in  each  publication  that  it  uses. 
■Such  adverti.sements  would  carry  the 
W'eight  of  official,  authorized  statements. 

I  do  not  advocate  this  advertising  charge 
for  the  benefit  of  newspapers.  They 
have  gotten  along  without  it  and  can 
continue  to  do  .so.  But  I  advocate  it 
because,  in  my  opinion,  it  would 
strengthen  the  confidence  and  .stimulate 
suto.scription.s.  It  should  not  carry  any 
side  agreement  that  the  publishers 
should  boo.st  the  Goverhment  loan.  The 
papers  will  do  this  anyhow. 

“The  loan,  and  the  the  daily  develop¬ 
ment  of  subscriptions  to  It,  have  news 
value  which  the  papers  will  take  care 
of  anyhow,  whether  the  Government  ad¬ 
vertises  or  not.  They  have  a  patriotic 
interest  in  the  succeas  of  the  loan;  but 
the  Government  must  designate  alt 
terms  and  officially  declare  the  condi¬ 
tions  on  which  subscriptions  are  taken. 
These  are  definite,  fixed  matters  and 
.should  not  be  left  to  the  voluntary  state¬ 
ment  of  anyone,  however  willing  he  may 
lie  to  help.  Official  statements  are  more 
definite  and  conclusive  than  any  inter¬ 
pretation  of  them  can  lie.  The  parallel 
may  not  be  exact,  but  the  theatres  ad- 
verti.se,  giving  prices,  dates,  and  name.s. 
and  the  public  has  .a  right  to  depend 
upon  these,  notwith.standing  the  fact 
that  the  new.spapers,  in  their  news  col- 
umn.s.  may  discuss,  exalt,  or  decry  the 
theatrical  performances.  If  adverti.sing 
pays  the  theatres  it  will  pay  the  Gov¬ 
ernment.” 

Ed.  Flicker,  business  manager,  Cincin¬ 
nati  Enquirer: 

“There  is  no  good  rea-son  why  the 
Government  .should  not  pay  for  its  ad¬ 
vertising  space  the  same  as  it  pays 
for  material  and  labor  and  all  com¬ 
modities  that  it  require.^. 

‘There  is  no  good  reason  why  the 
publisher  .should  give  up  his  space, 
which  is  his  stock  in  trade,  without 
compensation  any  more  than  a  lum¬ 
ber  man  or  .steel  man  should  give  up 
hiii  product  or  the  farmer  should  give 
up  his  wheat,  corn,  etc.,  without  pay. 

“The  war  taxes,  e.specially  the  ex¬ 
cess-profits  taxes,  will  be  greater  on 
the  publisher  than  on  the  producers 
of  steel  and  farm  products,  because 
the  publlsher.s’  lnve.<rtment  in  brain 
matter  and  good-will  is  not  deducta¬ 
ble  like  the  watered  stock  of  the  steel 
corporation. 

“The  rate  the  Gorvemment  should 
pay  ought  not  to  be  any  less  than 
the  regular  publl.shed  rates  because 
these  rates,  as  a  rule,  are  no  greater 
than  necessary  to  cover  cost  of  pro¬ 
duction  and  a  reasonable  profit. 

“In  all  its  price  fixing  for  coal, 
wheat,  copper,  etc.,  the  Goveniment 
{Continued  on  page  12)  , 
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NEWSPAPERS  OF  COUNTRY  ARE  FLOODED  WITH 
PURLICITY  COPY  FROM  WASHINGTON 

Editors  and  Managing  Editors  Tell  How  Such  Matter  Fares  in  Their  Offices  and  How 
System  in  Vogue  May  Be  Improved — Need  Is  for  Snappy,  Human-Interest 
Stories,  Prepared  in  Newspaper  Style — Work  Should  Be  Centralized 
and  Great  Waste  of  Effort  and  White  Paper  Avoided 


THK  editors  of  the  newspapers 
tlirouBhout  the  country  have  been 
swamped  for  the  past  year  with  an 
increasinir  volume  of  press  matter  from 
Wfishinuton.  Kv'ery  dei)artment,  bu¬ 
reau,  board,  committee  or  division  of 
the  Government  has  its  publicity  agent, 
and  the  mass  of  material  which  reaches 
the  newspajwrs  Is  appalling. 

Much  of  this  matter  is  duplicated  by 
national,  State,  county,  and  city  commit¬ 
tees  on  various  war  activities;  much  of 
it  is  prepared  in  such  a  way  that  it 
must  be  wholly  rewritten  before  it  is 
available  for  u.se  in  a_  newspaper;  little 
of  it  is  ba.sed  upon  inherent  news  value. 
The  editors  of  the  country  "lean  back¬ 
ward”  in  their  dc.sire  to  further  every 
pha.se  of  the  national  wJir  effort,  and,  as 
a  rule,  go  to  groat  lengths  in  utilizing 
this  press  material  which  comes  to  them 
from  oflicial  sources,  but  they  feel  that 
it  should  1)0  letter  coordinated,  and  that 
the  men  who  prepare  it  should  have 
new.spaper  training. 

The  Kpitoii  and  Pt'Hi,isnKR  prestmts 
hen.'with  .some  expressions  of  opinion 
fi-om  managing  editors  of  leading  news¬ 
papers  in  which  their  attitude  toward 
this  press  agency  copy  is  shown,  and 
in  which  some  helpful  sugge.stions  are 
maxle  looking  toward  an  improvement 
in  the  copy  at  its  source. 

Reals  Speed,  managing  editor.  New 
York  Sun: 

"The  press  agents  in  Wiushington  arc 
of  no  u.se  to  the  Sun,  ,uid  we  find  that 
none  of  their  publicity  is)py  is  worth 
pi'inting.” 

H.  J.  Wright,  editor.  New  York  Globe: 

“Our  news  department,  I  find,  has  no 
high  opinion  of  the  Government's  pub¬ 
licity  service.  Whatever  comes  in  about 
the  war  savings  .stamps  or  Giberty 
Bonds  is  read  carefully  for  any  infor¬ 
mation  that  may  be  heipful.  The  hints 
for  gaixleners  sent  out  by  the  Depart¬ 
ment  of  Agriculture  are  used  because 
they  seem  of  practical  value.  For  the 
rest  I  am  afraid  the  Washington  pre.ss 
agents  work  In  vain  as  fai'  as  the  Globe 
is  concerned.  The  settled  prejudice  of 
the  active  newspaper  man  against  the 
exploiter  no  doubt  accounts  for  most  of 
this  disregaixl  of  their  efforts.  But  oc¬ 
casional  searches  for*  good  .stuff,  how¬ 
ever  presented,  have  not  encouraged  per- 
si.stent  examin.Tjtion  of  the  Wiushington 
press  agents'  output.  Our  tasters  find 
it  flavorless  and  without  sub.stance. 

“I  doubt  if  there  is  any  .sound  sub- 
.stitute  for  good  journali.sm  as  a  means  of 
getting  the  attention  of  the  newspaper 
i-eading  public,  but  I  see  no  reason  for 
not  putting  real  news  men  in  charge  of 
the  jobs  in  Washington  and  allowing 
them  to  function  normally  in  close 
touch  with  the  makers  of  news.  They 
wouldn't  work  in  vain.” 

H.  M.  Crist,  managing  editor,  Brooklyn 
Eagle : 

"The  Committee  on  Publicity  has  fur¬ 


nished  to  the  newspapers  one  flrst-cla.ss 
story,  the  expose  of  the  Bernstorff 
propaganda  previous  to  the  war  as 
shown  by  the  von  Igel  jiapers.  We  gave 
more  than  a  page  to  it  and  the  story 
was  worth  the  space.  A  great  deal  of 
other  matter  has  l)een  furnished  by  the 
same  committee,  but  it  has  been  of  lit¬ 
tle  or  no  value.  It  might  be  found 
available  by  country  newspapers,  but 
in  my  judgment  was  not  worth  space 
in  a  metropolitan  journal. 

"I  have  taken  the  trouble  to  write 
to  Mr.  Creel  sugge.sting  that  he  en¬ 
deavor  to  produce  other  stories  of  the 
von  Tgel  type  or  to  get  at  some  of  the 
reports  in  the  navy,  telling  of  the  ex¬ 
ploits  of  our  submarine  fighters  with 
Admiral  Sims.  I  have  assurances  that 
there  are  many  thrilling  stories  of  the 
achievements  of  our  men  in  fighting 
C-boats  gathering  dust  in  the  archives 
of  the  Navy  Department.  Mr.  Creel  re¬ 
plied  that  he  was  unable  to  get  permis- 
.sion  to  release  material  of  this  char¬ 
acter.  T  think  that  the  matter  could 
l>e  pried  loose  and  that  this  ought  to 
be  done.” 

E.  .4.  Crozier,  editor  and  publisher, 
Boston  Post: 

“We  feel  that  the  publicity  material 
in  relation  to  war  activities  sent  out  by 
the  various  departments  and  bure.aus 
in  Washington  is  useful,  desirable,  and 
fulfils  a  legitimate  public  purpose. 

“Of  cojirse,  there  is  so  much  of  It, 
that  we  are  able  to  utilize  only  a  small 
proportion,  but  we  would  regret  to  be 
without  the  information  that  much  of 
this  tnaterial  contains.” 

(]has.  Hopkins  Clark,  editor,  Hartford 
C.ourant : 

“.V  number  of  other  per.sons  connect¬ 
ed  with  the  office  sjiy  that  they  find  use 
for  .some  of  the  Government  publica¬ 
tions,  but  here  is  the  opinion  of  the  pub¬ 
lications  as  editorially  expressed  and 
that  I  entertain  very  strongly  from  my 
own  experience: 

“  ‘We  have  received  from  the  Govern¬ 
ment  a  pamphlet  entitled  ‘Five  Ways  to 
Save  K)iel.'  We  can  name  a  sixth: 
‘Bum  the  documents  that  the  Govern¬ 
ment  keeps  .sending  to  your  office.'  ” 

Victor  Ro!.ewater,  editor,  Omaha  Bee: 

“You  are  eminently  correct  In  your 
conclusion  that  the  newspapers  are 
t)eing  swamped  with  Government  pub¬ 
licity  m.atter,  of  which  very  little  gets 
into  print.  No  one  outside  of  the  edi¬ 
torial  rooms  realizes  the  tremendous 
volume  of  press-bureau  and  promotion 
coi)y  constantly  pouring  in  and  the  ut¬ 
ter  impossibility  of  according  it  .space. 
Kven  for  the  movements  connected  with 
the  war,  with  which  every  newspaper  is 
glad  to  cooperate,  it  is  necessary  to 
localize  the  publicity  matter  so  that 
what  comes  from  Wa.shington  does  not 
claim  first  consideration.  This  is  wholly 
aside  from  the  indifferent  character  of 
some  of  the  matter  which  is  sent  or 
its  needlc.ss  duplication.” 


Erie  C.  Hopwood,  managing  editor, 
Cleveland  Plain  Dealer: 

“Our  oi)inion  as  to  the  value  of  pub¬ 
licity  matter  sent  out  from  Washing¬ 
ton  is  that  the  practice  is  greatly  over¬ 
done.  Occa.sionally  we  get  excellent  ma¬ 
terial  in  this  way.  Sometimes  we  find 
a  considerable  part  of  the  .service  use¬ 
ful  as  mi.scellany  and  grapevine  for  ear¬ 
ly  editions.  The  remainder  of  it,  which 
I  should  say  is  the  major  portion,  bur¬ 
dens  the  mails,  wastes  good  white  pa¬ 
per,  and  annoys  the  editors.” 

H.  R.  Galt,  managing  editor,  St.  Paul 
Dispatch: 

“The  publicity  being  sent  out  by  the 
Government  at  Washington  is  wa.sted 
to  a  great  extent,  in  my  judgment.  If 
it  were  cut  down  about  90  per  cent.,  I 
think  the  newspapers  would  make  more 
use  of  it  than  they  do  at  present.  .V 
tremendous  volume  of  it  goes  into  our 
wa.steba.sket,  and  I  know  into  the  wa.ste- 
baskets  of  most  other  new.spapers.” 

Arthur  B.  Krock,  managing  editor, 
Louisville  Courier-Journal: 

“No  copy  that  comes  into  the  offices 
of  the  Courier-Journal  and  the  Louis¬ 
ville  Times  with  a  request  for  publicity 
receives  the  same  con.sideration  as  that 
emanating  from  the  hundreds  of  Gov¬ 
ernment  sources  now  engaged  in  pub¬ 
licity  work.  I  always  try  to  grant  any 
request  made  along  this  line  by  gov¬ 
ernmental  agents,  but  I  am  compelled 
to  say  that  the  extent,  type,  and  con¬ 
tent  of  a  great  deal  of  this  matter  rc- 
quii’o  a  most  con.sideral)io  attitude  to 
enaldo  it  to  get  by.  I  find  the  publicity 
.s)‘rvice  of  the  United  States  Marine 
Corps  the  best  in  the  country,  and  It  is 
vei-y  seldom  that  it  does  not  justify  it- 
.seli. 

“I  always  give  to  all  Government  , 
publicity  copy  every  latitude  from  a 
news  standpoint  and  put  it  ahead  of  all 
manner  of  reprint,  however  intere.sting, 
for  u.se  in  issues  not  overly  tight. 

“The  Government,  which  la  central¬ 
izing  every  activity  in  America,  needs 
most  to  centralize  its  publicity.  There 
should  be  one  man  at  Washington,  a 
trained  daily  newspaper  man  and  not  a 
magazine  writer,  to  rehandle  all  the 
matter  that  comes  from  the  Govern¬ 
ment  bureau.s,  edit  it,  rewrite  It  when 
nece.s.sary,  eliminate  the  waste  portions 
and  then  send  it  out  intelligently  to  the 
pre.ss  of  the  country.  This  man,  for 
In.stance,  could  prevent  the  Food  Ad¬ 
ministration  from  sending  photographs 
on  one  mall  and  mats  on  the  next,  and 
could  al.so  prevent  the  Food  Adminis¬ 
tration  from  sending  a  mola-sses-and- 
.sugar  alleged  corn-bread  recipe  to  the 
South.  He  could  prevent  the  Depart¬ 
ment  of  Agriculture  from  advising  the 
Middle  We.st  to  cull  strawberries  In 
February,  and  the  South  to  pick  water¬ 
melons  in  October.  Frankly,  the  Gov¬ 
ernment  publicity  service  decidedly 
needs  centralizing.  There  are  fifty 
newspaper  men  in  Washington  whom  I 
know,  any  one  of  whom  could  direct 


the  job  I  suggest  with  the  proper  num¬ 
ber  of  assistant. s,  and  thus  relieve  the  . 
feelings  of  managing  editors  all  over  the 
United  State.s,  and  stimulate,  rather 
than  torment,  their  patriotism.” 

W.  F.  Wiley,  managing  editor,  Ginrin- 
nati  Enquirer: 

“The  wa-ste  of  paper  and  printer's  ink 
by  the  press  agents  representing  the 
various  buroatis,  boards,  divisions,  and 
committees  at  Washington  Is  little 
short  of  criminal. 

“The  Enquirer,  in  common  with  other 
newspapers,  is  litcraliy  swamped  with 
matter  of  this  kind,  9S  per  cent,  of 
which,  I  hazard  at  a  guess,  is  positively 
worthless. 

“The  Enquirer  ha.s  endeavored  since 
the  outbreak  of  the  war  to  a.ssist  the 
Government  in  every  way  pos.sible.  In 
this  cooperative  spirit  we  have  used  a 
great  deal  of  matter  pertaining  to  con- 
.scription,  recruiting.  Red  Cros.s,  Y.  M. 
C.  A.,  and  Liberty  Loan  campiUgn.s,  and, 
in  fact,  in  every  other  worthy  work  be¬ 
ing  done  by  the  Government  which  de¬ 
pended  for  success  on  wide  publicity.  Of 
the  matter  furnished  by  the  Washing¬ 
ton  bureau.s.  committees,  etc.,  for  these 
purposes?,  I  dare.say  we  have  used  not 
more  than  1  per  cent. 

"A  halt  should  be  called  upon  this 
procedure  at  once,  if  there  is  fuiy  way 
to  do  it.  It  is  not  only  ridiculous,  but 
extremely  expensive,  and  more  or  less 
annoying  to  tho.se  who  rnu.st  examine 
the  va-st  amount  of  matter  being  sent 
out  to  find  ail  occasional  grain  in  all 
the  chaff.” 

J.  S.  Mason,  niaiiaging  editor,  C.liirago 
Evening  Post: 

“It's  good,  better  than  any  similar 
.service  that  I  have  ever  seen.  In  fact 
its  uniform  level  is  so  high  that  it 
makc.i  choice  impossible;  therefore, 
the  inclination  is  to  use  more  of  it,  bc- 
cau.se  there  is  too  much  of  it.” 

C.  B.  Gillespie,  managing  editor,  Hous¬ 
ton  Chroniele: 

“The  service  furnished  by  the  Com¬ 
mittee  on  Public  Information  is,  in  my 
judgment,  a  very  valuable  one.  It  sup¬ 
plies  about  all  the  material  for  which 
space  can  be  found.  I  think  if  all  the 
other  departments  of  the  Government 
were  to  concentrate  their  copy  into  the 
hands  of  the  Committee  on  Public  In¬ 
formation  that  vast  duplication  and 
much  waste  would  be  avoided. 

“The  trouble  .seems  to  be  that  prior 
to  the  war  our  Government  was  thor¬ 
oughly  decentralized  Into  States,  coun¬ 
ties,  distrlcLs,  and  municipalities.  The 
National  Council  of  Defence  issues 
literature  and  sends  It  direct  to  the 
Chronicle;  it  also  sends  this  literature 
to  the  State  Council  of  Defence,  which, 
in  turn,  sends  it  to  the  Chronicle.  The 
State  Council  likewise  sends  the  same 
literature  to  the  County  and  District 
Councils,  which,  in  turn,  .send  it  to  the 
Chronicle.  To  a  greater  or  lesser  extent 
iVoncludt'd  on  page  29) 


8 


The  Editor  Publisher  for  March  16,  1918 


NEWS  PRINT  HEARINGS  DELAYED  BY 
THE  ABSENCE  OF  WITNESSES 

Wednesday’s  Session  Adjourned  Until  Friday — Evidence  to  Be 
Presented  on  Valuation  of  Plants  and  Investments 
by  Experts  for  the  Manufacturers 


By  a  Staff  McMBFai. 
ASHIX(JTON,  March  13.— The 
news  print  hearing:,  set  for  re¬ 
sumption  before  tlie  Federal 
Trade  Commission  here  to-day,  was  a«l- 
journed  without  a  witness  called,  until 
ten  o'Hock  Friday  momiiiK. 

When  the  Commis.sion  met.  Commis¬ 
sioner  Colver  presiding  and  Commis- 
•sioners  Harris,  Fort,  and  Murdock  pres¬ 
ent,  Claude  A.  Thompson,  of  coun.sel  for 
the  manufacturers,  a.sked  for  adjourn¬ 
ment  until  Friday.  He  explained  that 
a  number  of  witnesses  were  attending 
the  ('anadian  news  print  hearing,  and 
had  wired  him  thait  Instead  of  ending 
Monday  afternoon,  as  had  been  expect¬ 
ed,  it  was  continued  Tue.sday.  His  wit- 
ne.sse.s,  therefore,  were  unable  to  entrain 
on  Monday  night,  and  so  could  not  reach 
Wa.shlngton  this  morning.  They  ex- 
p<“cted  to  get  here  Thursday,  he  stated. 
Among  the  witnesses  detained,  he  said, 
w'ere  George  F.  Steele,  of  the  Canadian 
Kxport  Paper  Company;  P.  B.  Wilson, 
of  the  Spani.sh  lliver  Mills  Company, 
and  others  whose  testimony  was  vital 
at  this  point  In  the  hearing. 

Judge  Henry  E.  Davi.s,  coun.sel  for  the 
A.  N.  P.  A.,  .said  that  information  had 
be<‘n  conveyed  to  him  ye.sterday  that  the 
hearing  would  go  over  until  Friday.  He 
wanted  to  know  if  the  tnanufeicturers 
had  "food”  enough  for  the  Commi.ssion 
for  Friday  and  Saturday.  Henry  A. 
Wi.se,  chief  coun.sel  for  the  manufac¬ 
turers,  assured  the  Commi.ssion  that  he 
would  have'  plenty  of  material  on  hand 
to  satisfy  the  aopetltes  of  both  Commis¬ 
.sion  and  publi.sher.s’  counsel. 

ASK  FOR  MORE  TIME. 

Mr.  Thomp.son  intimated  that  It 
would  be  a  convenience  to  him  if  the 
hearing  could  be  po.stponed  until  Situr- 
day  afternoon,  since  he  would  scarcely 
have  time  to  go  over  the  figures  which 
the  witnes.ses  w'ere  to  produce,  between 
the  time  of  their  arrival  and  Friday 
morning.  The  Commission  did  not  re¬ 
ply  to  this,  but  fixed  time  and  date 
after  a  short  conference. 

Commis.sioner  Colver  warned  counsel 
that  they  must  not  present  so  many 
wltnes.ses  Friday  that  cros.s-ex<aminatlon 
could  not  be  concluded  on  Saturday, 
and  Mr.  Wl.se  and  Mr.  Thomp.son  both 
agreed. 

Next  week.  Mr.  Colver  stated,  the 
hearing  will  be  in  .se.sslon  Monday,  Wed¬ 
nesday,  and  Friday.  These  days  wdll  be 
devoted  to  testimony  on  valuation  of 
plants  and  Inve.stments,  and  no  hearing 
will  be  held  on  Tuesday  or  Thursday,  so 
that  counsel  would  have  opportunity  to 
dlge.st  the  testimony,  w'hich  will  con- 
.si.st  almost  entirely  of  figures. 

Mr.  Wise  volunteered  the  statement 
he  would  have  little  more  to  .say  about 
.standard  form  of  contract,  as  he  be¬ 
lieved  that  matter  almost  settled.  He 
called  attention  to  the  provision  In  the 
agreement  signed  by  the  manufacturers 
for  a  differential  of  twenty-five  cents 
t>etween  carload  lots  and  less  than  car¬ 
load  lot.s,  rolls,  and  fifty  cents  differen¬ 
tial  in  .sheets. 

"While  the  manufacturers  I  have  con¬ 
sulted  believe  these  differentials  should 
obtain,”  he  said,  “they  would  cause  a 
lot  of  bookkeeping  and  be  very  difficult 
to  keep  track  of.  Some  of  the  smaller 
manufacturers  may  object,  but  the  larg¬ 
er  ones  will  be  satisfied  with  a  differen¬ 


tial  of  12^  cents  on  both  rolls  and 
sheets.” 

The  hearing  room  had  a  semi-deserted 
appearance,  only  the  Commission,  Dr. 
E.  G.  Merchant,  economist  for  the  Com¬ 
mi.ssion;  Mr.  Wi.se.  Mr.  Thomp.son,  Judge 
Davis,  and  Bouis  .Armstrong,  of  the 
Baurentide  Company,  iK-ing  present. 
Mr.  Wise  explained  that  he  had  noti¬ 
fied  all  whom  he  could  reach  immedi¬ 
ately  ujton  hearing  of  the  detention  of 
his  witne.sse.s  that  an  adjournment  mu.st 
be  taken,  .since  he  had  no  material  to 
pre.sent. 

SHOW  MOTION  PICTITIES. 

The  manufacturers  have  prepared 
motion  pictures  of  their  Indu.stry,  show¬ 
ing  every  proce.ss  from  felling  the  tree.s 
to  prcKlucing  the  finished  paper.  The 
Commis.sion  and  all  others  interested 
were  invited  to  the  National  Pre.ss  Clul> 
this  evening  to  see  the  reels  run  off  and 
to  hear  the  lecture  accompanying  them. 

It  was  iu.st  after  F.  A.  Sal>atton.  gen¬ 
eral  manager  of  the  T.Aurentlde  Cxim- 
pany,  had  told  of  these  pictures  at  the 
hearing  on  Friday  night  a  week  ago. 
and  had  given  a  full  de.scrlption  of  the 
various  operations  in  manufacturing 
paper,  that  a  clash  occurred. 

He  was  telling  the  Commission  how 
wood  should  be  charged  In  the  cost  sys¬ 
tem,  when  Mr.  Wise  proposed  to  argue 
that  manufacturers  should  charge  their 
wood  at  the  market  price.  Judge  Davis 
was  on  his  feet  In  an  Instant.  He  de¬ 
clared  that  he  desired  to  put  the  Com¬ 
mission  upon  record  again.st  such  prof¬ 
iteering  and  did  not  propose  they  should, 
even  by  silence,  give 'consent  to  such  a 
proceeding.  Guthrie  B.  Plante,  of 
.\.  N.  P.  .A.  counsel,  said  the  manufac¬ 
turers  were  showing  a  disposition  to 
charge  a  profit  upon  wood  In  all  its 
form.s,  upon  sulphite,  and  everythin.g 
else  that  entered  into  paper-making,  as 
well  as  a  profit  on  the  finl.shed  product. 
He  declared  tho  publishers  would  not 
-stand  for  any  .such  expansion  of  profit.s. 

Mr.  Sahatton,  who  is  the  assistant 
to  the  president  of  the  Igiurentide  Com¬ 
pany,  in  charge  of  manufacturing  at 
the  mills.  Grand  Mere.  Quebec,  who  tes¬ 
tified  la.st  Friday,  said  that  the  Tjauren- 
tide  Company  had  2.300  to  2,400  square 
miles  of  timber  land.s.  or  about  1.. '500.000 
acres.  He  estimated  that  the  land  w'ould 
yield  about  four  cords  of  wood  per  acre 
and  that  during  the  year  1917  the  Tgiu- 
rentlde  Company  had  used  in  its  mills 
from  150,000  to  170.000  cords  of  w’ood. 

He  testified  that  sixteen  years  ago 
upon  T^aurentide  limits  the  tamarack 
was  killed  by  worms  in  tho  trees. 
Counsel  for  the  .\.  N.  P.  upon  cross 
examination  made  him  admit  that  this 
blight  was  due  to  the  larch  saw  fly' 
W'hich  does  not  injtire  spruce  and  fir, 
and  that  the  wood  so  damaged  had  been 
used  in  the  manufacture  of  news  print 
paper  and  sulphite  pulp.  Therefore, 
the  blight  which  happened  15  years  ago 
had  done  no  damage  whatever  to  the 
manufacture  of  news  print  contrary' 
to  w'hat  the  witness  had  te.stified. 

Mr.  Ral>atton  aiso  admitted  upon 
cross  examination  that  the  specifications 
a,s  produced  by  the  .\.  N.  P.  .\.  and  as 
outlined  to  the  commission  w'cre  en¬ 
tirely  practical  and  the  proposed  form 
of  contract  was  workable. 

“Sulphite  pulp.”  he  .said,  “has  tw'o 
functions  in  news  print  paper;  one 


strength,  the  other  printing  quality. 
If  it  is  cooked  properly,”  he  stated, 
“in  line  with  the  manufacture  of  new.s 
print  sulphite,  the  result  is  soft  fibre. 

“Wood  this  year,”  the  witness  said, 
“was  costing  35  per  cent,  more  than 
la-st  year.”  Witne.ss  admitted  that  he 
had  on  hand  100,000  cords  of  wood  or 
enough  to  carry  his  mill  until  next 
December. 

John  A.  Davis,  of  H.  G.  Craig  &  Co., 
New  York,  who  wa-s  a  witness  la-st 
week  for  the  manufacturers,  testified 
that  he  had  settled  no  claims  under  the 
standard  form  of  contract  although  he 
had  received  a  numl>er  of  complaints. 

Sir  William  Price,  president  of  Price 
Bros.  &  Co.,  Quebec,  testifying  for  the 
manufacturers,  said  he  had  an  inve.st- 
ment  in  new's  print,  including  town- 
.ship.s,  power  developments,  etc.,  of  $5- 
000,000.  This  was  figured  out  to  be 
$25,000  per  day  of  output. 

He  further  testified  that  he  had  4,000 
square  miles  of  Saguenay  district  with 
3,000  tributary  to  his  paper  mill.  He 
value<l  tbe  sturnpage  of  pulp  wood  at  $2.- 
999  to  *3,000  a  mile,^  which  is  very  much 
higher  than  other  valuations  in  that 
province,  the  average  being  from 
$1,000  to  $1,500  per  square  mile. 

Coun.sel  for  the  A.  N.  P.  A.  upon 
cross  examination  of  Mr.  Price  got  him 
to  admit  that  in  his  report  as  pre.sident 
for  the  shareholders  of  the  Company 
some  years  ago  he  had  testified  the 
limits  on  his  paper  mills  at  Kenogamt 
were  perpetual,  the  annual  grow'th 
more  than  equalling  the  annual  cut. 
Witne.ss  .said  that  he  wished  to  with¬ 
draw  that  statement;  that  the  stand 
of  timber  to-day  should  be  reduced  by 
one-third. 

Mr.  Price  te.stified  that  his  fire  losses 
in  1915  and  191(5  amounted  to  about 
$l,125,onn  and  he  gave  the  impression 
that  there  was  an  enormous  h.azard  in 
the  pulp  business.  Coun.sel  for  the  A. 
N.  P.  .\.  brought  out  that  of  the  eight 
fires  which  Mr.  Price  reported,  only 
two  had  been  within  the  limit  of  his 
paper  mills.  Therefore,  only  two  of 
the  fires  reported  had  anything  w'hat- 
ever  to  do  with  his  hazard  in  the  pulp 
busine.s.s. 

Mr.  Price  testified  on  cross-exatnina- 
tion  that  he  had  no  fire  in  1917,  and 
that  the  largest  fire,  with  a  loss  of  some¬ 
thing  over  $209,0(10,  h;vd  been  insured 
with  TJoy'd’s.  and  that  he  proposed  to 
collect  this  Insurance,  while  the  coun¬ 
.sel  for  the  N.  P.  A.  showed  that  this 
timber  which  Price  Bros.  &  (A),  had 
lost,  and  upon  w'hich  he  was  expecting 
to  collect  In.surance,  was  really  not  own¬ 
ed  by  his  company  at  all,  btit  by  the 
Government  of  the  Province  of  Quebec, 
and  that  in  reality  Price  Bros,  w'o- 
collecting  Insurance  on  the  timber  which 
the  Government  cw-ned. 

William  C.  Powers,  man.'iger  of  sales 
of  the  Great  Northern  Paper  Company, 
had  testified  on  Tue.sday'  that  the  Great 
Northern  u.sed  1  4-10  cords  of  spruce 
nulp  wood  per  ton  of  paper  manufac¬ 
tured.  that  his  wood  cost  him  $10  per 
cord  at  the  mill  in  1917,  and  $14  per 
cord  during  .January  of  1918.  The  Great 
Northern’s  paper  m'lnnfacturlng  cost. 
Mr.  Pow'ers  said,  for  1915,  was  $27.10  per 
ton;  191(5.  $27.81;  1917.  $32.80.  and  he 
e.stimated  the  costs  for  .January.  1918 
would  reach  *40,80. 

The  general  opinion  of  newspaper  men 
pre.sent  at  the  hearings  seems  to  he  that 
on  the  w'hole  the  evidence  thus  far  in¬ 
troduced  by  manufacturers  has  not  in 
any  way  damaged  the  case  of  the  pub- 
li.shers  who  are  contending  that  the 
price  of  214  cents  fixed  by  the  Commis¬ 
sion  upon  the  basis  of  1917  costs  was  a 
fair  price,  and  that  the  price  for  1918,  to 
iConcludcd  on  page  36) 


PAPER  SITUATION  IN 
CANADA  CRITICAL 


Commissioner  Pringle  Again  Post¬ 
pones  Hearings,  This  Time  to  March 
2.')  Government  Attempting  to 
Have  Parties  Reach  Agreement. 


(Special  to  Tub  Eihtob  and  Pubi.isuipi.) 
Gttaw'a,  March  13.  —  The  Canadian 
news  i)rint  situation  has  reached  a 
crisis. 

The  manufacturers  this  week  notified 
the  publishers  that  after  Tue.sday, 
March  12,  they  could  not  continue  to 
furnish  them  with  paper.  The  Gov¬ 
ernment  and  K.  A.  Pringle,  K.C.,  News 
Print  Commi.s.sioner,  immediately  con¬ 
ferred  with  both  manufacturers  and 
publishers,  and  earne.st  appeals  were 
made  to  both  for  a  comproml.se. 

The  new's  print  inquiry  reopened  here 
yesterday.  Mr.  Pringle  appealed  to  the 
manufacturers  to  continue  under  the 
pre.sent  agreement  for  at  least  two  more 
weeks.  In  the  meantime,  he  said,  he 
lioped  some  compromi.se  could  be 
reached. 

Coun.sel  for  the  manufacturers  met 
in  Montreal  following  Mr.  Pringle’s  ap¬ 
peal,  and  after  some  discu.s.sion  they' 
agreed  to  accept  Mr.  Pringle’s  proposal 
and  will  abide  by  the  $2.50  plus  35  cents 
price  agreement  for  a  period  of  two 
week.s. 

An  effort  is  now  being  made  by  the 
('anadian  Government  to  have  the  news¬ 
paper  publishers  and  the  manufactur¬ 
ers  reach  an  agreement.  It  has  been 
lu'opo.sed  to  have  three  representative 
newspaper  publishers  and  three  paper 
manufacturers  form  a  committee  to  .set¬ 
tle  tho  dispute. 

It  is  proposed  further  that  this  com¬ 
mittee  shall  decide  the  form  and  char¬ 
acter  of  Mr.  Pringle’s  inquiry  and  shall 
settle  also  whether  his  decisions  shall 
be  reviewed  by  a  judicial  tribunal  or 
l)y  the  Cabinet. 

The  manufacturers  a.sk  that  Mr. 
Pringle's  findings  be  accepted  and  that 
if  his  decisions  are  to  be  reviewed  they 
.should  be  by  a  judicial  inquiry  rather 
than  by  the  Cabinet,  which  they  claim 
is  subject  to  the  political  influence  of 
new'.spapera 

Mr.  Pringle,  in  making  his  appeal  to 
the  manufacturers  at  the  opening  of 
the  hearing,  criticised  both  sides.  He 
said  that  up  to  the  present  his  findings 
had  been  loyally  obeyed.  He  was  sur¬ 
prised  at  the  manufacturers  now  defy¬ 
ing  the  Government.  On  the  other  hand, 
he  declared  that  the  manufacturers  had 
throughout  the  Inquiry  loyally  assisted 
him.  They  had  produced  all  the  evi¬ 
dence  desired  and  had  brought  witnesses 
from  a  long  di.stance. 

“On  the  other  hand,”  he  .said,  “the 
pre.ss  has  given  me  no  a.ssistance.  They 
withdrew  l)ecau.se,I  could  not  see  where 
the  investigation  of  an  alleged  combine 
in  the  United  States  would  a.ssi.st  one 
in  arriving  at  the  cost  of  production  in 
Canada.” 

He  added  that  the  scope  of  the  in¬ 
quiry  had  now  been  widened,  and  he 
hoped  if  the  publishers  had  any  evidence 
on  tho  subject  of  a  combine  they  woulJ 
come  forward.  He  would  fix  any  date 
they  desired. 

Mr.  Pringle  .said  he  had  done  all  he 
could  to  avert  the  pre.sent  crisi.s.  It 
was  too  big  a  matter  to  play  politics 
with,  and  he  hoped  that  the  matter 
would  be  dealt  with  rea.sonably  and 
sanely. 

The  hearings  here  have  been  adjourn* 
ed  until  March  25. 
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WAR  DEPARTMENT’S  RULING  MET  BY 
VIGOROUS  PROTESTS  EVERYWHERE 


Order  that  Hereafter  Only  Names  of  American  Soldiers  Killed 
and  Wounded  Shall  Be  Made  Public  Arouses  Storm  of 
Complaints — Creel  Appeals  to  President  Wilson 

{Special  to  The  Editor  and  PuBUSHEai.) 

WASHINGTON,  March  13. — George  Creel,  chairman  of  the  Committee  on 
Public  Information,  sent  a  written  protest  to-day  to  President  Wilson 
against  the  War  Department’s  new  order  that  casualty  lists  hereafter  shall 
contain  only  the  names  of  killed  or  wounded,  without  giving  either  the  unit  to 
which  they  are  attached,  or  their  home  towns,  or  the  names  of  relatives  or  near¬ 
est  friends — just  the  bare  name,  without  the  information  for  which  parents  so 
anxiously  wait. 

President  Wilson  is  studying  the  question  from  all  angles,  but  is  not  expected 
to  come  to  a  decision  until  a  full  report  Is  received  from  General  Pershing,  from 
whom  further  information  is  asked. 

Mr.  Creel,  in  his  protest  to  President  Wilson,  points  out  many  objections  to 
withholding  the  addresses  of  men  killed  or  wounded  or  who  die  from  natural  or 
accidental  causes.  The  principle  is  pointed  out  that  the  withholding  of  all  in¬ 
formation  except  the  names  causes  unnecessary  anxiety  to  the  relatives  and 
friends  of  the  soldiers  in  Prance. 

New  Policy  Lively  to  Give  Rise  to  Wild  Rumors 


Another  bbiection  to  tho  new  order 
is  that  it  is  likely  to  give  rise  to  end¬ 
less  rumoi'.s  of  casualties  that  never 
took  jdace. 

The  Adjutant-General's  otlice  at  the 
War  Dei)artment  is  receiving  many  in¬ 
quiries  regarding  names  on  the  new 
casualty  li.sts.  It  frequently  happen.s 
that  relatives  of  soldiers  move  from 
the  emergency  addres.ses  given  by  the 
men  when  they  entered  the  army,  and 
fail  to  notify  the  Adjutant-General.  Tel¬ 
egrams  notifying  relatives  who  have 
moved  away  have  been  returned  un¬ 
delivered.  Con.sequently,  the  relatives 
remain  unadvised  as  to  the  death  or 
wounding  of  soldier.s. 

If  the  emergency  addresses  were  pub¬ 
lished  with  the  names,  the  relatives  of 
men  having  identical,  names  would 
know  at  once  their  sons  or  brothers 
were  still  .safe. 

Senators  and  Uepresentatives  are 
being  deluged  with  letters  from  news¬ 
papers  and  from  parents  of  soldiers  in 
Prance,  protesting  against  the  order. 

Tue.sday  Senator  McKellar,  of  Ten- 
ne.s.see,  read  the  following  telegram  in 
tho  Simate: 

SOUTHERN  EI>1T0I!  PROTESTS. 

“This  ruling  of  the  War  D<-partment 
about  not  giving  out  the  home  address 
of  killed  soldiers  is  an  outrage,  and  is 
breaking  the  hearts  of  a  lot  of  fathers 
and  mothers  in  Memphis.  At  this  hour 
we  have  already  checked  up  six  boys 
killed  who  were  members  of  an  ambu¬ 
lance  company.  It  was  the  first  com¬ 
pany  that  went  abroad  from  Memphi.s. 
Some  received  their  telegrams  early, 
some  later.  We  are  printing  the  .story 
to-morrow  morning  of  seven  Memphis 
boys  killed.  We  get  our  data  from 
company  rosters  and  from  weeping  pa¬ 
rents.  Other  parents  are  uncertain  of 
the  fate  of  their  own  in  the  same  com¬ 
pany.  The  people  are  already  as  if 
10,000  miles  away  from  the  war,  except 
when  death  enters  their  homes.  There 
is  nothing  that  will  so  deaden  the  in¬ 
terest  in  the  war  as  to  suppress  the 
identity  of  those  killed  and  wounded.  It 
takes  all  the  newspapers  can  do  to 
rouse  the  people  to  the  colos.sal  work 
the  nation  must  do.  I  am  making  no 
claims  as  to  the  rights  of  newspapers, 
but  1  do  feel  that  this  cour.se  will  lie 
hurtful  to  the  cause.  All  the  newspa¬ 
pers  want  is  the  name  and  address  and 
the  next  of  kin  of  the  men  killed  and 
wounded.  We  care  nothing  for  the  reg¬ 
iment,  etc.;  just  the  name  and  atldross. 
(Signed)  (’.  P.  J.  Mooney,  Editor  Com¬ 
mercial-Appeal,  Memphis.” 


This,  legi.slators  say,  exemplifies  the 
complaints  they  arc  receiving  from  oth¬ 
er  editors. 

lu  the  House,  Uepresentative  Mc¬ 
Kenzie,  bringing  up  the  subject  under 
the  head  of  an  appropriation  resolution, 
read  an  anxious  query  from  the  Mayor 
of  Sterling,  Ill.,  asking  information  on 
the  name  of  Walter  E.  Moore,  reported 
wounded.  Mr.  McKenzie  told  the  Hou.se 
that  the  mother  and  father  of  a  man 
by  this  name  who  enlisted  from  Ster¬ 
ling  thought  that  the  wounded  soldier 
was  their  son,  since  he  bore  the  same 
name.  Ascertaining  that  the  soldier 
whose  name  was  published  came  from 
.Montana,  a  wire  to  that  effect  was  sc-nt 
immediately  to  Sterling,  but  not  until 
after  the  parents  of  a  man  serving  his 
country  had  .spent  many  liours  of  an¬ 
guish. 

The  entire  matter  has  been  referred 
to  Secretary  liaker,  who  is  in  France. 

FRENCH  CiOVBRNMENT’S  REQUEST. 

It  is  known  that  the  French  Gov¬ 
ernment  protested  to  Gen.  Pershing 
against  the  publication  in  the  United 
States  of  data  regarding  the  American 
.soldiers  killed  or  wounded  in  France, 
in  the  form  in  which  it  was  given  to 
the  pre.ss.  Gen.  Pershing,  in  a  cable¬ 
gram  to  the  War  Department,  called 
attention  to  the  protest  and  urgcKl  that 
the  casualty  lists  be  no  longer  made 
public  in  that  form. 

Ac.ting  on  this  recommendation,  the 
General  Staff  determined  to  make  pub¬ 
lic  only  the  names  of  individual  sol¬ 
diers  appearing  on  the  lists,  under  the 
head  of  killed  or  wounded  in  action  or 
dying  as  the  result  of  natural  or  ac¬ 
cidental  causes,  and  to  withhold  infor¬ 
mation  as  to  where  the  men  died,  in 
what  branch  of  the  service  they  were 
and  when  and  where  the  action  took 
place. 

The  Committee  on  Public  Informa¬ 
tion  made  the  following  announcement 
last  Friday : 

"Hereafter  the  Committee  on  Pub¬ 
lic  Information  will  not  Issue  casualty 
lists.  Correspondents,  editors  and  the 
public  should  apply  in  the  future  di¬ 
rectly  to  the  War  Department  for  all 
information  concerning  cjusualtles.” 

Mr.  Creel  took  the  view  that  such 
li.sts  of  casualties  would  be  of  no  value 
to  the  press  of  the  country  or  the 
people,  and  con.si'quently  did  not  come 
properly  within  the  scope  of  “public 
information.”  For  this  reason  he  and 
his  a.s.sociates  determined  to  make  no 
further  usi-  of  the  committee’s  distrib¬ 


uting  facilities  to  get  out  casualty 
lists. 

The  New  York  World  Thursday  gave 
the  following  as  one  of  the  results  of 
the  new  order: 

”In  yesterday’s  list  were  the  names 
of  Edward  J.  Kelly  and  Charlie  John¬ 
son.  Hrooklyn  alone  has  four  named 
Edward  J.  Kelly  serving  with  the  ex¬ 
peditionary  forces.  There  are  four 
named  Charles  Johnson  and  six  more 
of  the  same  name,  but  with  a  mlddie 
initial.  It  could  not  be  learned  yes¬ 
terday  if  either  of  the  men  listed  lived 
in  Hrooklyn.” 


POWER  BILL  HEARlNi;  MONDAY 


New  Draft  of  Measure  Approved  by 
Paper  Coininiltee  of  A.  N.  P.  A. 

Tho  Water-i’ower  Licensing  bill,  which 
will  be  considered  by  the  House  Com¬ 
mittee  on  Interstate  and  Foreign  Com¬ 
merce  in  Washington  beginning  Mon¬ 
day,  is  the  corrected  form  of  the  lirst 
draft  of  the  bill  which  was  drawn  by 
the  department  committee,  consisting  of 
the  Secretaries  of  War,  Interior,  and 
Agriculture,  which  Giflord  ihnehot  en¬ 
deavored  to  have  members  of  the  A.  N. 
P.  A.,  as  well  as  other  newspapers 
throughout  the  country,  endorse,  and  on 
which  the  paper  committee  of  the  A.  N. 
P.  A.  requested  its  members  to  withhold 
endorsement  until  such  time  as  ob¬ 
viously  necessiiry  changes  could  be  em¬ 
bodied  therein. 

These  changes  have  now  been  made, 
and  in  the  opinion  of^thc  paper  com¬ 
mittee  the  corrected  departmental  bill 
contains  the  basic  requirements  which 
are  essential  in  the  law  and  which,  while 
fully  protecting  the  rights  of  the  public, 
I>rovide  a  fair  liasis  for  the  tinancing 
and  development  of  the  water-power  re- 
.sources  of  the  nation. 


Times  Employees  Given  Insurance 

As  a  titling  ob.stuvance  of  Tuesday, 
March  12,  the  sixtieth  birthday  of 
Adolph  a.  Ochs,  publisher  of  the  New 
York  Timc.s,  the  board  of  directors  of 
tho  New  York  Times  Company  author¬ 
ized  and  approved  a  group  life  insur¬ 
ance  contratd.  by  which  all  of  the  1,500 
employees  of  the  New  York  Times  Com¬ 
pany,  at  the  company’s  expen.se,  will  be 
protected  from  March  12  by  life  in¬ 
surance.  Employees  with  the  Times 
at  least  six  months  and  le.ss  than  one 
year,  receive  $500  insurance;  one  year 
and  less  than  two  years,  $G00;  two 
years  and  less  than  thri'e  year.s,  $700; 
three  year.s  and  less  th.m  four  years, 
$S00;  four  yeai's  and  less  than  five 
year.s,  $900;  five  years  and  more,  $1,000. 


May  Amend  Labor  Law 
Senator  Hoylan  and  As.semblyman 
Hewley  have  introduced  bills  in  the 
New  York  Legi.slature  amending  tho 
Labor  law  so  that  the  provisions  relat¬ 
ing  to  the  hours  of  labor  for  women 
shall  not  apply  to  women  over  twenty- 
one  employed  as  linotype  operators, 
monotype  operators,  compositors,  or 
proofreaders  in  compo.sing-room.s  of 
newspapers,  printing,  or  publishing  of- 
tice.s. 


(diange  Press  ('.ommission  Name 

Special  Correspondence  of 
THB  EWTOB  and  PcBUStlBB. 

Paris,  February  16. — A  mini.sterlal 
decree  signed  by  the  Minister  of  (Com¬ 
merce  has  changed  the  name  of  the 
Inter-.Ministerial  Press  Commission, 
which  has  control  of  the  paper  industry 
in  France,  to  the  National  Press  Office. 
The  memls'rship  of  the  body  is  not 
( hanged. 


GOVERNMENT  CONTROL 
OF  WIRES  PROPOSED 

Senator  Sheppard,  of  Texas,  Introdures 

BiR  Authorizing  President  to  Take 
Possession  of  Country’s  Means 
of  Wire  Communication. 

(Special  to  The  Eoitob  and  Pdbubhbb.) 

Washington.  March  12.— Holding  the 
taking  over  of  the  railroads  by  the  Gov¬ 
ernment  as  a  war  measure.  Senator 
Sheppard,  of  Texas,  has  introduced  a 
bill  authorizing  the  Ih-eadent  to  take 
full  posses.slon  of  the  telephone  and 
telegraph  systems.  The  bill  reads  as 
follows: 

"That  the  President,  in  order  to  in-  • 
sure  the  secrecy  of  military  and  Gov¬ 
ernment  communications,  and  prevent 
communication  by  spies  and  other  pub¬ 
lic  enemies,  or  for  other  military  rea¬ 
sons,  shall  have  power  to  take  pos.ses- 
sion  and  control  of  any  marine  cable, 
radio  station,  telephone,  or  telegraph 
system,  and  operate  the  same  subject 
to  those  conditions  of  law,  so  far  a-s 
applicable,  which  are  in  force  a.s  to 
steam  railroads  while  under  Federal 
control.” 


SHAKE-UP  IN  PHILADELPHIA 


David  E.  Smiley  Named  Editor  of  Public 
Ledger  to  Succeed  P.  H.  Whaley. 

David  E.  Smiley,  former  managing 
i  ditor  of  the  Philadelphia  Public  Ledger, 
has  lieen  named  editor  of  the  Philadel¬ 
phia  Evening  Ledger,  to  succeed  P.  H. 
Whaley,  who  has  resigned. 

As  announced  in  last  week’s  issue  of 
The  Editor  and  Pubusher,  Ilandolph 
Marshall,  former  managing  editor  of  the 
New  York  Herald,  has  succeeded  Mr. 
Smiley  as  managing  editor  of  the  Public 
Ledger. 

H.  M.  Eaton,  managing  editor,  and 
Hen  K.  Halelgh,  city  editor,  of  the  Eve¬ 
ning  Ledger,  have  resigned.  Their  posi¬ 
tions  have  not  yet  been  tilled. 


Defends  Journalists  in  Office 
Keplying  in  the  House  of  Commons 
.Monday  to  J.  Austen  Chamberlain,  with 
reference  to  the  relations  of  the  Gov¬ 
ernment  and  the  pres.s.  Premier  Lloyd 
George  said  that  Lords  Uothermere  and 
Heaverbrook  controlled  newspapers 
when  they  became  Ministers,  and 
I^ord  Northcliffe  now  held  Minis¬ 
terial  office,  and  that  the  Gov¬ 
ernments  of  all  the  other  Allied 
countries  employed  journalists  and 
newspaper  proprietors.  He  dissent¬ 
ed  from  the  suggestion  that  such 
a  class  was  dl.squalifled.  Lords  Uother¬ 
mere  and  Heaverbrook,  he  added,  had 
relinqul.shed  their  newspaper  direction 
when  they  as.sumed  office. 


Tlie  Rosewater  Suit 
The  case  of  Charles  Cf.  Rosewater 
against  the  Los  Angeles  Express- 
Tribune,  involving  a  claim  of  compen- 
.sation  for  alleged  breach  of  contract, 
came  up  in  court  in  that  city  on  Mon¬ 
day.  The  Judge  ruled  that  written  ar¬ 
guments  must  be  submitted  for  his  con¬ 
sideration  before  he  would  permit  the 
trial  to  proceed. 

New  Jewish  Weekly 
The  .\merican  Weekly  Jewish  News, 
a  magazine-newspaper  printed  in  Eng¬ 
lish,  made  its  first  appearance  in  New 
York  Thursday.  P.  M.  Raskin  Is  editor 
and  publisher,  Saul  J.  Cohen,  associate 
publisher  and  managing  editor;  Ida  N. 
Rubin,  advertising  manager,  and  Louis 
Ehrlich,  circulation  manager. 
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SALT  LAKE  PAPERS 
COJNSOLIDATE 

Hcralti-Republifaii  l’a»'»>e!)  to  Control  of 

Telegram  Both  Newspapers  IX'ill  Be 
Issued  from  Telegram  Plant  as 
(Continuous  Publiration. 

IJy  the  terms  of  a  deal  closed  last 
week  the  Salt  Lake  Herald-Uepublican 
passt's  to  the  control  of  the  Salt  La.ke 
Telegram  under  a  lease  and  bond.  Here¬ 
after  both  papers  will  be  issued  from 
the  Telegram  plant  a-s  a  continuous  pub¬ 
lication. 

Under  the  plans  of  the  Telegram,  as 
announced  by  George  E.  Hale,  general 
manager,  there  will  be  no  rei>etltion  of 
news  in  either  paper.  The  morning 
(ditiun,  the  Herald-Hepublican,  will 
.start  where  the  evening  edition,  the 
Telegram,  leaves  off,  and  vice  versa. 

noth  papers  will  be  issued  and  dis¬ 
tributed  as  one,  one  subscription  price 
covering  both  papers.  The  lease  held 
by  the  Tol<>gram  runs  for  a  period  of 
thrt'e  years. 

As  a  result  of  the  shift  a  number  of 
changes  have  been  made  in  the  Utah 
field.  The  Telegram  organization  re¬ 
mains  intact,  with  George  E.  Hale  a.s 
general  manager,  I^eo  Levin  as  adver¬ 
tising  man.'iger,  George  Weaver  as  cir¬ 
culation  manager.  Miles  Overholt  as 
editor,  and  liouglas  Tierney  as  city 
editor 

James  P.  Casey,  general  manager  of 
the  Herald-Hepublican,  has  not  an¬ 
nounced  his  plans  for  the  future.  He 
■•vill  take  a  vacation  of  a  few  weeks. 
William  Guiney,  business  manager,  will 
locate  on  the  Pacific  Coast,  while  Rufus 
Johnson,  circulation  manager,  goes  to 
the  Telegram  to  assume  charge  of  coun¬ 
try  circulation.  G.  It.  Heal,  managing 
editor,  will  probably  enter  a  new  field 
in  Utah.  George  W.  Pypor,  news  editor, 
goes  to  I.,os  Angeles,  and  F.  G.  Matson, 
city  editor,  joins  the  staff  of  the  Chi¬ 
cago  Examiner. 


THEATRES  AS  NEWS  SOURCES 

Piflsburgli  Mana;!er  Says  Free  Publieity 
May  Be  More  Harm  llian  Value. 

Theatres  should  lie  exmsidered  as 
.sourc*C'.s  of  news  and  advertising  and 
the  two  at  all  times  should  be  kept 
separate.  This  is  what  William  Moore 
Patch,  prc'.siUent  and  managing  direc¬ 
tor  of  the  Fort  I’itt  Theatre  (Corpora¬ 
tion,  of  Pitt.sburgh  and  New  York,  be¬ 
lieves.  Inasmuch  as  Mr.  Patch  was 
for  several  years  di-amatic  critic  on  the 
Ihttsburgh  Dispatch,  his  views  are  of 
ix‘al  significance. 

“When  the  newspaper  theatrical 
critic  must  get  the  bu.siness  office  to 
o.  k.  his  copy,  the  show  itself  will 
suffer  as  much  as  anyone  else,”  says 
Mr.  Patch.  "A  new.sp,api“r  may  get  the 
imblic  to  a  theatre  but  it  cannot  bring 
them  l»ack  or  influence  their  person¬ 
al  opinion.  A  theatre  mu.st  have  the 
goocLs  In  the  form  of  a  worth-while 
show  if  it  wants  to  succ-eed." 

Mr.  Patch  is  a  firm  believer  in  paid 
newspaiier  advertising.  Free  publici¬ 
ty  isn’t  of  much  value  to  a  theatre, 
he  believes.  Theatrical  offerings  should 
be  treated  strictly  as  new.s,  in  his 
oidnion. 


Now  Western  Representatives 
Mes.srs.'^Iilman  &  Nicoll,  who  have 
repre.sented  the  Montreal  Gazette  in  the 
Ea.stem  territory  for  the  i>ast  three 
year.s,  have  al.so  taken  over  the  repre- 
.sentation  of  this  paper  In  the  We.stern 
U-rrltory. 


ROTARIANS  HEAR  TALK 
ON  CONSERVATION 


LITTLE  TRAGEDIES  OF  A  NEWSPAPER  OFFICE 


E.  J.  (>attell  and  Le  Roy  Pelletier  Urge 
(Greater  Production  of  National 
Wealth  as  Proper  War  Policy — 
Example  of  False  Economy. 


^  A 

ki/HAVyou-THiNK  \ 

rati  PApeR  ts.  { 

M£Me£SS 

V _ ,  OF  THe 


At  the  luncheon  of  the  New  York 
Rotary  Club  at  the  Hotel  Mc.Vlpin  on 
Thur.silay  the  members  were  afou.st'd  to 
a  wonderful  pitch  of  enthu.sia.sm  by  thi 
address  of  Edward  James  ('attell,  city 
statistician  of  Philadelphia,  who  preach¬ 
ed  pristine  .\niericanism.  They  were 
also  favored  with  a  talk  by  Le  Roy 
Pelletier,  the  Detroit  economi.st  and  ad- 
verti.sing  expert,  who  answered  impres¬ 
sively  the  prevalent  demands  for  cur¬ 
tailment  of  industric.s. 

Mr,  Cattell,  eighty  years  old,  but  with 
the  heart  and  the  enthu.siusm  of  a  boy, 
told  the  Rotarians  that  .America  was 
going  to  win  the  war  in  the  .same  way 
in  which  she  had  won  world  leadershiii 
in  productive  industry.  He  reminde<l 
them  that  every  day  added  a  hundred 
millions  to  our  national  wealth  and  re¬ 
sources,  and  that  we  should  not  come 
to  di.saster  under  the  heavy  war  cost.s 
unle.ss  we  faltered  in  the  production  of 
wealth.  "A  hundred  nations  can  beat 
us  in  conserving,  in  small  economies,” 
he  .said,  “but  no  nation  can  match  u.s 
in  the  creation  of  wealth.”  He  had  seen 
within  his  own  lifetime  the  national  re- 
.sources  grow  from  seven  billions  to  tw’o 
hundred  and  thirty-seven  billions. 

Mr.  Cattell  .said  that  he  had  recently- 
told  an  audience  of  soldier  boys  that 
we  were  not  .sending  them  "over  there" 
to  die  for  our  country,  but  to  make  the 
other  fellow  die  for  his  country. 


SENT  TO  DRAW  PICTURE  OF  PRETTIEST  GIRL  AT 
HALL,  HE  SKETCHES  SOCIETY  EDITOR 


^-^I’E.VKING  of  "Little  Tragedies  of  a  Newspaper  Office.”  listen  to  this  one: 

A  gof>d  many  year.s  A.  J.  Taylor,  now  chief  cartoonist  on  the  Los  Angeles 
Times,  then  with  the  t>t.  Ixiuis  Republic,  was  .sent  to  a  very  formal  so¬ 
cial  function  with  instructions  to  get  a  .sketch  of  the  most  beautiful  young  woman 
present.  Taylor  did  as  he  was  told 
and  when  he  presented  his  sketch  to  his 
boss  he  was  both  elated  and  proud.  He 
was  contident  that  his  judgment  of 
beauty  was  good  and  he  knew  that  his 
sketch  was  well  done.  The  boss  looked 
at  the  sketch  and  then  at  Mr.  Taylor. 

The  boss  looked  at  the  sketch  a  second 
time  and  then  exclaimed: 

“Why,  that's  our  .society  reporter.” 

Albert  J.  Taylor  was  born  in  Lewis¬ 
ton,  N.  y.  He  attended  Ohio  State  Uni¬ 
versity  for  a  short  time  with  the  hope 
that  some  day  he  might  become  a  great 
lawyer.  But  he  found  the  newspaper 
business  more  interesting  and  did  his 
first  work  on  the  Cincinnati  Enquirer 
in  1888.  Later  he  was  with  the  Buffalo 
Times  and  then  with  the  St.  Louis  Re¬ 
public.  From  the  Republic  he  went  to 
the  New  York  World. 

At  this  time  Mr.  Taylor  felt  the  call 
of  the  foreign  lands  and  so  with  bag  and 
baggage  he  left  New  York  and  visited 
almost  every  country  on  the  globe,  did 
newspaper  and  magazine  work  for  many 
months  in  many  foreign  capitals  and 
finally  landed  on  the  Pacific  Coast  of  North  .America. 

For  more  than  ten  years  .Mr.  Taylor  has  lieen  drawing  for  the  Ixis  Angeles 
Times  and  long  ago  won  a  most  enviable  reputation  for  himself.  His  cartoons  are 
simple  and  forceful.  His  is  a  large  appreciative  following. 


soruri-s)  of  national  wealth. 

.Mr.  Pelletier  di.scu.s.seu  the  que.stion 
of  curtailment  of  luxuries.  He  stated 
that  the  national  habit  of  changing  the 
.styles  of  drc.ss  and  of  utilities  was  the 
gi-eatest  .single  factor  operating  for  the 
creation  of  wealth  and  the  promotion 
of  industry.  When  China  decided  that 
a  fixed  style  of  dress  would  do  from  year 
to  year  throughout  the  centuries,  and 
that  a  fixed  diet  of  rice  wa-^  sufficient 
to  support  life,  China  died.  When  Ja¬ 
pan  abandoned  this  notion  she  became 
alive  and  quickly  took  her  place  a.s  a 
great  power. 

Mr.  Pelletier  said  that  we  should  not 
curb  the  use  of  gasolene,  for  there  is  a 
two-year  supply  on  hand.  Gasolene,  he 
said,  is  a  by-product.  It  is  extracted 
from  oil,  the  main  product  being  fuel 
oil,  of  which  the  Government  .stood  in 
great  need,  but  which  would  be  avail¬ 
able  only  to  the  extent  that  gasoleni 
was  u.sed  and  in  demand.  “To  be  com¬ 
pletely  patriotic,”  he  said,  “run  your 
car  all  day  long,  and  have  your  chauf¬ 
feur  run  it  all  night,  in  order  that  the 
demand  for  ga.solene  may  make  it  nec¬ 
essary  for  the  refini'rs  to  keep  the  sup¬ 
ply  of  fuel  oil  ample.” 


A.  J.  Taylor. 


Hunt  for  “Gyp”  Adverti.sers 
The  national  vigilance  committee  of 
the  As.sociation  Advertising  Clubs  of  the 
World  is  making  a  drive  to  exterminate 
the  “gyr>”  adverti.ser.  The  “gyp”  may- 
lie  defined  as  a  dealer  who  disposes  of 
new  merchandise  from  a  re.sidential  ad¬ 
dress  by  advertising — usually  in  the 
cla.ssified  columns — in  the  guise  of  a 
private  householder  offering  his  own 
used  goods  for  sale. 


To  Curtail  Auto  Production 
Automobile  manufacturers  are  to  re¬ 
duce  their  pas.senger  car  output  30  per 
cent,  this  year.  This  was  announced 
lecently  in  New  York  after  a  meeting 
of  members  of  the  National  Automobile 
Chamber  of  Commerce,  composed  of  117 
automobile  producers.  The  curtailment 
conforms  to  the  wishes  of  the  War  In¬ 
dustries  Board  and  the  Fuel  Adminis¬ 
tration. 


Victor  Berger  Indicted 
Victor  Berger,  Milwaukee  new.spaper 
publi.sher,  has  lieen  indicted  by  the  Fed¬ 
eral  grand  jury  in  Chicago  on  a  charge 
of  obstructing  recruiting,  encouraging 
di.sloyalty-,  and  interfering  with  the 
prose<-ution  of  the  war.  Berger  de- 
•scribes  the  indictment  as  “a  political 
move,  pure  ajid  simple.”  He  ts  a  candi¬ 
date  for  nomination  on  the  Sociali.st 
ticket  for  United  States  Senator  from 
Wisconsin. 


The  man  who  will  do  the  tiest  work 
to-day  is  the  man  who  did  good  work 
yesterday. 


The  Editor  Publisher  for  March  10,  191,9 
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Diversity  of  Industries 
Maizes  Cleveland  a  Responsive 
Marl^et  the  Year  Around 

Cleveland  is  not  a  one -industry  town  —  far  from  it. 
Manufactured  products  from  Cleveland  reach  the  four  corners 
of  the  earth,  and  include  everything  everyone  uses  in  every¬ 
day  life. 

Cleveland  is  busy  while  many  another  city  is  inactive, 
and  right  now  Cleveland  and  all  northern  Ohio  are  unusually 
busy. 

It’s  a  great  time  now  to  “cash  in”  on  the  prosperity  of 
Cleveland,  by  reaching  the  people  you  want  to  reach  — the 
people  who  have  money  to  spend  and  are  willing  to  spend 
it  — through  the  advertising  columns  of  the  Cleveland  Plain 
Dealer. 

If  you’re  undecided  regarding  the  Plain  Dealer  or  the 
territory  covered  by  it,  you  can  soon  determine  which  course 
to  take  after  reading  our  booklet 

“To  Tell  It  to  Cleveland  is  to  Sell  It  to  Cleveland” 

This  book  is  free  for  the  asking. 

The  Plain  Dealer 

FIRST  NEWSPAPER  of  CLEVELAND,  SIXTH  CITY 

Eastern  Representative:  JTestern  Representative: 

JOHN  B.  WOODWARD  JOHN  GLASS 

Times  Building,  NEW  '^"ORK  CHICAGO,  Peoples  Gas  Building 
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SAYS  $2,000,000  WILL  ADVERTISE 
AND  SELL  NEXT  BOND  ISSUE 

J.  M.  Campbell,  Experienced  Advertising  Man,  Answers  Director 
Emerson’s  Arguments  on  Subject  of  Paid  Advertising 
by  Government  for  Liberty  Loan 

The  EDITOK  AXD  I’UHLISHEK'S  recent  interview  with  Guy  Emerson, 
director  of  publi<-ity  for  the  Liberty  Loans  in  the  Second  Federal  Reserve 
District,  has  attracted  wide  attention  and  comment  from  the  advertising  men 
of  the  country. 

Among  the  men  who  take  issue  with  Mr.  Emer.son  on  the  subject  of  the  pro¬ 
priety  of  direct  advertising  by  the  Government  is  J.  M.  CampU  ll,  a  .New  York  ad¬ 
vertising  mall,  who  was  for  eight  years  the  advertising  manager  for  the  Procter 
&  Gamble  Company,  Cincinnati,  and  for  three  years  a  .spt^cial  repi-e.sentative  of 
N.  W.  Ayer  &  Son,  Philadelphia.  Mr.  Campbell  says: 

Finds  It  Difficult  to  Belieoe  Mr.  Emerson 


“Surely,  Mr.  Emerson  has  been  mis- 
nuoted.  Surely  your  comiiositor,  or 
your  proofreader,  or  .somebody  has 
made  a  mistake.  Surely,  .Mr.  Emerson 
never  said:  ‘An  aiipropriation  adequate 
to  jiermit  the  Government  to  pay  for 
the  advertising  that  the  need  of  the 
times  demands  has  been  variou.sly  esti¬ 
mated  up  to  $100,000,000.’ 

“If  Mr.  Emerson  made  such  a  state¬ 
ment,  it  should  not  go  unchallenged.  He 
should  be  told  that  a  very  effective  ad¬ 
vertising  cami>aign  for  the  Third  Liber¬ 
ty  Loan  can  be  financed  for  a  million 
dollars  and  that  a  really  wonderful  cam¬ 
paign — far  exceeding  in  effectiveness  the 
pn-vious  lamjiaigns— would  not  cost 
more  than  two  million  dollars. 

“I  likewise  take  issue  with  Mr.  Emer¬ 
son  when  he  says,  ‘The  moment  the 
Government  .sig|^ed  a  .single  check  In 
payment  for  advertising,  the  principle 
would  be  establi.shed  and  the  Govern¬ 
ment  would  have  to  pay  directly  for  all 
the  sfiac-c  it  got.’ 

“Why  shouldn’t  the  Government  pay 
for  all  the  space  it  gets? 

“If  adverti.sers  choo.se  to  donate  space 
to  the  Government,  that  is  their  i)rivl- 
lege.  .\nd  no  fair-minded  man  has  a 
right  to  critici.se  their  action  in  offer¬ 
ing,  or  the  Government’s  action  in  ac¬ 
cepting.  space.  Rut  why  should  the 
Government  ank  advertisers  to  donate 
s^ace?  If.  in  order  to  make  the  Third 
I.lberty  I.oan  a  succe.s.s.  it  is  necessary 
to  advertise  it,  why  should  not  the  Gov¬ 
ernment  pay  for  the  advertl.sing? 

“Mr.  Emerson  al.so  says,  ‘For  the  Gov¬ 
ernment  to  pay  for  advertising,  as  it 
does  for  other  commodities,  would  open 
the  way  for  a  subsidy  of  the  press  that 
would  be  fraught  with  the  greatest 
danger  to  our  institutions.’ 

wnv  ADVERTISING  IS  ROfOUT. 

“Does  Mr.  Emerson  really  believe  that 
the  press  can  be  bought  as  cheaply  as 
that?  Does  he  think  •that  the  manu¬ 
facturers  of  Royal  Baking  Powder, 
Quaker  Oats,  Ivory  Soap,  etc.,  subsi¬ 
dize  the  pre.ss  when  they  buy  advertis¬ 
ing?  They  do  not.  They  buy  adver¬ 
tising  because  they  need  it — because  it 
is  worth  more  than  they  pay  for  It, 

’’.Vdvertising  space  is  worth  what  It 
cost.s,  or  It  Isn’t.  If  it  Is  worth  what  it 
costs  and  the  Government  needs  It.  the 
Government  should  pay  for  it — precise¬ 
ly  as  it  pays  for  coal,  rifles,  ships,  pow¬ 
der,  and  everything  else  it  buys  for  the 
prosecution  of  the  war. 

“In  adhering  to  the  idea  that  the  ad¬ 
vertiser  should  bear  the  cost  of  Liberty 
I»an  advertising.  Mr.  Emerson  is  going 
contrary  to  the  experience  of  the  Brit¬ 
ish  and  Panaflian  Government.s.  They 
have  employed  advertising  since  the 
beginning  of  the  war.  The  advertising 
has  been  placed  by  a  central  authority, 
has  been  paid  for  by  the  Governments 
of  those  countries,  and  has  produced 
the  results  expected  of  It. 


"The  advertising  of  the  First  Liberty 
Loan  in  certain  cities — Minneapolis  and 
Indianapolis,  particularly — was  all  that 
could  be  desired.  The  advertising  was 
placed  by  a  central  bureau,  the  spaces 
were  large,  the  art  work  was  good,  and 
the  results  were  impressive.  In  New 
York  the  advertising  was  scattered.  In 
the  same  issue  of  the  same  paper  were 
as  many  as  fifteen  Liberty  Loan  adver¬ 
tisements  varying  in  size  from  three  or 
four  Inches  to  a  page.  They  all  tried 
to  tell  the  same  story.  Many  of  them 
told  it  incompletely.  Some  of  them  told 
it  incorrectly.  In  the  aggregate,  a  vast 
amount  of  money  was  wasted.  If  Mr. 
Emerson  will  turn  to  the  files  of  the 
New  York  papers  of  last  summer,  he 
will  know  what  I  mean.  Some  issues  of 
the  Times  had  two  or  three  pages  of 
Liberty  Loan  advertising — broken  up 
into  little  spaces.  A  single  page  would 
have  been  better  and  there  would  have 
been  no  duplication  of  effort  and  no 
wasteful  exiienditure  of  money.  Fur¬ 
thermore,  if  the  advertising  had  been 
fathered  by  the  Government,  the  appeal 
would  have  been  very  much  stronger. 

“I  went  to  a  lecture  the  other  night. 
Among  other  interesting  things  the 
lecturer  said  that  the  United  SUites 
Government  had  appropriated  five  thou¬ 
sand  dollars  for  propaganda  in  Russia. 
He  also  said  that  the  German  Govern¬ 
ment  appropriated  twenty  million  dol¬ 
lars  for  the  same  purpose.  Yet,  some 
people  say,  ‘Americans  are  born  ad¬ 
vertisers.’  We  may  be,  but  our  Govern¬ 
ment  is  not. 

“I  am  just  as  anxious  as  anyone  can 
be  that  the  Third  Liberty  Loan  shall 
be  a  success.  If,  in  order  to  make  it  a 
success,  it  is  necessary  to  advertise  it 
— and  of  course  it  is — why  continue  the 
policy  of  asking  adverti.sers  to  donate 
space;  of  having  a  lot  of  little  adverti.se- 
ments  when  one  big  advertisement 
would  serve  the  purpose  better;  of  go¬ 
ing  from  advertiser  to  advertiser  and 
asking  him  to  donate  space?  Neither 
the  Government  nor  its  authorized  or 
unauthorized  representatives  should  bo 
guilty  of  such  a  thing.’’ 


GOVERNMENT  URGED  TO 
USE  PAID  ADVERTISING 

{Continued  from  page  6) 
invariably  provides  for  fair  and  roa- 
.sonable  profits. 

“The  Government  has  spent  large 
amounts  for  posters.  Why  should  it 
not  pay  for  newspaper  .space’.’” 

J.  W.  Hays,  business  manager,  Memphis 
Commercial  Appeal: 

“We  believe  the  Government  should 
pay  ca-sh  for  adverti.sing,  and  should 
pay  the  regular  advertising  rajte. 

“Some  papers  have  a  sliding  scale. 


and  some  have  a  flat  rate.  I  believe 
the  Government  should  have  the  low- 
e.st  rate  for  adverti.sing.  I  don’t  be¬ 
lieve  that  a  publisher  should  give  a 
lower  rate  than  the  minimum  to  any 
one,  either  the  lowe.st  rate,  compli¬ 
mentary  or  chaiity. 

“If  it  is.  newssary  that  the  Gov¬ 
ernment  should  have  free  advertising, 
1  lielieve  the  publisher  should  handle 
the  third  Lilierty  Bond  lojin  without 
charge  to  the  Government;  l)ut  if  the 
Government  can  pay — I  mean  by  this 
conveniently  pay — the  expen.se  of  ad¬ 
vertising,  it  .should  be  paid.  I  do  not 
feel  that  any  money  that  the  Gov¬ 
ernment  should  pay  for  axivertising 
i.s  profiteering. 

“To  give  an  idea  of  what  free  read¬ 
ing  matter  we  have  given  the  Gov¬ 
ernment:  April  6,  1917  to  January 
31.  1918,  we  gave  a  total  of  48,607 
inches:  which  reducsHl  to  line.s  amounts 
to  583.284  lines.  At  30  cents  a  line, 
this  amounts  to  $174,985.20.  This  was 
rejulipg  matter  de.signed  to  aid  the 
cau.se,  and  does  not  contain  any  gen¬ 
eral  news  or  editorial  matter.  News 
matter  of  general  importance  that  was 
in  itself  calcularted  to  create  unity  of 
.sjdrit  and  action,  but  not  esnecially 
to  further  any  one  particular  branch 
of  the  tJovernment,  has  not  l>een  in¬ 
cluded.” 

(L  J.  Palmer,  general  manager,  Hous¬ 
ton  Post : 

“I  Ixdieve  the  tkivernment  shouUl 
in  justice  io  the  newspapers  pay  for 
the  commodity  they  have  for  sale  ex¬ 
actly  as  they  pay  for  any  other  .sup¬ 
plies  and  that  they  .should  u.se  for 
this  purpose  only  jiuldlcatlons  having 
a  standard  rate  or  price  for  their 
space,  and  in  no  instance  should  this, 
price  be  higher  than  is  voluntarily 
paid  by  commercial  enterprises  u.sing 
space  in  these  publications. 

“Space  should  be  u.sed  in  the  pub¬ 
lication  best  designed  to  bring  the  re- 
sult.s  de.sired,  without  any  attempt  to 
favor  any  publication  or  any  fear  of 
the  result  of  failing  to  patronize  any 


particular  publication.  In  short,  the 
Government  .should  buy  space  through 
.some  committee  of  experienced  adver¬ 
ti.sing  men  who  would,  so  far  as  pos¬ 
sible,  disbur.so  any  appropriation  with 
the  sole  view  of  bringing  the  best  re¬ 
sults  to  the  Government  as  they 
would  if  thxdr  client  was  a  manufac¬ 
turer  or  any  other  private  buyer  of 
space. 

“A  policy  of  this  kind  would  not  only 
bring  the  desired  results,  with  the  use 
of  much  less  space  than  is  now  given 
free,  but  it  would  differentiate  be¬ 
tween  the  propaganda  ab.solutely  neces¬ 
sary  to  the  welfare  of  our  ixiuntry 
and  the  propaganda  put  forth  In  a 
‘half  baked’  manner  by  well  meaning 
but  misguided  committees  and  organ¬ 
izations  of  all  kinds,  acting  in  a  semi- 
oflicial  capacity.  The  public  would 
quickly  realize  that  the  propaganda 
put  forth  by  the  Government  in  paid 
space  was  conflned  to  matters  of  vital 
importance  and  would  read  and  heed 
these  bulletins  with  greater  care  than 
they  now  give  to  the  ma-ss  of  stuff 
that  is  printed  every  day  in  the  news¬ 
papers  of  the  country. 

“I  naturally  do  not  agree  with  Gov. 
Cox.  but  do  agree  that.  iKH’aus*;  of  the 
loyalty  of  the  newspapers  as  a  whole, 
the  impression  has  been  created  that 
the  sp.'U'e  of  a  newsimper  cannot  be 
compared  to  the  product  of  the  manu¬ 
facturer,  and  as  a  consequence  it  is 
going  to  be  very  hard  indeed  to  con¬ 
vince  the  Government  officials  that 
they  should  pay  money  for  .space  that 
has  for  twelve  months  been  given 
them  freely  and  without  stint.” 

E.  W.  Booth,  editor  and  manager.  Grand 
Rapids  Press:  ' 

“1  have  liecn  .strongly  of  the  opinion 
that  the  Government  should,  in  its  war 
projects,  buy  adverti.sing  and  proceed 
in  a  bu.sine.ss-like  way  as  we  expect  it 
to  do  when  buying  any  other  com- 
inoxlity.  For  advertising  purpo.ses  the 
Government  has  already  spent  large 
sums  for  po.sters,  folders,  etc.  This  to 
(Continued  on  page  26) 


Lmrgftt  mnd  B*it  tinvipaptr  Induarial  Adi>tnlitnt  Agma" 


n 


Permanent  weekly  induatrial  pagea 
among  non-regular  advertiaera. 

Solicitora  of  Induatrial  Advertiaing 
for  Rotogravure  Sectiona  and  Sun¬ 
day  Magazine  Sectiona. 

High  Claaa  Special  Editiona  handled 
for  leading  newapapera  in  the  larger 
citiea  only  when  there  ia  a  apecial 
reaaon  for  their  publication  and 
where  the  Puhliaher  ia  willing  to 
make  the  Edition  thoroughly  repre- 
aentative  from  a  newa  atandpoint. 
^Entire  auperviaion  of  newa  and 
mechanical  enda  given  when 
requeated. 

All  Induatrial  advertiaing  aolicited 
on  an  indirect  reault  general  pub¬ 
licity  baaia  aomewhat  along  the  aame 
linea  that  Trade  Journal,  Bill  Board 
and  Street  Car  advertiaing  ia  aecured. 
No  campaigna  conducted  in  citiea 
having  a  population  of  leaa  than 
200,000. 


JOHN  B.  GALLAGHER  COMPANY 

Main  Office^  Ninth  Floor.  Dexter  Ball«1lna»  Boston^  Maae. 

Branch  Offleea.— Room  403.  United  Rtatea  Express  Buildlnc.  2  R^tor  St., 
New  York : — North  American  Building,  Philadelphia  Herald  and  Traveler 
Building.  Boston  Eguitahle  Building,  Baltimore : — -Curler  Journal 

Office  Building,  LoutsvlUe; — Tlmes-Dispatch  Building,  Richmond  ;~-Oonsti‘ 
tutlon  Building,  Atlanta ; — Gazette  Building.  Worcester,  Mass. 
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TODAY’S  NEWS  TODAY 


OR  TOMORROW 


New  York  Evening  World,  with  United  Press,  prints  a 
dispatch  covering  Monday’s  American  raid  into  the 
German  trenches  Monday.  New  York  Globe,  without 
United  Press,  prints  report  of  Monday’s  raid  Tuesday. 


"tf  ll  Happ»n$  M  N*w  Ytrh 
It  1  tm  Tht  Ciwainf  WmU 


PtlCB  TWO  CENTS 


Wat 


#  g  goiTior  ^ 


NEW  YOBS,  VONDAT.  SAftOI  _  U  rAOCS  B  PBICB  TWO  CENT!. 


y.  S.TR00PS  MAKE  FIRSONAIDEO  RAID; 
DRIVE  GERMANS  OUTrftOW  UP  WORKS 


iSh;  AOSlabf 


Adtirrlieer. 


ne^N 

EXTR> 


VOMK  M^UMI  T? 


NS  PENETRATE  ENEMY 
OR  300  YARl^NEAR  TOVL 

tgiWBilg"  60  CERIIIAN  AIRPLAKESTn  MAKE  SlICCESSFlIl  RAiD 

NEWNICHTRAipONPARISjir??^^^  WffllOtlT  AID  OF  FRENCH 

Cmi  itiQiiT  Afrtfcf)  lamBvIMvfkMMnyMMrbto**  I  Pu  zos'!. PcrwhimtlMvoSmatn  l$Mhiurr«ln<;»fmjn 
H  frtttn^w  Mwi)  B©inbw  l>ropi*rdooi|ieO»y  »n4  [  f  Trtf)chr« --Some  HaiKt-tO'liind  Prghu.  but 

*CT  ATTOHNE^  ^ubwbw  S«v#ril  RbiMint'.  Set  on  f'trv  |  Evi)  AmofteMn  RtiufotA 


WGKSOYERIOP 

S  SMASH 
FWNI 

'o  Other 
id  by  the 
!  and  De- 
ichcs  600 


United  "■* 
Press  has 
speed — and 
it's  right  be¬ 
fore  it’s  rapid 


•TV'.*-!".'*  J’.lTT.rXT  ’***  «»■  »P*lir«f«..‘  in-  A-nnkMi*  'h* 


FOE  GETS  GRAIN  -“1#^ 
:  FROM  ROUMANIA  ‘ 

DRY’  DRAFT  AWRY  TO  -• 

nv  FRANCE  SOON 


iNERirAN  AIRO  FRENCH  TROOPS 
MAKE  TWO  DRIVES  AT  ONCE 


United  Press  papers  face  every  great  news  emergency  with 
confidence.  United  Press  service  is  news  insurance. 


UNITED  PRESS  ASSOCIATIONS 

General  Offices  New  York  City 
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RAILROADS  HELD  RESPONSIBLE  FOR 
DELAYS  IN  NEWSPAPER  MAIL 

Post  Office  (^)fficials,  Although  Willing  to  Share  Part  of  Blame, 
Contend  Transjiortation  Troubles  Have  Played  Biggest 
Part  in  Holding  Up  Second  Class  Mail. 

(Special  to  Thk  Editor  and  Publisher.) 

WASMIXOTOX,  March  12. — “I’assing  the  buck,”  that  .slang  equivalent  for 
.sido.sf epping  re.spon.sibility,  is  truthfully  declared  to  be  a  practice  well  nigh 
univer.sal  in  oflicial  circles  in  Washington,  thes(*  days.  This  disposition  to 
put  the  lilanic  on  the  other  fellow  is  no  more  clearly  exemplified  than  with  respect 
to  the  .steadily  swelling  stream  of  complaints  al)out  poor  mail  .service.  How  elu.sive 
an  obligation  for  |>ulilic  servi<-e  may  become  was  demonstrated  when  an  attempt 
was  made  to  inter\iew  the  various  oflicials  at  the  Post  Offlee  Department  about 
the  protests  that  have  conn-  to  The  Editor  and  Plhi.isher  from  circulation  man¬ 
agers  in  all  parts  of  the  country. 

The  iw.stal  oHicials  accept  part  of  the  responsibility,  but  the  larger  share  of 
the  blame  they  pass  on  unhe.sitatingly  to  the  railroads.  In  proof  of  the  short¬ 
comings  of  the  transportation  lines,  contidential  figures  have  just  been  prepared 
in  the  oflice  of  the  Kecond  A.ssistant  Postma.ster-Heneral,  covering  mail  move- 
iiK-nt  during  a  recent  week — a  seven-day  period  repre.scnted  to  be  typical.  Thfse 
.stali.stics  indicated,  for  instance,  that  at  Pitt.sburgh  during  the  week  designated 
nearly  one-third  of  all  the  trains  carrying  mail  missed  connection.s,  with  the  re¬ 
sult  that  there  had  to  wait  over  a  total  of  more  than  10,000  .sacks  of  mail  and  a 
large  nunilsT  of  newspaix'r  bundles. 

Delays  Not  Due  to  Economies,  Say  Officials 


Postal  officials  will  not  for  a  moment 
«oncetl<'  that  any  shortcomings  in  the 
h:in<liing  of  lU'w.spaper  mail  are  due 
to  the  i-conomies  which  it  has  been 
alleged  have  been  introduced  in  the 
operation  of  the  I’ost  Office  IXqiartment 
to  show  a  favoralde  balance  sheet.  De¬ 
lays  are  charg<;d  to  the  unprecedented 
weather  conditions  of  the  past  winter 
and  to  the  complica*'ons  of  the  labor 
.situation,  which  has  withdrawn  from 
the  po.stal  service  many  experienced 
oiieratives.  whose  places  have  been 
taken  but  not  tilled  by  “green  hands.” 

With  the  improvement  in  weather 
conditions,  the  ]>ostaI  officials  anticipate 
an  improvement  in  newspaper  mail 
handling — an  improvement  that  is  de- 
«-lai-ed  to  have  already  been  effected  in 
part — but  it  is  admitted  that  improvc- 
iiKMit  may  lie  counterbalanced  if  the 
llailroad  .\dniinistration  continues  to 
r<‘vi.s<-  train  .scdiedulcs  that  disturb  mail 
inoveinent.s.  lna.smuch  as  new.spaper 
mail  has  preference  at  all  times  over 
parcel-po.st  mail  as  well  as  over  third- 
cla.ss,  the  oflicials  will  not  concede  there 
is  any  danger  that  the  recent  increase 
in  the  weight  limits  on  parcel-post 
packages,  with  the  consequent  expected 
increase  in  the  volume  of  shipments 
will  ojierate  to  retard  newspaper  mall. 

Post  Office  Department  officials  deny 
nqwrts  that  have  gained  circulation  as 
to  the  relative  precedence  or  priority 
accorded  newspaper  mail.  Some  of  the 
reports  are  that  all  printed  matter, 
new.spapers  included,  is  handled  by  fa.st 
fivight  insti'ad  of  on  regular  mail  trains, 
and  that  newspaper  mail  is  no  longer 
sfirted  and  distributed  on  trains  en 
route,  but  is  .sorted  only  at  terminals. 
Doth  of  these  representations  are  em¬ 
phatically  denied  by  the  officials  at 
Washington. 

EXI*I.AIN8  HANDUNG  or  NEW'SPAPERS. 

In  explaining  that  morning  and  eve¬ 
ning  newspapers  are,  in  postal  disposi¬ 
tion,  given  attention  immediately  fol¬ 
lowing  first-clas.s  mail,  Otto  Praeger, 
Second  Assistant  Postmaster-General, 
said: 

“The  dally  papers  are  given  the  same 
treatment  as  letter  mail,  and  they  are 
worked  in  the  post  ofiices  and  worked 
on  the  trains  to  a  very  large  extent. 
tNTierever  the  publishers  deliver  them 
to  the  trains  they  are  all  worked  on  the 
trains.  There  has  been  no  change  in 
the  policy  of  handling  paper  mall  In 
the  last  two  years.” 


According  to  the  postal  officials  the 
reports  that  printed  matter  is  being 
handled  as  freight  have  originated  be¬ 
cause,  on  occasions,  freight  cars  have 
l)een  pre.s.sed  into  the  postal  service. 
During  the  traffic  jam  and  car  shortage 
of  the  past  few  months  there  have  been 
instances  when  mail  cars  were  not  avail¬ 
able  to  handle  all  mall,  and  the  postal 
oflicials  had  to  u.se  for  a  trip  now  and 
then  ordinary  freight  cars.  How¬ 
ever  it  is  insi.sted  that  where,  as  a 
make-shift,  freight  cars  have  been  thus 
employed  these  mail-laden  cars,  even 
though  made  up  in  .solid  train.s,  have 
l>een  di.spatched  as  mail  trains  on  mail 
train  schedule. 

It  is  stated  that  there  has  been  no 
increase  in  the  dispatch  of  mail  by 
freight,  the  practice  yet  being  restricted 
as  heretofore  to  monthly  periodicals, 
etc.,  that  are  dated  ahead  and  handled 
under  what  is  known  in  the  po.stal  ser¬ 
vice  as  the  "blue  tag”  .sy.stem. 

Suspicions  of  publishers  that  delays 
in  new.spaper  transmission  are  due  to 
supposed  reduction  in  the  amount  of 
distribution  on  mail  trains  are  met  by 
denials  at  the  Po.st  Office  Department. 

CHANGE  IN  RAILWAY  MAIL  SERVICE. 

On  this  score  the  Second  Assistant 
I’o.stma.ster-General  said: 

"There  has  been  a  change  made  in 
the  Railway  Mail  Service,  which  would 
have  been  made  anyway,  and  had  no 
relation  to  the  space  plan,  except  that 
while  we  were  reducing  the  space  in 
the  cars  the  Inspectors  also  Investigated 
the  necessity  of  the  mail  separations 
that  were  made-  and  the  necessity  for 
the  number  of  clerks  engaged  thereon. 
Now,  some  of  the  distributions  that 
have  been  made  on  some  of  the  Railway 
Post  Office  lines  have  been  transferred 
to  city  post  offices  or  are  performed  at 
the  terminals  where  the  mail  lays 
over.” 

It  is  claimed  by  the  officials  that  out¬ 
side  of  such  publishing  centres  as  New 
York,  Chicago,  Philadelphia,  etc.,  there 
has  not  been  any  great  reduction  In  the 
amount  of  mail  worked  on  the  mall 
trains.  At  metropolitan  stations  or  at 
large  junctions  the  terminals  have 
taken  on  a  larger  share  of  the  work  of 
distribution  than  in  the  past. 

One  result  of  the  new  status  in  the 
Railway  Mall  Service  is  conceded  by 
the  officials  to  work  to  the  possible  dis¬ 
advantage  of  newspaper  Interests  al¬ 
though  it  is  the  editorial  end  rather 


than  the  circulation  department  that  is 
affected.  This  change  is  that  which 
denies  to  newspiaper  correspondents  the 
privilege  of  throwing  an  envelope  carry¬ 
ing  copy  or  photos  into  the  door  of  a 
mail  car  just  as  the  train  was  pulling 
out,  .secure  in  the  knowledge  that  the 
••lerk  on  board  would  put  the  pieces 
into  the  proper  pouch.  Under  the  pres¬ 
ent  closed-pouch  system,  "last  minute” 
mailings  for  newspapers  must  be  in 
the  po.st  office  at  the  point  of  mailing 
in  advance  of  the  departure  of  the  train. 

William  I.  Denning,  .superintendent 
of  the  Railway  Mail  Service,  likewise 
insists  that  there  is  no  delay  in  the  de¬ 
livery  of  newspapers  as  a  result  of  the 
change  that  is  made  in  mall  handling 
over  the  former  system  whereby  a 
larger  proportion  was  distributed  on 
the  trains.  He  says: 

“The  withdrawal  of  first-class  mall 
and  daily  papers  from  separation  on  the 
train  does  not  contribute  to  its  delay. 
The  policy  announced  by  the  Second 
Assi.stant  Postmaster-General  in  the 
iKiginnlng  of  the  organization  was 
that  no  first-class  mall  or  daily  papers 
should  be  withdrawn  and  distributed  In 
terminals  if  that  delayed  them.  The 
mail  of  this  class  distributed  In  that 
way  is  handled  in  dead  time  while  wait¬ 
ing  to  go  out  on  other  train.s.” 


Illiiinis  Editors  Meet 
W.  O.  Paisley,  editor  of  the  Marion 
Uepubllcan,  was  elected  president  of  the 
.Southern  Illinois  Editorial  Association 
at  a  meeting  in  St.  Doui.s,  March  8  and 
9.  Other  officers  elected  were:  Vice- 
president,  George  W.  Smith,  Columbia 
Star;  secretary,  H.  D.  Frier,  Banton 
Republican;  treasurer,  J.  E.  McOlure, 
Carlinville  Democrat. 


UNITED  PRESS  STAFF  CHANGES 


E.  T.  Conkle  Named  Superintendent  of 
Bureaus  New  Positions  Created. 

E.  T.  Conkle,  formerly  manager  of  the 
central  division  of  the  United  Press  As¬ 
sociations  with  offices  in  Chicago,  has 
been  appointed  superintendent  of  bu¬ 
reaus,  a  new  (losition  just  created,  with 
headquarters  in  New  York. 

Mr.  Conkle  has  been  succeeded  in  Chi¬ 
cago  by  L.  C.  Earnist,  formerly  busl- 
ne.ss  manager  for  the  central  division. 
Mr.  Earni.st  has  lieen  given  charge  of 
lx)th  news  and  business  in  his  division. 

Sam  I.  Freed,  formerly  of  the  Wash¬ 
ington  bureau,  has  been  named  man- 
agi!r  of  the  Chicago  bureau,  a  new  po.sl- 
tion  just  created. 

Hugh  Baillie  has  been  appointed  man¬ 
ager  of  the  New  York  office,  another  new 
position.  Mr.  Baillie  has  been  doing  re¬ 
write  and  outside  work  for  the  New 
York  office. 


Want  Soiled  Flags  Replaced 
The  Philadelphia  American  recently 
started  a  campaign  for  clean  flags  to 
replace  the  dirty  and  tattered  pieces  of 
bunting  that  have  been  flying  ever  since 
a  state  of  war  was  declared,  night  as 
well  as  day.  To  emphasize  further  the 
importance  of  the  movement  they  have 
(li.strilaited  200,000  circulars  to  the  boy.s 
and  girls  of  Philadelphia  through  the 
puldic  schools  of  the  city,  the  circular 
carrying  the  poem  on  the  flag,  by  E.  A. 
(iiiest,  and  on  the  reverse  side  a  set  of 
rules  compiled  by  Louis  Annin  Ames, 
the  flag  authority,  giving  the  dates,  oc¬ 
casions,  and  conditions  under  which  the 
Hag  .should  always  be  displayed. 


Subscribe  to  the  Red  Cross. 


{ 

Great  Advertising  Gains 
for  February,  1918 

gained  118  columns  of  display  advertising 
over  February,  1917. 

This  is  more  than  three  times  the  aggre¬ 
gate  gain  of  two  of  the  other  morning 
newspapers  which  showed  gains.  The 
other  two  morning  newspapers  had  losses 
for  the  same  period. 

The  Circulation  of  The  Press 
Sunday,  March  3rd,  was  103,065 


GILMAN  &  NICOLL 

World  Building  Tribune  Building 

NEW  YORK  CITY  CHICAGO 


PlIII.AI)KI.riIlA 
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402,171 

Actual  Distribution,  Sunday,  March  10th! 


A  Record  That  Resounds  from  Coast  to  Coast 


SI  LOUIS  POST-DISPATCH 

Attained  the  actual  distribution  point  of  402,171  copies  on 

Sunday,  March  10,  1918 

A  record  of  such  magnitude  that  it  becomes  a  standard  in 
American  newspaperdom!  It  is  an  achievement  so  note¬ 
worthy  that  it  precludes  the  necessity  of  comparison. 

No  other  Metropolitan  newspaper  in  the  United  States 
approaches  this  accomplishment  on  the  basis  of  popula¬ 
tion  served— 

Not  excepting  even  the  foremost  Sunday 
newspaper  in  New  York  or  Chicago! 

402,171 
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EXAMINES  NEWS  PRINT 
SPECIFICATIONS 

Paper  Expert  in  Testimony  Before  Trade 
Commission  Upholds  Some  of  the 
Objections  to  the  Standard  Con¬ 
tract  Made  hy  Publishers. 


Expert  testimony  concerning’  specifica¬ 
tions,  ba.sis  of  weight,  and  testing  of 
news  print  paper  was  given  before  the 
F'ederal  Trade  Commission  last  Thurs¬ 
day  by  Frederick  C.  Clark,  assoclatf. 
physicist,  in  charge  of  the  paper  section 
of  the  United  States  Bureau  of  Stand- 
ard.s.  Department  of  Commerce. 

Taking  up  the  standard  form  of  con¬ 
tract.  Mr.  Clark  said: 

"The  specifications  contained  in  the 
standard  form  of  contract  are  as  fol¬ 
lows:  The  said  paper  shall  be  of  suh- 
ttanHally  the  same  a'verage  quality  as 
sample  attached  to  this  agreement  and 
of  approximately  the  following  ba.sls  of 
weight:  24x.?6 — 32-500.'  There  are  two 
points  In  this  specification  that  are 
stated  In  such  indefinite  terms  as  to 
render  the  speciflcatlons  a  detriment 
rather  than  of  any  assistance  to  either 
parties  to  the  contract. 

"The  word  substantially  Is  not  specific 
enough.  Furthennore,  a  specification, 
which  Is  a  part  of  a  contract,  should  not 
be  based  on  a  sample  of  material  that 
Is  sure  to  deteriorate  before  the  ex¬ 
piration  of  that  contract. 

BPECmCATIONS  INDBnNITK. 

'The  question  of  strength  Is  not 
speclficailly  mentioned  In  the  .standard 
form  of  contract,  though  It  is  Implied, 
since  reference  Is  made  to  the  quality 
of  the  sample  attached.  Mr.  Wise’s 
argument  against  the  Inclusion  of  a 
definite  minimum  bursting  strength  In 
the  standard  form  of  contract  Is  In  sub¬ 
stance  as  follows:  *A  definite  bursting 
strength  Is  unneces.sary  for  the  rea.son 
that  the  purchaser  may  easily  deter¬ 
mine  what  the  .strength  Is  by  making  a 
test  of  the  "sample  attached."  ’  But,  as 
T  understand  It,  the  test  made  by  the 
purchaser  Is  not  a  part  of  the  record 
of  the  contract  and  the  re.sult  of  the 
test  would  not  be  known  or  binding 
upon  the  manufacturer. 

"Mr.  Wise’s  statement  Implies  burst¬ 
ing  strength  cannot  he  accurately  de¬ 
termined  and  therefore  should  not  be 
included  In  the  specification.  This  argu¬ 
ment  conflicts  'with  his  former  state¬ 
ment,  which  Indicates  that  the  pur¬ 
chaser  should  make  his  own  te.st  of  the 
‘sample  attached.’ 

"The  specifications  In  the»  form  of 
contract  proposed  by  the  publishers 


have  evidently  been  written  without  re¬ 
gard  to  the  finished  product  desired,  as 
it  is  impos-sible  to  manufacture  a  news 
print  paper  that  conforms  to  those 
specifications,  and  moreover,  they  con¬ 
tain  meaningless  clauses  from  the  stand¬ 
point  of  the  testing  laboratory. 

OBjExrrs  TO  ■weight  specifications. 

“The  weight  .specifications  propo.sed  iiy 
the  publishers  state  the  contract  ba-sis 
as  a  maximum.  This  provi.sion  would 
virtually  compel  the  manufacturer  to 
i-un  all  his  paper  underweight  in  order 
not  to  Incur  the  penalty.  The  only 
satisfactory  method  of  .specifying  the 
weight  of  papier  is  to  .state  the  ba.sls 
and  then  allow  a  minimum  and  maxi¬ 
mum  variation  from  this  basKs. 

"The  publishers’  six?ciflcations  call  for 
a  .strength  of  not  le.ss  than  ten  piounds 
on  the  Mullen  te.s-ter.  .\  spvecification 
for  bursting  strength  is  certainly  de¬ 
sirable,  but  I  believe  ten  pounds  Is 
somew'hat  higher  than  rejilly  neccs.sary. 

“A  spieclficatlon  for  the  proportions 
of  stoc'k  (ground  wood  and  sulphite) 
such  as  is  propiosed  by  the  publishers 
should  not  be  included  In  a  news  print 
contract.  In  the  first  place,  no  known 
method  of  analysis  or  examination  Is 
accurate  within  10  pier  cent.,  and  In  the 
second  place,  a  publl.sher  Is  buying 
printing  surface  and  not  pulp,  and  there¬ 
fore  gains  nothing  by  an  attempt  to 
spiecify  the  fibre  content." 

Mr.  (Itlark  objected  to  the  spieclficatlon 
calling  for  “one-eighth  of  1  per  cent, 
free  rosin.”  He  s-ald  that  ro.sin  size  Is 
not  a  detriment  to  the  finished  news 
print  paper,  but  Is  added  expense.  He 
added  that  It  Is  useless  to  place  a  limita¬ 
tion  upion  something  over  which  not 
even  the  manufacturer  h,is  any  control. 

The  natural  color  specifications,  Mr. 
C^ark  said,  were  UHneces.sary. 


Railroad's  Liabilities  Unchanged 

Inasmuch  a.s  delays  in  the  shipments 
of  news  print  paper  are  common  the.se 
days,  the  opinions  of  railroad  attorneys 
that  the  taking  over  of  the  railroads 
by  the  Oovernmi-nt  docs  not  change  in 
any  degree  whatever  the  rights  of 
.shippiers  or  the  liabilities  of  the  roads, 
are  of  more  than  ordinary  Interest. 
Shljipers  whose  goods  are  misused  or 
lost  by  a  railroad  compiany  have  been 
advised  to  make  claim  and  bring  suit 
in  precisely  the  same  way  as  they  would 
have  done  before,  and  against  the  same 
pieople. 


Addresses  Young  .Xd  Men 

I.*wrence  Harrl.s,  of  Sackett  &  Wil¬ 
helm  Co.,  addressed  the  Young  Ad- 
Men's  Club  of  New  York  last  night  on 
“Talking  In  Pictures.” 


Did  you  read  the  pa^e  advertisement 
signed  by  Mr.  Cortland  Smith,  President 
of  the  American  Press  Association,  en¬ 
titled  “An  Insult  Resented,”  which 
appeared  in  last  week’s  issue,  second 
section,  page  5,  which  answered  the 
attack  made  by  Guy  Emerson,  publicity 
director  of  the  Third  Liberty  Loan,  on 
the  integrity  of  the  Press? 


City 


Your  ‘‘Ad”  in  the 
Next  New  York 
Telephone 
Directory  Will 
Live  and  Work  in  a 
Million  Books  For 
Five  Full  Months 


And  better  yet,  it  will  live  and  work  in  a 
medium  consulted  2,500,000  times  Every 
Day. 

No  other  publication  in  New  York  com¬ 
bines  such  a  big,  steadfast,  absolutely  un¬ 
wasted  circulation,  with  such  tremendous 
daily  use  by  a  known  clientele. 

If  you  picked  your  own  buying  public  in 
New  York,  you  couldn’t  do  better  than  to 
select  its  telephone  users  in  a  body.  And 
you  reach  them  best  through  the  Telephone 
Directory,  the  book  they  consult  most  fre¬ 
quently. 

Telephone  Directory  Advertising  reinforces 
the  appeal  of  your  other  publicity,  increases 
the  prestige  of  your  product,  secures  “repeat 
orders”  and  wins  new  trade. 

This  is  not  guesswork.  Advertisers  in  the 
New  York  City  Telephone  Directory  get 
just  the  results  named,  and  that’s  why  80% 
of  them  renew  and  often  increase  their  space, 
issue  after  issue. 

Advertising  Forms  for  the 
May  Issue  Close  April  29th 


For  further  information,  telephone,  call 
or  write 

Directory  Adverti.sing  Department 

New  York  Telephone  Company 

15  Dey  St.,  New  York  Telephone  Cortlandt  12000 
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REFUSE  TO  PAY  OVER 
$2.50  FOR  PAPER 

Denver  Potit  in  Counter  Suit  Against 
Mead  Co.  to  Test  Whether  Manufac¬ 
turers  Can  Collect  in  Excess  of 
Trade  Coinniission's  Price. 


{Special  to  The  Euitou  anu  PuBUsuEit.) 

DuNVKit,  Ool.,  March  11. — A  test  suit 
has  been  Instituted  here  in  the  United 
States  District  Court  to  determine 
whether  news  print  manufacturers  may 
charge  and  collect  for  news  print  In  ex¬ 
cess  of  the  price  fixed  by  the  Federal 
Trade  Commission  in  an  agreement  with 
the  manufacturers  last  year. 

The  G.  H.  Mead  Company,  of  Dayton, 
O.,  owners  of  the  Spanish  River  Pulp  & 
Paper  Mills  of  Ontario,  in  a  suit  brought 
to  collect  $50,549.80  from  the  Post 
Printing  &  Publishing  Company,  of  Den¬ 
ver,  alleges  in  its  petition  that  in  a 
contract  entered  into  with  defendant 
company  last  August,  after  the  agree¬ 
ment  fixing  the  price  of  news  print  at 
$2.50  a  hundred  pounds,  the  Denver 
concern  agreed  to  pay  $3.25,  f.  o.  b.  Es- 
panola,  Ontario,  during  a  period  extend¬ 
ing  from  August  15  to  November  30. 

The  Mead  Company  alleges  that  the 
judgment  which  it  seeks  is  due  for  paper 
sold  the  Denver  Post  between  November 
14  and  December  22,  and  that  the  Den¬ 
ver  Post  has  failed  to  make  this  pay¬ 
ment  when  due,  according  to  contract. 

COUNTER  SUIT  FILED. 

In  a  counter  suit  the  Denver  Post 
asks  a  judgment  for  $31,000  for  alleged 
excess  charges  for  news  print  which  it 
purchased  from  the  Dayton  Company 
last  year. 

The  Post  charges  that  it  was  forced 
to  enter  into  a  contract  with  the  Mead 
Company  last  ye^r  and  agree  to  pay 
$3.25  because  it  was  unable  to  purchase 
it  elsewhere,  and  would  have  been  forced 
to  suspend  publication  if  it  had  not 
agreed  to  the  increased  price. 

The  Post  also  charges  conspiracy  in 
re.stralnt  of  trade  and  violations  of  rul¬ 
ings  made  by  the  Federal  Trade  Com¬ 
mission. 

The  Post’s  complaint  alleges  that  the 
Mead  Company  entered  into  a  contract 
with  the  plaintiff  to  furnish  Its  supply 
of  print  paper  for  one  year,  from  May 
15,  1916,  to  May  15,  1917,  at  the  price  of 
$2.18 f.  o.’  b.,  the  mills  of  the  Spanish 
River  Company  at  Ontario.  The  con¬ 
tract  was  one  which  had  been  renewed 
from  year  to  year,  at  prices  varying 
from  $1.84%  per  hundred  to  that  men¬ 
tioned. 

Some  time  before  the  end  of  February, 
1917,  the  complaint  sets  forth,  the  defen¬ 
dant  companies,  together  with  other 
paper  manufacturers,  combined  to  con¬ 
trol  absolutely  the  supply,  manufacture, 
and  purchase  of  print  paper.  The  paper 
companies.  It  Is  charged,  agreed  that 
users  of  print  paper  within  a  certain 
territory — which  included  Colorado,  Mls- 
.sourl,  and  other  States — could  be  sup¬ 
plied  alone  by  the  Mead  Company,  all 
others  ab.staining  from  competing  with¬ 
in  that  region  even  to  the  extent  of 
filling  contracts. 

$2.50  PRICE  AGREED  TO. 

The  publishing  company  agreed  with 
the  Federal  Trade  Commission  and  the 
Mead  Company  to  pay  the  specified 
price  of  $2.50  when  its  contract  at 
$2.18%  should  expire  on  May  15.  Con¬ 
tract  on  this  basis  was  made  on  March 
15,  1917,  the  further  stipulation  being 
included  that  it  should  give  up  5  per 
cent,  of  the  supply  of  paper  it  had  con¬ 
tracted  for  each  month,  to  be  applied  in 


filling  orders  of  publishers  who  had  no 
contracts. 

On  May  8,  however,  the  complaint 
states  that  the  Mead  Company  sent  a 
representative  to  Denver,  who  said  it 
would  be  impossible  under  any  circum¬ 
stances  to  abide  by  the  $2.50  rate,  and 
giving  as  an  excuse  for  breaking  the 
contract  that  there  had  been  an  under¬ 
standing  with  the  Federal  Trade  Com¬ 
mission  that  the  paper  companies  would 
not  be  pro.secuted  for  forming  a  trust. 
If  the  $2.50  rate  were  agreed  upon. 


The  plaintiff  sets  forth  that  it  was 
coerced  into  paying  the  $3.25  for  its 
supply  of  paper  from  May  15  to  Decem¬ 
ber  30,  1917,  the  alternative  being  to 
su.spend  publication,  since  no  supply 
could  be  obtained  save  through  the 
.Mead  Company.  In  that  time,  it  states 
it  has  received  10,884,315  pounds  of  pa¬ 
per  from  the  defendants,  paying  $303,- 
810.17,  or  an  excess  of  $31,702.30  over 
the  amount  that  should  have  been  paid 
under  the  $2.50  rate  fixed  by  the  Federal 
Trade  Commission. 


To  Make  Paper  from  Bamboo 
The  publishing  house  of  Thomas  Nel¬ 
son  &  Sons,  of  Edinburgh,  Scotland,  has 
a  project  under  way  for  manufacturing 
paper  from  bamboo  in  Trinidad.  About 
1,000  acres  of  huid  near  St.  Joseph — 
seven  miles  from  the  capital  at  Port  of 
Spain — have  been  planted  in  bamboo, 
and  a  concession  has  been  obtained  giv¬ 
ing  the  firm  the  right  to  cut  bamboo 
from  the  Government  forests.  It  Is  said 
that  Thomas  Nelson  &  Sons  are  deter¬ 
mined  to  lx*  prepared  for  a  paper  famine. 


There’s  No  Argument  Now 
About  Circulation  Supremacy 
In  Des  Moines 

Anyway  you  look  at  it  The  Register 
and  Tribune  lead 

1 1 1,024  copies  a  day  (net  paid  average)  reaching  over  100,000 

separate  and  distinct  homes. 

That  was  the  record  of  The  Des  Moines  Register  and  Tribune 
(morning  and  evening)  for  February. 

The  paid  circulation  of  The  Register  and  Tribune  is  greater 
than  the  combined  circulation  of  any  two  other  daily  news¬ 
papers  published  in  Des  Moines  or  Iowa. 

The  Register  alone,  daily  or  Sunday,  has  a  paid  circulation 
exceeding  by  many  thousands  the  circulation  of  any  other 
Des  Moines  or  Iowa  daily  newspaper. 

The  Evening  Trfbune  is  the  home 
daily  newspaper  of  Des  Moines. 

Its  average  paid  circulation  within 
Des  Moines  and  a  radius  of  fifty 
miles  of  Des  Moines  is  greater  than 
either  evening  contemporary. 

The  Register  and  Tribune  Co. 

Des  Moines,  Iowa. 

Member  of  A.  B.  C. 


New  York 
1.  A.  Klein 
Metropolitan  Tower 


Chicago 
John  Glass 
’eoplcs  Gas 


>’cw  lionie  of  The 
Register  and  Trih- 
iine.  The  newspapers 
occupy  the  first  five 
lloors. 
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SAYS  PUBLISHERS  MUST  AGREE  ON 
POSTAL-RATE  LEGISLATION 


Charles  J.  Post,  of  Publishers’  Advisory  Board,  Reiterates  Posi¬ 
tion  of  His  Organization  on  Second-Class  Rates — Refers 
to  Discussion  at  Inland  Press  Meeting. 

CHAHLES  JOHNSON  POST,  director  of  the  Publishers’  Advisory  Board — rep¬ 
resenting  the  principal  periodical  publishers  of  the  country — takes  exception, 
in  a  letter  to  The  Eoitor  and  Plblishkk,  to  the  reports  published  concerning 
the  clash  of  opinions  between  himself  and  members  of  the  Inland  Daily  Press  As¬ 
sociation,  at  the  annual  meeting  of  that  organization,  on  the  subject  of  postal-rate 
legislation. 

Mr.  Post  states  that  he  had  urged  at  this  meeting  that  the  newspaper  and 
periodical  publishers  should  resolve  their  differences,  presenting  to  the  Congress  a 
.solid  front  on  the  matter  of  second-class  rate  legislation,  urging  either  a  repeal 
of  the  new  law  or  a  rnoditication  of  it.  He  urged  that  the  interests  of  the  news¬ 
paper  and  periodical  publishers  were  identical,  and  that  a  division  of  counsel 
would  re.sult  in  perpetuating  the;  objectionable  provisions  of  the  War  Hevenue  act. 

Explains  Position  of  Publisher’s  Advisory  Board 


In  stating  the  position  taken  by  the 
I'ublishers’  Advisory  Board,  Mr.  John- 
.son  says: 

‘•'fhe  present  postal  administration  is 
confused  as  to  the  function  of  the  Post 
(JMlice;  it  regards  it  in  the  light  of  a 
private  merchandising  enterprise  that 
inu.st  pjiy  a  protlt— or  break  even — on 
every  item  handled. 

■'The  Publishers’  Advisory  Board 
maintains  that  the  correct  postal  prin¬ 
ciple  underlying  postal  administration 
must  recognize  that  the  Post  Office  is  a 
function,  primarily,  of  service  to  the 
p<-ople;  and  that  the  value  of  such  ser¬ 
vice — and  not  the  cost — is  the  factor 
upon  which  the  rate  should  be  based. 

"The  whole  history  of  the  postal  evo¬ 
lution  and  postal  development,  as  ex- 
cmplitied  in  postal  debates  in  the  re¬ 
ports  of  postal  committees,  from  1844 
on,  shows  that  service  to  the  nation,  and 
not  cost,  is  the  underlying  principle; 
that  the  zone  system  was  abolished  by 
I’residcnt  Lincoln  in  1863,  and  that  since 
that  date  every  postal  commission  in 
reporting  upon  postal  matters  has  un- 
(lUiUifiedly  denounced  the  postal  zone 
system — which  Major  Stahlman  and  Mr. 
Woo<l.son  are  so  earnestly  attempting 
to  reestablish,  provided,  of  course,  pref¬ 
erential  treatment  is  given  to  newspa- 
IM.‘r8  under  its  operation. 

PRINCIPLE  MUST  BE  DEFINED. 

"The  Publishers’  Advisory  Board  Is 
asking  for  rational  postal  legislation,  ir¬ 
respective  of  ratea  It  maintains  that 
we  cannot  have  rational  postal  legisla¬ 
tion  until  the  principle  of  i>ostal  func¬ 
tion  is  determined;  i.  e.,  whether  it  shall 
be  a  merchandising  institution  paying  a 
profit  on  each  item,  or  whether  its  rates 
shall  be  based  upon  the  value  of  the 
service  to  our  citizens;  and  that  until 
such  distinction  is  made  and  established, 
there  will  be  confusion  of  thought,  con- 
fu.sion  of  administration,  and  rates  will 
be  the  football  of  politics,  greed,  ig¬ 
norance,  and  malice. 

"What  the  Publishers’  Advisory  Board 
desired,  and  which  I  urged  in  my  speech 
before  the  inland  Daily  Press  Associa¬ 
tion,  was  that  the  publishers  get  to¬ 
gether,  discuss  these  matters  in  com¬ 
mittee  meeting,  establish  a  common 
giound  of  principle  and  of  action,  and 
go  before  Cong^ress  with  a  programme 
ba.sed  upon  the  results  of  such  joint 
conference. 

“It  was  such  principles  and  such  con¬ 
siderations  that  Major  Stahlman  and 
Urey  Woodson  unequivocally  rejected 
when  they  refused  to  join  in  a  confer¬ 
ence  on  the  part  of  their  committee  and 
their  organizations  with  the  Publishers’ 
AdvI.sory  Board. 


"If  the  newspaper  publishers  of  the 
United  States  wish  the  postage  law  to 
remain  on  the  statute  booka  with  its 
unjust  and  destructive  postal  rates 
against  them  as  well  as  against  all  other 
publishers,  all  they  have  to  do  is  to  re¬ 
fuse  to  consider  or  to  discuss  postal 
principles  for  the  purpose  of  establish¬ 
ing  rational  postal  legislation.  If  Major 
Stahlman  and  Mr.  Woodson  think  that 
they  can  secure  legislation  through  Con¬ 
gress  establishing  special  privilege  for 
•newspapers  and  low  postage  within  the 
..ones  in  which  newspapers  circulate, 
urging  a  high  postal  rate  and  a  dis¬ 
credited  and  denounced  ’zone’  system 
for  all  other  classes  of  publications,  they 
seriously  underestimate  the  intelligence 
of  Congress,  and  they  show  a  genius  for 
planning  the  defeat  of  the  very  Interests 
they  seem  to  be  championing.” 

VIEWS  OF  MESSRS.  STAHLMAN  AND  WOODSON 

In  his  address  at  the  meeting  of  the 
Inland  Daily  Press  Association,  Major 
E.  B.  Stahlman,  editor  of  the  Nashville 
Banner,  reminded  Mr.  Post  that  the 
magazine  owners  had  gone  to  Washing¬ 
ton  and  lobbied  to  kill  the  McKellar 
amendment,  which  provided  a  rational 
zone  system  of  rates;  that,  apparently, 
they  wanted  the  Government  to  recoup 
its  vast  annual  deficit  on  second-class 
matter  through  fixing  a  fiat  rate  in¬ 
crease  which  would  bear  equally  upon 
the  publishers  who  sent  their  papers  ten 
miles  and  the  magazine  publishers  who 
sent  their  publications  three  thousand 
milca  He  did  not,  he  said,  dispute  the 
right  of  the  Post  Office  Department  to 
fix  a  compensatory  rate  for  second-class 
matter;  but  be  denied  the  right  to  make 
the  rate  unequal  and  unfair  through 
assessing  the  newspapers  greatly  more 
than  the  service  to  them  costs  and  the 
magazines  greatly  less. 

Hon.  Urey  Woodson,  editor  of  the 
Owensboro  (Ky.)  Messenger,  who  fol¬ 
lowed  Major  Stahlman,  said  that  there 
was  no  hostility  on  the  part  of  news¬ 
paper  publishers  toward  the  magazine 
publishers;  that  any  attempt,  however, 
to  secure  a  repeal  of  the  new  law  at 
this  session  would  fail,  and  that  the  only 
chance  for  relief  lay  in  a  modification 
of  the  law.  Both  Major  Stahlman  and 
Mr.  Woodson  stated  their  conviction 
that  a  flat-rate  increase  would  be  wholly 
unfair  to  the  newspapers,  as  they  were 
already  paying  their  way,  and  should  not 
be  classed 'With  the  magazines  in  a  rate 
schedule,  the  iconditions  being  entirely 
different. 


Sometimes  editors  grow  tired  of  a 
feature  just  as  their  readers  are  learn¬ 
ing  to  like  It. 


HATRICK  TO  GO  ABROAD 


.Secretary  of  International  Film  Service 
Given  Assifinnient  in  France. 

E.  B.  Hatrick,  secretary  of  the  Inter¬ 
national  Film  Service,  has  accepted  an 
appointment  as  a  special  representative 
of  the  Committee  on  Public  Information 
for  service  in  F'rance  and  Switzerland. 
Mr.  Hatrick  has  been  with  the  Hearst 


E.  B.  Hatrick. 


organization  for  the  past  ten  yeara  To 
take  up  the  Government  work  he  has 
been  granted  a  leave  of  absence. 

His  work  in  France  will  be  devoted  al¬ 
most  entirely  to  the  gathering  and  cir¬ 
culation  of  films. 

Mr.  Hatrick  is  well-known  among  the 
new.spaper  and  film  fraternity.  He  en¬ 


tered  the  employ  of  the  United  F*ress 
Associations  in  1908  as  secretary  to 
John  Vandercook,  who  was  at  that  time 
president  of  the  company.  He  was  later 
placed  on  the  editorial  staff  and  worked 
in  their  New  York,  New  Haven,  and 
Cleveland  offices.  In  1909  he  resigned  to 
accept  a  position  as  editor  of  the  Hearst 
Syndicate,  and  in  that  city  he  organ¬ 
ized  what  is  now  the  Photograph  De¬ 
partment  of  the  International  Film  Ser¬ 
vice. 

In  1912  he  began  work  for  the  Hearst 
organization  on  the  making  of  motion- 
picture  news  reels,  and  organized  and 
edited  the  Hearst- Selig  News  Pictorial. 
He  acted  in  that  capacity  for  two  years, 
and  then  organized  and  issued  the 
Hearst  International  News  F*ictorial, 
which  was  consolidated  in  1916  with  the 
Path6  organization,  now  known  as  the 
Hearst-Path6  News. 


The  first  news  from  home  that  Mr. 
Hatrick  will  receive  after  reaching  the 
other  .side  will  be  that  he  is  the  father 
of  a  happy,  healthy  girl,  born  Sunday. 


Ban  Plaretl  on  -Soldiers'  Papers 

The  War  Emergency  Council  of 
Portland,  Ore.,  has  adopted  a  resolution 
refu.slng  to  sanction  the  Soldiers’  News 
lAjtter,  a  publication  designed  to  re¬ 
place  the  regular  newspapers  in  circu¬ 
lation  among  ■soldiers  and  sailors  from 
Oregon.  The  Soldiers’  News  Letter  has 
been  supported  by  public  subscriptions 
and  has  been  circulated  free  to  Oregon 
men  in  the  service.  The  War  Emer¬ 
gency  Council  believes  there  is  not  suf¬ 
ficient  need  for  the  publication  to 
justify  its  expen.se.  It  recommends  that 
"the  support  of  all  patriotic  people  of 
Oregon  be  withheld.” 


Are  you  the  OWNER  of  a  Newspaper? 
Are  you  making  all  you  should  out  of  it? 
Are  you  responsible  to  others  for  results? 

Yon  arc  worricfl  with  details,  BUT  do  you  know  what  your 
publishing  costs  actually  are?  What  relation  they  must  hear 
to  each  other  according  to  the  best  expert  newspaper  practice? 
That  is  what  COUNTS ! 

/  can  make  you  know  at  a  glance  through  not  more  than  fifty 
headings  just  where  you  must  cut  down  and  where  you  can 
push  your  jiossibilities  into  profits. 

/  haz’c  done  it  for  one  hundred  and  seven  important  papers 
in  the  United  States  and  Canada! 

My  work  is  constructive,  never  merely  critical. 

The  publishers  endorse  it  and  my  service  hao  been  extended 
by  their  recommendations  to  each  other.  I  have  a  booklet  of 
such  testimonials  I  shall  be  glad  to  send  you.  I  can  refer  you 
to  some  one  you  KNOW. 

Write  me  iu  confidence.  Ask  me  questions.  I  will  tell  you 
how  I  can  help  you  mid  guarantee  satisfactory  results. 

Mine  is  the  only  COST  SYSTEM  exclusively  for  newspapers 
^and  has  lieen  thoroughly  tried  and  proved  by  papers  exceeding 
10,000  in  circulation.  It  will  save  you  work,  worry  and  in¬ 
efficiency,  and  make  money  for  you. 

As  one  publisher  wrote  to  another,  “it  would  be  the  best  in¬ 
vestment  you  have  made  since  your  connection  with  the 
pajicr.” 

Write  to 

DICDDC  C  CTADD  STARR  service  Brunswick  Building 

riLlvlvL  V.  OlAlvIx  CORPS  New  York  City 
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FOR  IMMEDIATE  SERIAL  RELEASE 

“THE  INSPIRED  NOVEL  OF  THE  YEAR” 
By  One  of  the  Six  Most  Powerful  American  Writers  of  Fiction 

THE  WHITE  MORNING 

by 

GERTRUDE  ATHERTON 

Author  of  Twenty-five  Famous  and  Successful  Novels 

A  Prophetic  Love  Story  Which  Asks  and  Answers 

the  Momentous  Question 

“Will  German  Women  Stop  the  War?” 

A  Revelation  of  the  German  Mind  by  One  Who  thoroughly  Knows 
Germans  and  Germany,  Show.ng  the  Prussian  as  Father,  Husband, 
Brother  and  Lover — His  Arrogance,  Egotism  and  Stupidity. 

The  Beautiful  Heroine  is  a  Modern  Brunhilde,  VVTo,  After  Reveling  in 
the  Happiness  of  Freedom  in  America,  Returns  to  Germany,  Incites  her 
Country-Women  to  Righteous  Revolt,  Sacrifices  Her  Prussian  Lover, 
Leads  a  Women’s  Revolution  and  Finally  Delivers  an  Ultimatum  to 
the  Kaiser  Himself. 

Everyone  who  is  thinking  about  the  war — and  that  means  EVERYONE  will  revel  in  THE 
WHITE  MORNING. 

Before  we  had  time  to  make  any  announcement  it  became  known 
that  we  had  secured  the  Syndicate  rights  in  this  sensational  story  and 
the  following  territory  was  closed  at  once : 

NEW  YORK  CHICAGO  WASHINGTON 

PITTSBURGH  BOSTON  SAN  FRANCISCO 

ATLANTA  LOS  ANGELES 

The  Serial  Consists  of  About  35,000  Words.  Full  of  Action,  Intense 

Lov.e  Interest  and  Dramatic  Situations. 

WIRE  FOR  OPTION 

The  McClure  Newspaper  Syndicate,  120  West  32d  St.,  New  York 
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HOW  NEWSPAPERS 
ARE  TO  FIGURE  TAX 

Fx|>erl  (Jives  Lurid  Explanation  of  What 
Items  Should  Be  Included  and  How 
They  Should  Be  Treated  to  Sat¬ 
isfy  Government. 

By  WiLUAM  H.  L>ennib, 

ViTtifit’d  l*ublic  Ace’,Hntnnt ,  S7  'SnsM*^  Htreet. 

The  income  tax  laws  contemplate  a 
tax  upon  all  incomes,  profits,  and  gains. 
While  these  three  words  carry  a  mean¬ 
ing  to  the  average  reader  that  apiKjars  • 
simple,  they  become  a  puzzle  to  the  tax¬ 
payer  when  their  meaning  must  be  an¬ 
alyzed  and  expressed  in  figurea 

Determinable  Income  is  a  receipt  of 
money  or  its  equivalent  to  which  an  In¬ 
dividual  is  entitled  within  a  definite 
period  for  the  use  or  benefit  of  some¬ 
thing  such  as  interest,  rents,  salary,  or 
a  return  on  an  investment. 

Commercial  profits  is  that  part  of  the 
amount  of  the  sale  left  after  deducting 
the  cost  and  expenses  attending  the 
sale. 

Gain  is  an  unrealized  increase  in 
value. 

Thesie  definitions  are  rudimentary,  but 
they  assist  in  a  further  analysis. 

The  recipient  of  an  income,  usually 
an  individual,  is  not  bothered  with  the 
cost  of  sales.  The  deductions  are  lim¬ 
ited,  and  for  the  most  part  the  individ¬ 
ual  has  only  to  discriminate  between 
living  expenses  and  taxable  income,  al¬ 
though  some  individuals'  income  state¬ 
ments  are  complicated  in  the  extreme. 
They  are  the  exception  rather  than 
rule. 

NEWSPAPERS  AND  AUVERTISINQ. 

The  class  coming  under  commercial 
activities  cover  a  wide  field,  and  each 
return  is  a  study  in  itself.  They  are 
technical  and  difficult.  As  this  article 
is  intended  to  deal  with  newspapers  and 
advertising  in  a  general  way,  it  will 
outline  what  may  be  expected  from  that 
industry. 

The  gross  income  of  a  newspaper  con¬ 
sists  of  its  sales  of  advertising  on  con¬ 
tract  and  for  cash.  The  earned  portion 
of  a  contract  only  should  be  considered 
as  income,  the  unearned  portion,  if  paid 
for  in  advance,  being  a  liability,  or  debt. 
The  sale  of  the  paper  to  the  public  on 
subscription  and  for  cash,  the  earned 
lK>rtion  of  the  subscription  only  being 
income,  miscellaneous  sales  of  material, 
and  waste  incidental  to  the  publication, 
constitute  the  basis  for  estimating  gross 
profit  or  loss. 

From  the  gross  sales  is  to  be  deduct¬ 
ed  the  cost  of  sales.  These  may  be 
reduced  to  four  classes,  material,  labor, 
overhead  expense  consumed  in  the  pro¬ 
duction  of  the  paper,  and  depreciation. 

It  mu.st  be  borne  in  mind  that  the  ex- 
I>ense  of  production  is  always  one  day 
or  mure  In  advance  of  publication,  so 
that  the  cost  of  producing  January  1, 
191S,  issue  is  incurred  in  December, 
1917,  and  should  be  ascertained  and 
deducted  from  the  total  cost  of  salea 

TO  OBT  Nrr  INCOME. 

Deducting  cost  from  sales  as  above 
leaves  the  net  profit  of  operation,  and 
to  this  result  should  be  added  other  in¬ 
come  not  directly  connected  with  pro¬ 
duction,  to  arrive  at  the  net  income. 

If  the  books  of  the  corporation  are 
properly  kept  there  will  be  no  difficulty 
In  meeting  the  requirements  of  the  Tax 
Department  for  taxable  incomes,  an  old 
Btory  In  the  accountancy  profession. 

Many  of  the  Treasury  Dei>artment 
rulings  are  harsh  and  unfair,  but  the 


Government  Is  dlspo.sed  to  be  just,  and 
where  unreasonable  decisions  are  called 
to  the  attention  of  the  Tax  Department 
they  are  rectified.  The  public  feel  the 
burden  of  meeting  the  requirements  of 
the  Government,  but  when  the  magni¬ 
tude  of  the  Trea.sury  Department’s  du¬ 
ties  are  comprehended  the  public's  in¬ 
convenience  .sinlcs  into  insignificance. 

The  actual  payment  of  salaries  to 
employees  during  the  taxable  year  of 
$800  or  more  must  be  reported  on  form 
No.  1099  by  the  employer.  The  pay¬ 
ments  of  rents.  Interest,  etc.,  also  must 
Ije  reported.  The  items  to  be  reported 
under  the  law  as  amended  correspond 
with  those  deducted  at  the  source  under 
the  law  before  amended. 

The  individual  with  an  income  of  not 
more  th.an  $3,000  reports  on  form  No. 
1040A;  Incomes  of  over  $3,000  on  form 
No.  1040. 


A.  .4.  C.  W.  to  Have  Service  Flag 
.\  movement  has  been  .started  by  the 
As.so<1atcd  .Advertising  Clubs  of  the 
World  for  the  making  of  a  great  ser¬ 
vice  flag,  to  be  displayed  at  the  S<in 
Francisco  convention  of  the  organiza¬ 
tion,  July  7  to  11.  The  association  has 
more  than  16,000  memlntrs,  and  pre¬ 
liminary  information  indicates  there  will 
l>e  con.slderably  more  than  1,000  stars  in 
the  flag  when  it  is  unfurled  at  the  ad- 
verti.sing  convention  in  July. 


Hold  War-Time  Meeting 

HerlK'rt  S.  Houston,  of  the  Doubleday, 
I’.'igf  &  Co.,  addres.sed  the  Technical 
Piiblirlty  Association,  Inc.,  at  a  big 
war-time  meeting  at  the  Hotel  Martin¬ 
ique,  Now  York,  Thursday  night.  His 


topic  was  “Advertising  in  Winning  the 
War.’’  Joseph  J.  Uockwell,  of  the  Mc¬ 
Graw-Hill  Publishing  Company,  spoke 
on  ’’What  Technical  Advertisers  Are 
Doing  and  Should  Do  in  Winning  the 
War." 


The  Best  Knowm  Slogan 
in  St.  Louis 


J^donl  say“Pap«r^ 

g“5TAR:J 

Trade  Mark  Reslatered 
Foreisn  AdTertisins  Representativea 

Story,  Brooks  &  Finley 

CbieuKo  Philadelphia  New  York 


History  of  American  Journalism 

By  JAMES  MELVIN  LEE 

Director,  Department  of  Journalism,  New  York  University 


One  of  the  Best  Books  of  the  Year 

jury  of  fifty  critics,  composcJ  of  the  literary  editors  of  the  principal  daily  papers  and 
literary  periodicals  of  the  United  States,  ten  or  twelve  professors  of  literature,  and  an  equal  num- 
l)cr  of  men  of  science,  were  asked  to  check  up  three  hundred  titles  of  the  best  new  books  of  1917 
for  tlie  annual  book  exhibit  of  the  National  Arts  Club.  Among  the  books  thus  selected  was  this 
History  of  American  Journalism. 

Appeals  to  All  Classes  of  Readers 

A  book  of  prime  importance  to  all  newspaper  men  who  take  an  intelligent  interest  in  their 
l)rofession,  of  decided  interest  to  the  general  reader  on  account  of  its  lively  style,  and  of  real 
value  to  the  student  of  American  life  because  of  its  comprehensiveness  and  its  presentation  of 
the  ethic  as  well  as  the  annals  of  its  subject. — The  Outlook. 

\ 

Contents  of  the  Volume 

Prof.  Lee  considers  American  journalism  with  reference  to  the  several  historical  periods  in  the 
development  of  the  country,  namely,  the  colonial  period,  the  revolutionary  period,  the  period  of 
the  early  republic,  the  party  press  period,  the  period  between  the  Mexican  war  and  the  civil  war, 
the  civil  war  period,  the  period  of  financial  readjustment,  1880-1900,  and  the  present  time,  which 
he  calls  the  period  of  social  readjustment.  .  .  .  The  book  is  a  noteworthy  addition  to  the  literature 
of  a  great  subject. — The  New  York  Sun. 

Comprehensive  and  Authoritative 

.•\n  immense  amount  of  research  has  been  e.vpended  upon  this  chronicle  of  the  progress  of 
jmirnalism  in  this  country,  and  the  book  is  the  first  really  comprehensive  volume  covering  the 
fiel  1  and  written  by  a  competent  authority.  The  illustrations  are  rejiroductions  of  famous  papers, 
notable  cartoons,  etc. — The  Detroit  Free  Press. 

Price  $3.50 
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LIVE  IOWA  PUBLISHER 
HEADS  INLAND  PRESS 


The  Inland  Press  Assoeiation,  in  se- 
leetinp  A.  \V.  Peterson,  publisher 
Waterloo  ( la.)  Kvening  Courier,  as  their 


A.  W.  Pftterson. 

new  president,  got  a  man  who  has  never 
sought  public  office  of  any  kind,  and,  in 
fact,  has  been  known  to  run  away  from 


anything  of  the  kind.  However,  sev¬ 
eral  years  ago  he  was  elected  president 
of  the  Associated  Iowa  Dailies,  which 
po.sition  he  filled  creditably.  He  is  a  thor¬ 
ough  newsftaiier  publisher,  and  although 
in  the  work  nearly  forty  years  has 
never  gotten  too  old  to  learn  or  to  get 
oft  the  real  race-track  of  journalism.  He 
has  lieen  suc-cessful  in  making  news- 
papt'rs.  and  has  acquired  a  large  ac¬ 
quaintance  among  publishers  and  read- 
eis  of  newspajicrs  throughout  the  en¬ 
tire  country. 

Starting  in  1876  in  his  father's  coun¬ 
try  newspaper  office  in  Ohio,  he  finally 
became  manager  of  the  paper.  After¬ 
wards  lie  sold  the  property,  upon  the 
death  of  his  father,  and  went  to  Indian- 
aiKilis  as  manager  of  the  News,  where 
he  remained  for  sixteen  years.  Later 
his  work  in  New  York  and  Philadelphia 
added  to  his  achievements;  after  which 
he  went  to  Minneapolis  as  manager  of 
the  Tribune.  For  the  past  ten  years 
the  management  of  his  own  property  in 
the  Waterloo  Evening  Courier  has 
shown  most  remarkable  .success. 

Mr.  Peterson  expresses  him.self  in  a 
way  to  show  his  loyalty  to  the  Inland 
Press  Asso<'iation.  He  knows  its  mem¬ 
bers  per.sonally  and  believes  in  their 
force  and  high  character.  He  a.sserts 
that  every  Inland  daily  is  worth  15 
cents  a  week  to  sulwcrlbers,  and  on 
January  first  set  a  good  example  by  in¬ 
creasing  the  price  of  the  Courier  to 
that  figure. 


SPHINX  CLUB  MEETS 

New  York’s  Veteran  .>\il  Club  Holds 
157th  Dinner  Tuesday  Night. 

The  157th  dinner  of  the  Sphinx  Club 
was  held  Tue.sday  night  at  the  Waldorf- 
Astoria  Hotel.  New  York’s  veteran  ad¬ 
vertising  club  was  addres.sed  by  Em- 
len  S.  Hare,  president  of  the  Packard 
Motor  Car  Comiiany,  and  Dr.  Katherine 
M.  H.  Hlackford,  employer's  adviser. 

•Mr.  Hare’s  topic  was  “Successful  Husi- 
nc.ss  Is  Our  Hc.st  Weapon  to  Win  This 
Wa".”  He  a.s.salled  the  man  who  crie.s. 
“Stop  Spending.”  He  .said  that  if  there 
is  such  a  thing  as  a  non-e.ssential  in¬ 
dustry  it  is  too  unimportant  to  bother 
alK)ut.  He  tt)ok  time  to  attack  the 
theorist,  characterizing  him  as  the 
man  who  to-day  is  giving  unsound  coun- 
.sel  and  who  is  hindering  rather  than 
aiding  the  country's  prosecution  of  the 
war. 

Mr.  Hare  said  the  Liberty  aviation 
motor  is  the  outcome  of  three  years  of 
Packard  work  and  some  half  million 
dollars  of  Packard  money.  He  told  how 
the  Packard  Company  withdrew  their 
name  from  the  motor,  and  with  all  the 
de.signs  “gave  it  over  to  our  Government 
because  they  felt  this  would  be  best  for 
the  furtherance  of  their  war  plans.” 

Dr.  Blackford  gave  an  instructive  talk 
on  character  analysis.  Following  her 
splendid  address  s-he  gave  a  detnonst ra¬ 
tion  of  how  applicants  are  studied. 


$2,000,000  FOR  ADVERTISING 


Earl  1).  Bahst,  of  .American  Sugar  -Co., 
Shows  Faith  in  Paid  Publicity. 

“The  direct  way  to  the  attention  and 
good-will  of  the  public  lies  along  the 
path  of  advertising  and  service,  the  In- 
.separable  forces  of  successful  modern 
merchandising,”  .says  Earl  D.  Babst, 
president  of  the  American  Sugar  Refin¬ 
ing  Company,  in  his  annual  report  made 
this  week.  Addressing  the  stockholders, 
Mr.  Bab.st  continues: 

“Your  company  has  unexcelled  quali¬ 
ty,  uniformity,  and  variety  of  produ^s, 
the  advantage  of  highly  organized  rfier- 
vice,  to  which  we  are  now  adding  an 
increasing  volume  of  sugars  packed  in 
hou.sehold  units  and  identified  by  trade¬ 
marks  and  trade-name.s,  thus  providing 
the  oi>portunity  for  national  advertising 
to  build  an  enduring  good-will  of  as 
much  advantage  to  the  public  as  to  the 
company. 

“We  are  adding  the  sum  of  $1,000,000 
to  our  trade-mark  advertising  reserve, 
bring  that  item  up  to  $2,000,000.  It  is 
the  purpose  of  this  reserve  to  make 
certain  a  continuous  advertising  policy, 
through  good  and  poor  years.” 

The  .American  Sugar  Refining  Com- 
jiany  is  probably  the  largest  manufac¬ 
turer  and  distributer  in  the  world  of  a 
single  food  product. 


A  KEY  TO  YOUR  OWN  BOUND  VOLUMES 


Will  save  enough  time  in  one  month  to  pay  for  the 

entire  set. 

Buy  Now  At  Greatly  Reduced  Prices 

iNeto  Jlxrtk  In  dex 

A  Reference  Work  For  All  Newspaper  Men 

The  New  York  Times  Index  was  orij^inally  compiled  for  use  in  the 
editorial  offices  of  this  great  newspaper,  and  meets  the  exacting 
requirements  of  a  most  careful  editorial  staff. 

It  is  a  master  key  for  all  information,  giving  skeletonized  data, 
dates  and  easy  references,  enabling  editorial  men  to  turn  to  their 
own  files  and  secure  full  data  immediately. 

Will  save  enough  time  in  one  month  to  pay  for  the  entire  set. 
A  limited  number  of  sets  (including  the  four  volumes  that  are 
to  be  issued  for  the  year  l9l8)  are  oursto  dispose  of  at  a  reduc¬ 
tion  of  over  one-third  of  the  original  price. 

No  newspaper  office  can  AFFORD  to  be  without  this  great 
work.  It  ranks  with  The  Bible,  The  Dictionary,  The  Fmcy- 
clopedia,  as  a  STANDARD  REFERENCE. 

The  price  for  the  set  complete,  including  the  four  volumes  of  1918,  (which 
are  yet  to  be  issued)  is  $+8.00  and  there  is  no  newspaper  man’s  help  for 
which  $48.00  can  be  spent  so  advantageously  by  the  editorial  department 
of  any  newspaper. 

We  have  obtained  a  limited  number  of  sets  of  this  great  work  and  are  able 
to  offer  them  to  our  subscribers  at  a  saving  of  over  one-third,  or  $30.00  for 
the  entire  set,  including  the  numbers  to  be  issued  in  1918. 

The  Editor  and  Publisher 

Suite  1117,  World  Building 

63  Park  Row  New  York  City 
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EDITOR 


I  A  L 


A  n-\N  THAT  SHOl  1.1)  HK  ‘•MISTI  KUKD." 

((  V  T  T  HV  ilisturli  M  plan  that  in  noting  across?” 

W  is  tlif  uncry  of  those  who  defend  the 
|M>liry  of  (MtyinK  for  the  (Jovernnient’s  ad- 
\4-iiisintt  ihnniKh  private  donations. 

Why  distnrii  any  plan  that  is  Kettinf?  acro.ss? 
W  liy  disturb  autis  racies  and  enctniraKe  the  crea¬ 
tion  of  new  deni<s  ra<  i<-s  in  the  world?  Why  .should 
wi’  have  distnrlM-d  the  volunteer  system  and  sub¬ 
stituted  the  s»l<-ctive  draft?  Why  should  we  have 
disturls-d  the  control  of  the  railways  of  the  country, 
and  have  ailo[>t<‘d  rovci nmental  direction? 

Th'-  answer  is;  The  public  interests,  the  welfare 
of  this  nation  at  war,  have  mad<‘  it  necessary  for 
u.s  to  disturb  the  e.stablished  order.  And  the  policy 
of  disturliance  has  not  yet  run  its  courst*. 

This  nation  i.s  ureat  and  strong  enough  to  win 
this  war  in  spite  of  blunders.  Its  ollicials  should, 
however.  Is*  wis<*  enough,  big  enough,  to  rectify 
iiii.stakeii  policies- -and  thus  to  shorten  the  great 
14  niggle. 

The  iMilicy  of  neutrality  in  the  world  war  was 
■.•getting  acro.ss"— until  the  I’re.sident  determined 
that  it  was  an  impo.H.sible  policy  for  a  free  people. 
Then  he  dist  arded  it. 

The  policy  of  obtaining  the  advcrti.sing  which  the 
tlovernment  needs  through  gifts  of  money  from 
patriotic  jaeple  i.s  un-American,  undemocratic,  un¬ 
fair,  unju.st,  wasteful,  wrong  in  principle  and  dis¬ 
credited  by  the  exiierience  of  our  Allies. 

liut,  it  is  contciidc'd,  the  policy  is  working.  So 
was  jirivate  control  of  the  railways  working — but 
not  to  the  ls;st  interests  of  the  nation  in  war  time. 
So  was  the  volunb-er  military  system  working — but 
to  have  adherisl  to  it  would  have  added  long  years 
l<i  the  iH'riod  of  the  war. 

It  IS  always  inevitable  that  (Jovernments  should 
Im-  led  to  iulopt  mi.staken  policies.  It  is  unthink- 
abb*  that  these  policies  should  be  continued  in 
for<-e  after  their  weuknes.ses  have  been  revealed. 
That  is  not  tlie  American  way. 

The  organization  for  adverti.sing  the  Third  Liber¬ 
ty  I»an  has  Is-en  completed.  Able  advertising  men, 
whose  advice  as  to  the  advertising  policy  of  the 
<Jovernm<*iit  has  been  rejected,  are  still  serving 
con8<ientiou.'dy  and  patriotically,  in  the  effort  to 
obtain  the  givatest  possible  results  through  the 
wor.st  jios.sible  methods. 

'  liusiness  men  who  have,  in  previous  campaigns, 
ci>ntributed  the  money  needed  for  advertising,  are 
again  a-sked  to  «-arry  the  burden.  Some  of  them 
cannot  resiHUid,  for  there  is  a  limit  to  individual 
n-sourccs. 

The  next  loan  will  amount  to  three  billion  dollars, 
and  it  is  said  that  the  interest  rate  on  the  bonds 
will  lx*  raised  to  four  and  a  half  per  cent.  That 
one-half  iK*r  cent,  increased  in  interest  rate  means 
an  additiomU  exjx  n.se  to  the  Oovernment  of  fifteen 
million  dollars  jx-r  year. 

Through  an  advertising  campaign  costing  the 
(lovernment  three  million  dollars,  or  less,  these 
ImiikIs,  Ixaring  the  four  per  cent,  interest  rate,  could 
be  sold  to  the  people.  It  does  not  require  an  ex- 
|x*rt  krowledge  of  finance  to  ajipreciate  the  saving  to 
the  nation's  tax-jiayers  which  would  be  brought 
about  through  the  adoption  of  a  sound  adv^^ising 
jKilicy. 

To  fix  an  increased  interest  rate  for  the  Third 
|jlx*i-ty  l»an  bonds  would  be  a  confession  of  weak- 
ni*s.H.  It  would  indicate  that  we  had  reached  the 
|M-ri<xi  when  the  i>eople  themselves  could  not  meet 
tlie  tlovernmenl’s  financial  needs,  and  that  we  were 
forc«-d  to  make  our  war  loans  more  and  more  at¬ 
tractive  to  the  rich.  Those  who  know  the  American 
jM-ojile  know  tliat  this  is  not  true.  They  know  that 
the  earnings  of  the  people  can  finance  the  nation 
111  this  crisi.s,  and  that  the  mere  investment  advan¬ 
tages  of  the  bonds  need  not  be  increased  at  this 
time.  The  patriotic  apjieal,  made  directly  by  the 
Government,  will  sell  the  Third  Liberty  Loan  at 
four  jK-r  cent. 

If  the  volunteer  .system  were  still  in  force,  it 
would  still  be  wise  to  change  it.  If  private  control  of 
the  railways  were  still  in  force,  it  would  still  be 
wi.se  to  change  that.  A  mistaken  governmental  ad¬ 
vertising  policy  is  still  in  force — and  it  is  the  part 
of  patriotic  common  sense  to  change  it.  Will  the 
S«*<Tetar>-  of  the  Treasury  measure  up  to  the  sit¬ 
uation?  The  answer  is  awaited  by  all  Americans 
who  have  the  nation's  welfare  at  heart. 


OVELS  begin  to  touch  the 
gross  of  mankind  when  they 
deal  with  fightings  sailoring,  ad¬ 
venture,  death  or  childbirth 
these  aged  things  have  on  them 
the  dew  of  man's  morning;  they 
lie  near  to  the  trunk  and  abori¬ 
ginal  taproot  of  the  race. 

— Stevenson. 


(;OOU  FOR  THK  CRF.KL  COMMITTKE 

EWSl’.XPKU  men  njiplaud  the  courageous  ac¬ 
tion  of  the  Creel  Committee  in  ri'fu.sing  to  send 
out  casualty  lists  in  a  form  which  would 
create  needle.ss  alarm  In  the  minds  of  relatives  and 
friends  of  dead  or  wounded  soldiers. 

In  jiromulgatiiig  the  new  order,  permitting  only 
the  names  to  Ixi  jirinted,  and  omitting  the  units  to 
which  the  men  Lx'long  and  the  home  addre.s.ses,  the 
War  Mcjiai'tment  otticials  an;  said  to  have  acted 
upon  the  urgent  request  of  Ceneral  Pershing.  He 
fears  that  such  jiublication  might  enable  the  Ger¬ 
man  Intelligence  L>e|iurtment  to  identify  the  units 
engaged  on  jiarticular  fronts. 

The  military  value  of  such  identification  may  not 
lx:-  negligible,  but  it  would  seem  that  the  needless 
alarm  and  anguish  which  the  policy  would  cause 
to  the  relatives  of  the  men  in  the  service  whose 
names  are  identical  with  those  on  the  ciisualty  lists, 
should  weigh  heavily  in  any  final  decision  that  is 
made. 

If  the  name  of  John  Davis  should  ajijx'ar  on  a  list 
of  dead,  wounded,  or  mi.s.sing,  and  there  should  be  a 
.scon;  of  men  in  the  service  lx*aring  that  name,  the 
conscsiiiences  arising  from  incomjilete  identification 
would  lx;  tr.-igic  in  the  extreme.  The  War  Depart¬ 
ment  would  find  it. self  .swamjied  with  agonized  in¬ 
quiries  from  the  relatives  and  friends  of  every  John 
Davis  in  the  national  service. 

If  General  IVr.shing's  reque.st  is  of  comiM‘lling  im¬ 
portance,  then  a  better  way  than  that  projiosed 
should  be  found  for  meeting  the  .situation.  If  the 
next  of  kin  of  John  Davis  is  Mrs.  Hose  Martha 
Davis,  why  should  not  that  fact  be  given  for  pub¬ 
lication,  omitting  the  home  addre.ss?  The  rela¬ 
tives  and  friends  of  the  other  men  in  the  .service 
Ix-aring  the  name  of  John  Davis  would  know  that 
they  were  not  de.signated,  for  the  name  of  the  next 
of  kin  would  make  that  clear. 

The  Creel  Committc*e  in  this  matter  has  .stood  for 
common  senst;  and  a  jiolicy  of  official  consideratiigi 
for  the  feelings  of  fatliers  and  mothers.  If  casualty 
li.sts  are  to  be  jirinti'd  they  should  carry  no  heavier 
burden  of  sorrow  to  the  home  folks  than  the  grim 
facts  hold. 

DO  YOU  OWN  VOI  R  NEWS  PRINT? 

S  an  instance  of  contractual  relations  between 
news  jirint  manufacturers  and  publishers  the 
case  of  the  Hirmingham  News  is  instructive. 
It  was  brought  out  in  the  testimony  of  W.  C.  Pow¬ 
ers,  of  the  Gn-at  Northern  Paper  Company,  before 
the  Federal  Trade  Commission,  that  this  company 
had  cancelled  its  contract  with  the  News  because 
it  had  a.Hc-ertained  that  a  part  of  the  news  print 
supjily  of  that  pajier  had  lieen  and  was  being  used 
in  jtrinting  color  supjilements  for  other  papers. 

The  management  of  the  Birmingham  News  as- 
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Slimed  that,  when  they  Ixmght  paper,  and  it  hail 
lK;en  delivered  to  them,  they  acquired  title  to  it; 
that  it  Ixicame  their  projierty,  and  that  they  could 
use  it  as  they  saw  fit  in  their  business  of  publish¬ 
ing. 

The  Great  Northern  Company,  standing  upon  a 
clause  of  their  contract,  refused  to  supply  the  News 
with  paper,  any  jiart  of  which  was  to  be  used 
for  any  juirjiose  other  than  printing  the  regular 
editions  of  the  pajxir.  It  is  safe  to  assume  that  any 
jmblisher  would  feel  that  a  stipulation  of  this  sort 
was  opprc*s.sive  and  unjust,  and  that  he  was  within 
his  rights  in  ignoring  it. 

,This  form  of  restriction  upon  the  buyer  of  news 
print  is  un-American.  It  establishes  the  principle 
that  the  .seller  of  a  product  shall  retain  control  of 
It  and  be  jicrmitted  to  dictate  the  exact  uses  to 
which  the  buyer  may  put  it.  In  fighting  for  a  form 
of  contract  between  the  manufacturers  and  users 
of  news  print  which  shall  safeguard  the  interests 
of  the  publishers,  the  members  of  the  Paper  Com¬ 
mittee  of  the  A,  N.  P.  A.  are  doing  useful  service 
to  all  jiublishers. 

THE  DEATH  OF  A  STORE 

HE  New  York  newsjiapers  have  publi.shed  this 
week  the  obituary  of  the  big  Greenhut  de¬ 
partment  .store.  The  extinction* of  this  store 
is  attributed  to  its  location  in  the  deserted  shop- 
jdng  district  of  Sixth  Avenue,  below  23rd  Street. 

But  its  location  did  not  bring  to  an  end  this  gi¬ 
gantic  merchandi.sing  concern.  John  Wanamaker 
dot's  an  increasing  business  still  further  downtown. 

The  Greenhut  store  did  not  pa.ss  out  through  any 
failure  to  use  large  advertising  space  in  the  news- 
papt'r.s,  either.  Here  was  a  store  with  a  turnover 
a  few  years  ago  of  sixteen  millions  a  year.  The 
retail  value  of  the  stocks  on  hand  when  the  store 
closed  its  doors  was  $2,500,000.  I'he  .store  occupied 
a  great  building,  and  was  acces.sible. 

The  trouble  aro.se  from  sources  away  down  deep. 
The  advertising  of  the  store  was  done  on  one  note, 
in  one  ton;.  It  was  the  bargain-appeal,  carried  to 
the  ultimate  pos.sibility.  The  patron  was  assured 
that  the  thing  offered  to-day  was  the  greatest  value 
ever  tendered  in  the  history  of  merchandising.  To¬ 
morrow’s  offerings,  however,  could  always  be  de¬ 
pended  upon  as  still  greater  bargains.  The  cre¬ 
dulity  of  the  people  was,  apparently,  assumed  to 
lie  boundless — their  intelligence  nominal.  The  store 
creed  appeared  to  be:  Make  the  sale. 

A  store  lives  and  thrives  only  os  long  as  its  soul 
lives  and  thrives.  It  is  doing  a  good  day's  business 
only  when  it  is  building  that  good  will  and  confi¬ 
dence  on  which  to-morrow’s  business  must  depend. 
When  the  spirit  of  service  dies  a  store  is  dead.  Ad¬ 
vertising  cannot  keep  a  store  alive  if  the  store 
cannot  measure  up  to  the  claims, made  in  the  ad¬ 
vertising.  No  stui-e  can  run  a  constantly  ascend¬ 
ing  stale  of  bargain  values.  Even  hysterical  ad¬ 
vertising  cannot  annul  economic  law.  The  people 
know  when  a  store  has  run  its  course — and  they 
decide  the  matter. 

PUBLISHERS  SPEAK 

ESTUAINED  by  the  charge  that  they  are  a 
party-in-interest  in  the  discussion  of  the  pro¬ 
priety  and  value  of  a  paid  advertising  policy 
for  the  Government,  the  publishers  of  the  country 
have  generally  remained  silent. 

They  have  permitted  to  pass  unrebuked  the  of¬ 
ficial  contention  that  the  Government  would  not 
l)e  able  to  do  business  with  the  newspapers  on  a 
business  basis.  They  have  witnessed  with  what  pa¬ 
tience  they  could  summon,  the  spectacle  of  a  great 
nation  adopting  and  following  an  advertising  policy 
which  would  not  do  particular  credit  to  China  or 
to  Mexico. 

Many  of  these  publishers  feel  that,  in  the  In¬ 
terest  of  the  nation  at  war,  the  time  has  come  to 
call  a  halt,  and  to  urge  upon  the  Government  the 
rectification  of  a  great  blunder.  The  views  of  these 
publishers,  as  presented  in  this  is.suc,  are  the  views 
of  men  who  place  above  every  other  consideration 
that  of  winning  the  war;  who  see  the  folly  and  in¬ 
justice  of  the  donation  plan  in  paying  for  the  na¬ 
tion's  advertising:  and  who  believe  that  the  Govern¬ 
ment  should  not  be  handicapped  in  selling  its  war 
loans  by  blind  adherence  to  a  wrong  policy. 
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PERSONALS 

MP.  IjINN,  who  was  appointed  act- 
•  Ing  general  manager  of  the  St. 
Louis  Republic,  to  succeed  Kdward  B. 
Lilley,  resigned,  hfis  been  named  general 
manager. 

Franklin  I*.  Adams,  formerly  of  the 
New  York  Tribune,  is  to  conduct  a 
•‘Conning  Tower”  Just  behind  the 
trenches  in  France,  where  it  will  bo  a 
feature  of  The  Stars  and  Strii)es,  the 
trench  newspaper  of  the  American 
forces  on  the  other  side. 

E.  L.  James,  of  the  New  York  Times, 
Is  on  his  way  to  France  to  join  the 
group  of  American  newspaper  corre¬ 
spondents  with  the  American  expedi¬ 
tionary  forces. 

Max  von  Schlegall,  publisher  of  the 
Martinsburg  (W.  Va.)  Evening  Journal 
and  the  newly-elected  president  of  the 
West  Virginia  Dally  Newspaper  Asso¬ 
ciation,  was  a  New  York  visitor  this 
week. 

David  W.  Hazen,  feature  editor  of 
the  Portland  (Ore.)  Evening  Telegram, 
is  on  his  way  to  France  to  join  the 
group  of  American  newspaper  corre¬ 
spondents. 

Irving  E.  Richard,  city  hall  reporter 
for  the  St.  Paul  Daily  News,  has  en¬ 
tered  the  hospital  service  and  joined 
Base  Hospital  No.  44  in  Boston.  He 
will  go  to  France  after  six  weeks’  train¬ 
ing  at  Camp  Dix,  New  Jersey. 

L.  L.  Perrin  is  at  work  on  the  copy 
desk  of  the  St.  Paul  Dispatch. 

William  H.  Branch  is  the  latest  ad¬ 
dition  to  the  reportorial  staff  of  the  St. 
Paul  Daily  News. 

I.n.rry  I.nurence,  recently  of  the  Min¬ 
neapolis  Journal,  is  writing  features  for 
the  St.  Paul  Pioneer  Press. 

R.  F.  Burkhardt,  late  of  the  Win¬ 
nipeg  Tribune,  is  now  on  the  copy  desk 
of  the  St.  Paul  Pioneer  Press. 

Claude  Roth,  general  assignment  man 
of  the  St.  Paul  Pioneer  Press,  has  joined 
the  aviation  service  and  gone  to  Cham¬ 
paign,  Ill.,  for  training. 

Oldham  Paisley,  city  editor  of  the 
Marion  (Ill.)  Daily  Republican,  has  re¬ 
cently  been  promoted  from  second  to 
first  lieutenant  in  the  National  Army. 
IJeutenant  Paisley  is  stationed  at  Camp 
(irant,  Rockford,  Ill.  He  won  his  com- 
mlsision  after  having  been  trained  at 
the  Officers’  Training  Camp  at  Fort 
Sheridan,  Ill.  He  is  a  son  of  W.  O. 
Paisley,  editor  and  manager  of  the  Re¬ 
publican,  and  president  of  the  Southern 
Illinois  Editorial  Association. 

Don  Chamberlain,  who  has  been  as¬ 
sisting  with  the  cable  work  in  the  New 
York  office  of  the  United  Press  Asso- 
ciation.s,  sailed  yesterday  for  England. 
He  has  been  assigned  to  the  London 
office.  He  was  formerly  manager  of  the 
Cleveland  bureau. 

Thomas  H.  Rogers,  former  chairman 
of  the  Efficiency  Board  of  St.  LoiHs  and 
more  recently  on  the  staff  of  the  St. 
I..ouis  Globe-Democrat,  is  now  with  the 
St.  Louis  Republic. 

Ixjuls  I.  Miller,  formerly  with  the 
Scripp.s-McRae  newspaper.s,  and  employ¬ 
ed  in  New  Orle;uis  and  Dallas,  has  pur- 
cha-sed  an  interest  in  the  Fort  Worth 
(Tex.)  Record  Company,  and  has  been 
elected  vice-president  and  secretary  of 
that  company.  Mr.  Miller  will  take 
charge  of  the  bu.siness  office  of  the 
Record. 

William  V.  Fallon,  formerly  of  the 
Providence  Tribune,  became  sporting 
editor  of  the  Pawtucket  (R.  I.)  Times 
this  week,  succeeding  Harry  Sandager, 
who  goe.s  to  Washington  as  a  Congress¬ 
man’s  secretary, 

Thomas  A.  Brewer,  for  the  past  three 
years  circulation  manager  of  the  Ma¬ 


Sail  on,  O  Ship  of  State! 

Sail  on,  O  Union,  strong  and  great! 

Humanity  with  all  its  fears. 

With  all  the  hopes  of  future  years. 

Is  hanging  breathless  on  thy  fate! — Longfellow. 


sonic  Home  Journal,  Louisville,  Ky.,  has 
joined  the  .staff  of  the  LaRue  County 
Herald,  Hodgenville,  Ky.,  and  will  a.s.sist 
the  owners,  Messrs.  Chailes  R.  Creal 
and  R.  M.  Munford,  in  the  publication 
of  the  paper. 

Major  H.  W.  Patton,  editor  of  the 
Hoquiam  (Wash.)  Washingtonian,  is  off 
again.  The  re.stless  We.stern  editor,  who 
returned  only  a  few  weeks  ago  from 
Europe  after  an  Inspection  trip  of  the 
war  zone  with  the  Congrres.sional  dele¬ 
gation,  left  March  8  for  a  seven  months’ 
cruise  to  the  west  coast  of  Peru,  and 
thence  to  the  South  Sea  Islands. 

Joseph  Gilbert,  editorial  writer  on  the 
Seattle  Post-Intelligencer,  has  been  In- 
.stalled  as  the  new  president  of  the  Se¬ 
attle  Press  Club.  He  succeeds  Richard 
W.  Buchanan,  city  editor  of  the  Times. 

Robert  F.  Horton,  formerly  rewrite 
man  for  the  San  Franci.sco  Examiner, 
is  now  a  reporter  on  the  Dallas  Morn¬ 
ing  New.s. 

Robert  K.  Crow,  who  recently  sold 
the  Kaufman  (Tex.)  Daily  and  Weekly 
Post,  has  enlisted  in  the  army. 

Ross  Murphy,  managing  editor  of  the 
Dallas  Daily  Dispatch,  has  resigmed  to 
enter  the  aviation  service. 


ADVERTISING  IN  CHINA 


Chinese  People  Make  Practice  to  Sell 

Papers  After  They  Have  Read  Them. 

Advertising  in  China  pre.sents  prob¬ 
lems  which  are  perhaps  unknown  to 
the  manufacturer  or  exporter  who  in 
this  country  has  had  at  his  command 
thoroughly  equipped  advertising  agen¬ 
cies. 

Vice-Consul  Walter  A.  Adams,  at 
Shanghai,  tells  the  following  interesting 
story  of  advertising  as  conducted  by  the 
Chine.se ; 

”In  all  China  there  are  about  440 
newspapers,  and  of  the.se  only  about 
fifty  have  good  circulation!?.  The  aver¬ 
age  is  not  more  than  3,000  copies  per 
issue.  The  largest  circulation  of  any 
one  newspaper  in  Shanghai  is  said  to 
be  30,000.  In  this  connection  it  may  be 
stated  that  the  standard  of  literacy 
among  the  Chinese  of  Shanghai  and 
environs  is  considered  higher  than  in 
any  other  part  of  the  country. 

”A  factor  which  is  practically  non¬ 
existent  in  the  United  States  should 
be  given  weight  in  the  consideration 
of  the  advertising  value  of  Chinese 
newspapers.  That  factor  is  the  Chinese 
custom  of  selling  papers  after  having 
read  them.  A  single  copy  sometimes 
changes  hands  as  many  as  ten  times. 
The  price  becomes  smaller  as  the  paper 
grows  older.  Thus  a  Chinese  paper 
with  a  stated  circulation  of  3,000  copies 
will  ordinarily  reach  a  much  larger 
number  of  readers  than  would  a  news¬ 
paper  with  a  similar  circulation  in  the 
United  States. 

ADVERnSINO  RATES  LOW. 

”An  advertising  agency  in  Shanghai 
which  specializes  in  placing  copy  in  the 
native  pres.s,  states  that  an  adverti.se- 
ment  measuring  four  columns  wide  and 
nine  Inches  deep,  equivalent  to  about  a 
quarter  of  a  page  in  an  American  news¬ 
paper,  would  cost  from  |B  to  $18  United 
States  currency  for  dally  insertion 
throughout  the  period  of  one  month. 

'■Usually  it  costs  no  more  to  run  the 
advertisement  dally  than  to  ln.sert  it 
once  each  week.  To  the  foregoing  cost 


should  be  added  a  fee  of  about  $3  per 
month  which  the  advertising  agency 
would  charge  for  its  services,  a  small 
charge  for  the  translation  of  the  Eng¬ 
lish  text  into  Chinese,  and  the  co.st  of 
electro  or  .sterotype  plates. 

’’The  translation  of  English  copy  into 
Chinese  is  a  task  of  the  highest  impor¬ 
tance,  and  should  not  be  intrusted  to 
one  who  is  not  thoroughly  familiar  with 
the  native  idioms  in  all  their  shades  of 
meaning.  Only  too  often  names  of  firms 
and  brands  are  selected  by  unimagina¬ 
tive  translators  to  reproduce  the  sound 
of  the  foreign  name,  regardless  of  its 
meaning  to  the  Chine.se.  An  Instance  of 
a  happy  translation  of  a  firm  name  was 
that  of  an  American  banking  institu¬ 
tion  in  China. 

"VLOWERT-FLAa  PEOPLE.” 

“The  officials  of  the  bank  desired  a 
name  for  it,  to  be  engraved  upon  a  plate 
on  the  front  of  the  building.  They  em¬ 
ployed  an  intelligent  CThinese  to  do  the 
work,  and  after  considerable  study  the 
characters  were  .selected  and  duly  en¬ 
graved  upon  the  plate.  Tran.slated 
literally,  they  read:  ‘The  Bank  of  the 
Flowery  Flag.’ 

“Americans  are  known  among  the 
Chine.se  as  the  ‘flowery-flag  people.’ 

“Had  the  often-used  method,  of  se¬ 
lecting  a  Chinese  name  been  followed 
meaningless  Chinese  characters  would 
prob.ably  have  been  selected  for  their 
similarity  in  sound  to  the  Engli.sh  name 
of  the  hank  and  would  have  conveyed 
no  idea  of  the  national  identity  of  the 
bank  to  the  Chinese  mind.” 


To  .\(1vertise  Minnesota 
The  Minnesota  Ten  Thou.sand  I.akes 
Association  is  canvassing  the  State  in 
an  effort  to  raise  a  ftind  of  $20,000  with 
which  to  advertise  Minne.sota’s  natural 
advantages  throughout  the  nation. 
New.spapers  and  national  magazines 
will  be  used.  Officials  of  the  St.  Paul 
Association,  the  Federal  organization 
of  the  capital  city  busine.ss  clubs,  are 
hacking  the  campaign. 


PRESS  A  WAR  NECESSITY 


Newspaper  Employe  Given  Deferred 
('lussification  in  Draft  Roll. 

SvRACiisE,  March  14. — "Newspapers 
are  e.s.sential  to  the  conduct  of  the  war 
and  therefore  newspaper  employees  are 
engaged  in  necessary  industrial  occupa¬ 
tion  and  are  entitled  to  deferred  classi¬ 
fication.”  So  the  di.strict  board  ruled 
to-day  in  granting  deferment  to  Arthur 
G.  Gordon,  an  accountant  employed  in 
the  bu.siness  office  of  a  local  newspaper. 

This  is  the  first  case  of  this  kind  to 
come  before  the  appellate  body  on  a 
questionnaire.  Gordon  asks  deferred 
cleissiflcation  on  industrial  grounds.  The 
boai'd  granted  this,  styling  hin»  as  a 
necessary  associate  of  assistant  in  a 
neces.sary  industrial  enterprise. 


Oscar  2.i  Years  at  the  Waldorf 
A  double  “silvef”  anniversary  wais 
observed  Thursday  at  the  Waldorf-As¬ 
toria  in  celebration  of  the  opening  of 
the  famous  hostelry  and  an  equal  num¬ 
ber  of  years  that  Oscar  Pschirky  the 
manager,  well  known  to  newspaper  and 
advertising  men,  has  spent  in  service 
there.  Under  the  direction  of  the  late 
George  C.  Boldt,  the  Waldorf  and  its 
present  manager  have  become  .synony¬ 
mous  in  hotel  efficiency.  Dr.  M.  O. 
Terry,  who  was  on  Governor  Morton’s 
staff  in  1895  and  who  has  been  a  resi¬ 
dent  at  the  Waldorf  since  its  opening 
prc.sented  Oscar  with  a  carved  Hindu 
chair,  a  work  of  art  with  an  interesting 
history. 


Insi.sts  on  Creel  IiKfiiiry 
Washington,  March  14. — Furllier 
criticism  of  the  Committee  on  Putilie 
Information  was  made  to-day  by  Sena¬ 
tor  Penro.se  of  Pennsylvania,  who 
charged  that  the  Democratic  majority 
had  prevented  consideration  of  his  reso¬ 
lution  calling  for  its  inve.stigation.  Sen¬ 
ator  Penrose  declared  that  the  Creel 
committee’s  reported  expenditure.s  of 
$5,000  a  day  were  “out  of  all  rea-son.” 
Failure  of  Congress  to  receive  an  ac¬ 
counting  of  the  committee’s  expendi¬ 
tures  was  attacked  by  the  Senator. 


With  a  firm  grasp  on  elas-sified  bu.si¬ 
ness  any  newsp.-i.per  may  face  with  se¬ 
renity  the  fluctuations  in  other  lines  of 
advertising. 


The  St.  Louis  Star  Has 
Signed  a  Contract  for 
the  Haskin  Service  for 
One  Year 
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NEWSBOYS  GET  GOOD 
BUSINESS  IDEAS 

John  R.  Waters,  Manager  of  Rirmini;- 
ham  i-e<l"er.  Tells  ('arrier  Ho>s  How 
the  U  ork  Prepares  Them  for  Rapid 
'\dvam-emeiit  in  (^onimercial  Life. 

More  tliun  two  Imndred  carriers  and 
atrents  of  the  Hirminghain  (Ala.)  Ld-dser, 
many  of  ilu  iii  from  tlie  towns  and  cities 
of  the  State  within  a  hundred  miles  of 
liirminKham,  were  entertained  by  an  ail- 
day  siMhtseeinjj  tour  and  a  banquet  in 
tlie  evening  by  the  inanaKement  of  that 
newspaper  on  last  Saturday. 

•lolm  It.  Waters,  business  manager, 
presided  at  the  t)anquet,  and  compli¬ 
mented  tlie  guests  on  the  good  work 
aeeomplished  in  the  recent  circulation 
driv<'.  A.  C.  Jenkins,  the  circulation 
manager,  also  talked  to  the  boys  in  an 
inspirational  vein,  and  was  followed  tiy 
(>.  S.  Kineii.  the  advertising  manager. 

in  tlie  cours«‘  of  .Mr.  Waters’s  talk  he 
sidd ; 

“1  want  to  impre.ss  upon  you  tliat  in 
your  work  as  carrier.s,  you  are  learning 
very  valuable  les.sons  which  will  lie  of 
ine.stimable  worth  to  you  in  the  years 
to  come.  You  are  in  a  certain  way  tak¬ 
ing  a  real  business  course.  In  your  work 
of  soliciting  new  subscriliers.  you  are 
learning  valuable  lessons  in  dealing  with 
people  in  a  biisine.ss  way,  wliieh  you  will 
need  i'l  tie  coinuieriial  world,  and  In 
lolleeting,  .\ou  l:>:*rn  to  handh'  and  know 
money  in  a  business-like  way,  without 
which  knowledge  it  is  impo.ssible  for  a 
man  to  ni.'ke  a  success  in  bu.sines.s. 
Therefore,  I  siiy  you  are  learning  im¬ 
portant  le.sson.s. 

“Many  great  bank  presidents  .started 


their  business  careers  as  newsboys.  1 
know  of  two  in  Birmingham  who  did, 
and  1  know  of  a  number  of  bank  clerks 
in  Birmingham  who  started  by  carrying 
the  Ijedger.  Tlie  whole  future  of  a  man, 
young  men,  depends  on  his  start.  If 
he  .starts  right  opportunities  present 
them.s<-lves  freely.  You  boys  who  de¬ 
liver  the  Ixdger  to  the  bank  presidents 
of  the  city  should  lake  pains  to  cultivato 
tlieir  acquaintance,  for  these  men  will 
watch  you,  and  i^  you  manifest  a  turn 
for  handling  business  transactions  and 
appear  to  know  how  to  deal  properly  in 
handling  money,  and  are  always  honest, 
that  president  will  be  glad  of  an  oppor¬ 
tunity  in  later  years  wlien  you  are  older 
of  giving  you  a  po.sition  in  his  bank  at 
.some  time  when  he  has  a  vacancy.  So  I 
say,  cultivate  the  acquaintance  of  bank¬ 
ers  and  other  business  men,  for  it  will 
mean  much  to  you  in  after  years.” 

New  War  Pictorial  Service 
A  new  pictorial  .service  for  iicwspaiiers 
is  the  War  I’icture  Si'rvice  at  Birming¬ 
ham,  Ala.  The  pictures  arc  a  sm-ies  of 
full-page  seven-eolumn  mats  of  news¬ 
paper  half-tone,  showing  the  work  and 
play  of  the  men  in  the  training  camps. 

PIERRE  C.  STARR 

STARR  SERVICE  CORPS, 

815  Brunswick  Bldg.,  225  Fifth  Ave., 
New  York  City 

Specialists  in  cost  systems  for 
Daily  Newspapers  having  over 
10,000  circulation  only.  Send  for 
publishers  opinions. 


VyUR  composing  room  is  now  pre- 
p  ired  at  all  times  for  a  rush  of  business. 

.And  the  whole  outfit  requires  hut  a  few 
feet  of  Ho  ir  space.  5  5 

Writes  Robin  Damon 
of  the  Salem  Evening  News 

The  SALEM  EVENING  NEWS  oper¬ 
ates  two  LUDLOW  TYPOGRAPHS. 
They  are  paying  for  themselves  by  the  nu¬ 
merous  savingjs  effected.  But  more  important 
than  this  dollars-and-cents  economy  is  the 
fact  that  the  Ludlow  Typograph  keeps  the 
composing  room  in  a  constant  state  of  pre¬ 
paredness. 

i  The  Ludlow  system  for  Display 

p.  Composition  expedites  work  tlirough- 

out  the  entire  plant.  The  investment 
for  metal  is  the  absolute  minimum 
iMH **  requires  but  little  floor  space, 
^1^  as  no  type  storage  is  necessary. 


Send  for  Descriptive  Literature 

MERGENTHALER 
LINOTYPE  CO. 


r  \  7/7V^awr’//«/7d'/w;f, NEW  YORK 

CHICAGO  NEW  ORLEANS 


The  I.yilliin'  T.v|Mi(ni|ih 


SAN  FRANCISCO  TORONTO 


A 


IN  THE  HEART 
OF  THINGS 

A\^  national  advertising  campaign  MUST  include  Indiana. 
It’s  right  in  the  heart  of  things — commercially  and  geogra¬ 
phically. 

INDIANA  has  unequaled  transportation  facilities.  All  lead¬ 
ing  transcontinental  railroad.s  cross  its  borders,  with 
branches  reaching  to  every  corner  of  the  State.  Besides 
steam  roads,  Indiana  has  over  2000  miles  of  electric  rail¬ 
roads.  On  water  transportation,  Indiana  is  remarkably  well 
situated — fully  half  its  borders  are  on  navigable  waters. 
For  good  roads  Indiana  has  national  reputation. 

INDIANA  is  wealthy.  Taxable  wealth  in  the  State  is  over 
55,000,000,000.  Its  manufactured  products  were  worth  over 
5900,000,000.  Its  farm  crops  were  worth  5285,384,000. 
One  in  14  persons  owned  an  automobile  in  1917 — 192,295 
in  all. 

INDIA.NA  is  thorohrtd  American.  Only  of  its  2,826,154  people  are 

foreign  born.  1  his  state  is  attractive  and  productive  territory  for  every 
national  advertiser. 

INDIANW’S  leading  papers  listed  below  cover  the  state  like  a  blanket. 

1  hey  have  enormous  influence  and  result-producing  capacity.  Their  cir¬ 
culation  represents  100%  buying  piower.  C»s  them  to  tell  your  message 
to  Indiana. 

Circulation  5,(K)0-liiie  rate 


liidlanupolis  News  . 

(E) 

117,403 

.14 

Indianapolis  8tar  . 

(M) 

88,475 

.11 

Indiiinapolis  Star  . . 

.(S)  . 

102,339 

.14 

Terre  Haute  Star . 

(M) 

26J)03 

.04 

Terre  Hniite  Star . 

.(S) 

19,033 

.04 

Terre  Haute  Tribune . 

(E) 

23,533 

.035 

Terre  Haute  Tribune . 

.(S) 

19,807 

.035 

Kvaiisville  Courier . 

(M) 

19,660 

.035 

Evansville  Courier  . 

.(S)  . 

15,709 

.035 

RieliiiioiMl  I’aliadiiini . 

.(E) 

9j>49 

.025 

Rieliniond  Item  . 

(M) 

7,017 

.0175 

.Hiiiieie  Star  . 

(M) 

24,052 

.05 

Muncie  Star . 

.(S) 

14,160 

.05 

Muneie  Press  . . . 

.(E) 

8,951 

.01786 

Anderson  Herald  . 

(M) 

5,427 

.0125 

Anderson  Bulletin . 

.(E) 

5,992 

.01857 

Marion  Leader . 

(M) 

8,140 

.0215 

Vincennes  t'apital  . 

.(E) 

3,375 

.01071 

Lafayette  Courier  . 

.(E) 

7,147 

.015 

Lafayette  Journal . . 

(M) 

10,041 

.02143 

South  Rend  Tribune . 

.(E) 

164135 

.03 

Fort  IVayne  Journal-ttazette. 

.(M) 

28,304 

.04 

Fort  IVayne  Journal-Gazette. 

.(S) 

23,000 

.04 

Thu  Advertiumtat  Prepared  by  Rueeel  M.  SeatU  Co..  IndianapolU, 

/nd/. 
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REDUCING  LOSSES  OF 
PAPER  IN  MAILS 


Une  ('irrulator  Finds  System  of  Stamping 

Addresses  on  Margin  of  Newspapers 

Secures  Better  Delivery  —  Torn 
Wrappers  no  Longer  a  Problem. 

By  Lewis  A.  Grass, 

(’irt-ulatUm  Mnnaiji-r,  iMu'rvncc  {Mats.)  Tale- 
gram. 

N  ino«t  nowsi>apcr  ottlce.s  the  mailing 

Ii.st  has  been  giving  considerable 
trouble  of  late,  and  circulation  manag¬ 
ers  have  been  iirone  to  place  the  blame 
on  the  post  office  authorities. 

The  Telegram  has  been  no  exception. 
For  six  months  complaint  after  com¬ 
plaint  has  been  received,  to  the  effect 
that  the  papers  were  not  received  by 
the  subscribers,  or  were  received  in 
bundles  of  five  or  six.  Investigation 
.'thowed  that  the  papers  were  leaving  the 
Telegi-am  oflice  on  the  day  of  publication 
and  were  sent  out  from  the  local  post 
office,  .so,  of  coui-se,  it  was  up  to  the 
distribution  end  of  the  pontal  servk*e. 

But,  beginning  the  year,  the  Telegram 
decided  to  do  what  could  be  done  to  co¬ 
operate  with  the  Post  Office  Department. 
Complaints  had  come  in  that  the  wrap¬ 
pers  were  torn  from  the  papers,  and 
oftentimes  the  .address  was  tom  off 
though  the  wrapper  was  stilt  on.  We 
decided  to  stamp  the  name  on  the  paper 
in.stcad  of  on  the  wrapper  and  try_  that 
plan. 

The  paper  was  stamped  with  the  name 
on  the  m.argin  at  the  upper  right-hand 
corner,  and  then  wrapped  as  usual,  care 
lieing  taken  that  It  was  so  wrapped  that 
the  address  showed. 

The  result  was  mo.st  s.atisfcictory, 
either  from  this  cause  or  because  of  bet¬ 
ter  postal  service.  Perhaps  both.  The 
complaints  fell  off  so  that  they  became 
almost  negligible,  and  in  a  number  of 
instances  letters  were  received  to  the  ef¬ 
fect  that  “since  you  have  stamped  the 
address  on  the  papier  In.stead  of  on  the 
wrapper,  we  have  Ibeen  getting  (our 
paper  regularly.” 

With  an  addresser  it  takes  a  bit  long¬ 
er,  perhaps,  to  put  the  name  on  the 
paper  than  on  the  wrapper,  but  with  a 
mailing  list  of  under  1,000,  this  can 
ejisily  be  done  in  most  newsiviper  offices, 
and  it  certainly  has  brought  results  that 
fully  warrant  the  extra  work  entailed  In 
this  office. 

Pos.sibly  we  would  all  get  better  re¬ 
sults  from  the  postal  department  if  we 
sought  to  ooiVperate  as  far  as  possible. 


No  Two-Cenl  (^oin  During  War 

Secretary  .McAdoo  believes  the  ques¬ 
tion  of  the  coining  of  a  two-cent  piece 
is  of  such  Importance  that  it  should  bo 
postponed  for  consideration  until  after 
the  war  when  the  needs  of  circulation 
can  be  considered  on  the  basis  of  nor¬ 
mal  times,  it  has  become  known.  He 
urges  this  because  of  the  pos.slbility 
that  new.spapers  will  return  to  <a  one- 
cent  basis  after  the  war. 


OF  INTEREST  TO 
CIRCULATORS 


The  I.,ouis\ille  ('ourier-Journal  and 
the  Times  have  arranged  to  disjien.se 
with  the  services  of  route  managers, 
that  is  collecting,  supervising  managers, 
who  hired  the  carders,  in  some  of  the 
downtown  districts,  and  have  arranged 
for  the  carriers  to  manage  their  own 
routes,  oollei't  thidr  .account. s,  etc.,  the 
boys  buying  the  papers  from  the  com¬ 
panies,  and  making  the  entire  profit  1k'- 
tween  the  co.st  of  the  pai>ers  and  the 
selling  price  to  the  reader.  The  com¬ 
panies  have  notified  their  cu.stomers 
that  in  the  ftiture  the  laiys  will  make 
their  own  collections. 

Eighteen  hundred  new.sboys  and  car¬ 
riers  for  the  Indian.apolis  News  were 
entertained  at  the  Circle  ITieatre,  in  that 
city,  on  March  9  by  the  War  Savings 
Committee  of  Indianapolis.  The  1,800 
now.sboys  and  carriers  are  all  membei-s 
of  the  News  Carriers'  War  Savings 
Thrift  Club,  which  is  the  large.st  of  its 
kind.  The  circulation  department  of  the 
Nesws  distributed  807  Thrift  Stamps  won 
by  the  boys  in  February.  In  January 
the  boys  won  432  stamps,  making  a  total 
of  1,239  stamps  won  up  to  the  end  of 
February.  Each  month  the  circulation 
department  announces  a  certain  .amount 
of  new  busines.s,  or  number  of  new  sub¬ 
scribers,  that  a  carrier  must  obtain  to 
win  a  Thrift  Stamp.  Each  carrier  turn¬ 
ing  in  the  amount  of  business  reqtiired 
receives  one  st.amp  at  the  end  of  the 
month. 

The  Marlon  (Ind.)  Chronicle  recently 
completed  a  little  Thrift  Stamp  cam¬ 
paign  which  la.sted  two  weeka  among 
city  carrier.s,  and  resulted  in  150  new 
subscribers.  A  Thrift  Stamp  was  given 
for  each  new  sub.scriber  who  .signed  a 
slip  to  have  the  Chronicle  delivered  at 
his  re.sldence  for  thirteen  week.s. 


“Sapper"’  Bourher  in  Syracuse 
John  William  Boticher,  aged  .seventy- 
three,  of  Gananoque,  Canada,  a  private 
In  the  257th  Canadian  Hailway  Bat¬ 
talion,  who  was  returned  to  Canada  as 
being  too  old  to  fight  after  he  ha«l 
.served  eight  months  at  the  front  in 
France,  has  been  h.aving  .a  royal  time 
in  central  New  York  lately  as  the  guc.st 
of  the  Syracu.se  Post-Standard.  When 
news  of  "Sapper”  Boucher’s  return  was 
received  the  Po.st-Standard  hurried  one 
of  Its  reporters  to  Canada  under  assign¬ 
ment  to  bring  the  old  man  back  with 
him.  The  reiiorter  succeeded  and  .se¬ 
cured  for  the  Post-Standard’s  readers  a 
big  war  treat. 


Fire  Destroys  Attleboro  Sun 

Fire  completely  destroyed  the  plant 
of  the  Attleboro  (Ma.s.s.)  Sun  last  Satur¬ 
day.  Temporary  quarters  were  at  once 
set  up  and  the  Sun  published  one  edition 
that  night. 


Maine  Newspaper  Plant  Damaged 

The  plant  of  the  Portland  (Me.)  Daily 
Press  was  damaged  by  fire  last  week.  A 
five-story  annex  containing  the  me¬ 
chanical  departments  was  entirely  de¬ 
stroyed.  The  loss  is  estimated  at  $75,- 
000.  The  Pre.ss,  a  morning  newspaper, 
has  been  printed  this  week  from  the 
plant  of  the  evening  Express  &  Ad¬ 
vertiser. 


All  good  advertising  has  news  value. 
That  Is  why  the  press  agent  Is  often 
able  to  get  It  Into  the  news  columns. 


For  fullest  information  on 
NEW  JERSEY  NEWSPAPERS 
Daily  and  Weekly  write  or  phone  to 
The  Specialist  in  the  Field 

R.  W.  Cooke,  Representative 

Daily  and  Weekly  Newspapers, 

New  Jersey — New  York  and 
Connecticut 

154  Nassau  St.  (Phone  Beekman  2376  N.  Y.) 


A  State  That  Gives 
The  Country  A 

Woodrow  Wilson 

Is  A  State  Worth  While 

If  New  Jersey  had  not  been  the  scene  of  the  most 
san^iiimiry  eoiiHiets  of  tlie  Itevohitioiuiry  War;  if  the 
state  had  not  made  itself  felt  in  the  unifying  of  the 
jieople;  if  it  were  not  the  country’s  outlet  to  the  sea; 
if  it  had  not  heeome  the  nation’s  playground  -  it  still 
would  have  loomed  large  on  the  pages  of  history  he- 
eaiise  of  its  gift  to  the  world  of  one  of  its  greatest 
statesmen — Woodrow  WiLson — great  in  peace;  great 
in  war. 

And  now  New  Jersey 
Is  the  Biggest  Little 
State  in  the  Union 

It’s  a  stale  of  Unimaginahle  Possibilities — with  a 
future  already  clearly  marked  out  for  it  by  its 
tremendous  activities  today. 

If  ever  there  was  a  boom  state,  New  Jersey  is  one — 
and  it’s  not  the  sort  of  boom  that  hnhhles  and  hursts — 
it  is  of  a  character  that  is  developing  giant  industries 
that  will  continue  after  the  war — shipbuilding  yards, 
steel  works,  chemical  ])lants,  automobile  factories — on 
a  scale  unprecedented. 


Do  Not  Overlook  This  Field 
In  Allotting  Advertising 
Include  These  Jersey  Newspapers: 


Paper 

Cirentation. 

Rate  5,000  lines 

Asburj  Park  Press  (E) . 

.  7,336 

.0207 

Atlantic  City  Press  (M)  Union  (E).. 

. 14,343  • 

.0350 

Camden  Courier  (E) . 

. 11,434 

.025 

Fllizabetii  Jonrnai  (E)  (A.B.C.) . 

. 16,003 

.0318 

llaekensaek  Record  . 

. 5,4*26 

.0178 

Newark  Sunday  Caii  (S) . 

. 40J400 

.11 

Newark  Star  Eagie  (E) . 

. 51,213 

.10 

■Morristown  Record  (E) . 

.0107 

Passaic  Heraid  (E) . 

.  5,680 

.015 

Passaic  News  (E) . . 

. 7,256 

.0215 

Paterson  Caii  (M) . 

. 1.3,827 

.0321 

Paterson  Press  Guardian  (E) . 

. 13,983 

.03 

Paterson  Sunday  Clironicie  (S)  -- - 

. 8,534 

.03 

Pertli  Amboy  Evening  News  (E).... 

.  7,000 

.018 

Ptainfleid  Courier  News  (E) . 

. 7,280 

.0215 

Union  lliii  (Weetiawken)  Hudson-Dispatch  14,000 

.02 

(K)  Ad  Plan  by  Theodore  S.  Feltinger  Adoertieing  Agency,  Newark,  N.  J. 
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(;OVERNMKNT  URGED  TO 
USE  PAID  ADVERTISING 

(Conlinufd  from  page  12) 
st'II  )>ondfl,  thrift  stamps,  etc. 
•N'cw.spaix'r  advcrtijjliig  ia  another  and 
Utter  fonii  of  ;idvertisin{r.  To  sell  its 
iiunds  and  its  stamps  it  .should  utilize 
the  daily  new.spapers  and  periodicals  for 
selling  puriMt.ses.  Let  it  pro<'eed  a.s  a 
.sut>stantial  busine.ss  hou.se  'would  do, 
function  throuph  one  or  two  of  the 
leiulinrr  adverti.sinp  agencies,  secure  the 
U-.st  jK).ssilile  rate.s,  and  then  conduct  a 
well-planned  campaign. 

"I  received  a  questionnaire  from  some 
pnl>li.ahers  in  the  South  a.sking  how 
much  sp:ice  out.sidc  of  editorials  The 
I'rc  ss  liad  contributed  for  Liljcrty  Ivoaii, 
Ited  Cros.s,  and  other  enterprise.s.  blg- 
nring  up  .space  given  to  the  out.atand- 
ing  cami>aigns  the  amount  was  over 
$40,000  ba.sed  on  regular  rates.  We  will 
continue  to  the  end  of  the  war  to  give 
fix-ely  of  our  space,  but  I  believe  that 
fncle  Sam  would  protit  in  his  enter- 
I  rises  by  conducting  detinite  advertis¬ 
ing  campaigns  managed  from  Wa.shing- 
ton  by  the  help  of  expert  adverti.sing 
iiicn." 

Joseph  Klellien,  president,  Seattle  Tilne^: 

“.Most  emphatically  I  think  the  Gov¬ 
ernment  should  i»ay  for  advertising 
s|»ace,  ju.st  as  it  should  pay  for  shoes, 
ammunition,  or  transportation. 

“A  newspai»er  has  but  two  things  to 
..sell,  namely:  CMrculation  and  advertis¬ 
ing  8i*ace.  it  can  give  the  Government 
its  intluenee,  and  should  do  that  at  all 
time.s,  l)Ut  especially  should  give  it  in 
war  times.  A  newspaper  is  expected  to 
earn  money  and  pay  taxes,  and  it  can 
only  do  that  by  selling  Its  papers  to 
readers  and  its  advertising  space  to  ad¬ 


vertisers.  Kor  the  Government  to  take 
either  of  these  commodities  without 
recompense  would  be  exactly  the  same 
as  for  the  Government  to  take  the  prod¬ 
uct  of  the  liemington  Arms  factory,  or 
of  the  Ford  Motor  Company,  and  pay 
nothing  therefor. 

“The  Government  may  very  well  re¬ 
quire  that  the  newspapers  at  this  time 
devote  their  efforts  toward  winning  the 
war;  that  the  newspapers  print,  in  so 
far  as  they  can  afford  to  buy,  all  of  the 
news  and  all  of  the  features  which  tend 
to  keep  the  readers  po.sted  and  keep 
them  loyal,  and  as  happy  as  may  be. 
lUit  I  do  not  think  that  the  Govern¬ 
ment  should  take  from  a  publisher  eith¬ 
er  of  the  products  upon  which  he  la  de¬ 
pendent  for  his  livelihood,  without  pay¬ 
ing  him  therefor. 

“I  know  that  In  certain  quarters  the 
view  is  held  that  it  is  war  profiteering 
for  a  newspaper  to  charge  the  Govern¬ 
ment  for  advertising  f?pace.  That  is  a 
mere  phrase  and  does  not  disturb  me 
any.  If  taking  a  fair  price  for  my 
eionwnodity  from  'the  Government  is 
war  profiteering  then  every  shipyard, 
in  the  United  States  that  is  building 
ships  is  war  profiteering;  a  telegraph 
company  that  charges  for  a  Govern¬ 
ment  message  Is  war  profiteering;  an 
officer  In  the  army  who  receives  his 
regular  pay  is  war  profiteering;  the 
men  who  are  making  aeroplanes  are 
war  profiteering,  and  the  Packard 
automobile  folks  and  other  honorable 
men  who  are  making  the  Liberty  mo¬ 
tor  are  war  profiteering. 

“If  any  journalistic  brother  of  mine 
desires  to  give  his  product  to  the  Gov¬ 
ernment,  that  is  his  business,  and  I 
.shall  respect  his  judgment  In  so  giv¬ 
ing;  hut  I  do  not  regard  his  action  as 

(C«iic/i(dcd  on  nrjrt  pnfjr) 


There  have  been  War  Books  —  There  will  be 
more  War  Books—  but  we  have 

A  STUDENT  IN  ARMS 

By  DONALD  HANKEY 

The  Military  O.  Henry 

(Killed  In  .‘\ction  Oct.  26,  1916.) 


Read  ll’hal  the  Press 

Y.  OLOBE. 

If  the  war  has  produced  a  ainale  book 
in  Germany  approaching  the  fine  and 
human  qualities  of  Donald  Ilankey’s,  A 
Student  in  .\rm».  (Dtitton),  aome  friend 
of  the  Germans  should  immediately 
translate  it  and  promote  its  circulation. 

It  would  be  the  best  sort  of  German 
Propaganda. 

PHILADELPHIA  PRESS. 

Wherever  there  are  men  at  war,  this 
is  a  hook  not  only  for  the  men  who  fitiht 
hut  for  those  who  mu«t  remain  at  home 
— perhaps  more  for  the  latter  than  for 
the  former. 

('Hir.AGO  HERALD 

This  book  will  live,  despite  the  ever- 
increasintt  floods  of  its  fellows,  because 
of  its  beautiful  spirit  and  tone. 

BOSTON  HERALD. 

llankey  kept  his  finer  individuality  in- 
tart,  and  saw  comrades  at  arms  with  the 
vision  of  spiritual  understanding.  His 
thouitbts,  simply  expressed,  sound  a 
finer  note  in  the  rush  of  “realistic” 
comment. 


Says  of  This  Rook: 

N.  Y.  AVORLD. 

His  book  is  like  nothina  else  that  has 
been  published  in  Enalish.  ,  .  .  It 

is  no  wonder  that  many  thousands  of 
copies  of  this  book  have  been  required 
in  Fnaland  to  meet  continuina  demand.  It 
answers  many  questions  which  thouaht- 
ful  persons  are  askina  about  the  war’s 
inner  meaning — questions  that  may  come 
home  to  us. 

DETROIT  FREE  PRESS. 

His  hook  is  unusual,  intensely  differ¬ 
ent,  and  indicates  that  in  his  death  Eng¬ 
land  lost  a  valuable  man— one  philo¬ 
sophic,  humorous,  religious,  and  gifted 
with  I'terary  ability. 

N.  Y.  TIMES. 

They  are  unique  among  war  corre¬ 
spondence  in  that  they  present  very  lit¬ 
tle  of  material  facts  and  dwrll  almost 
entirely  upon  the  effect  upon  the  soul 
and  mind  of  the  private  soldier  of  the 
conditions  and  activities  of  war. 

BALTIMORE  SPN. 

\  Student  in  Arms  is  bursting  with 
things  we  all  want  to  know.  It  is  well 
worth  reading  and  possessing. 


WIRE  AT  ONCE  FOR  NEWSPAPER 
RIGHT  IN  YOUR  TERRITORY 

The  Wheeler  Syndicate,  373  4th  Ave.,  N.  Y.  City 


New  York  Evening  Post 

WAR 

REVIEW 


'I'hc  review  of  the  passing  year,  April, 
1917,  to  April,  1918,  vTill  soon  be  ready. 
It  is  compiled  by  Arthur  Warner,  promi¬ 
nent  war  correspondent  and  war  lecturer, 
whose  handling  of  The  Evening  Post’s 
previous  war  reviews  has  aroused  such 
commendation. 

The  review  of  the  year  covers: 

1.  America’s  preparation  for  the 

war  and  what  has  been  ac¬ 
complished. 

2.  The  American  navy  in  the  war. 

3.  The  changes  in  the  several 

battlefronts  and  the  military 
events. 

Si.x  clear,  splendid  maps,  copyrighted, 
and  specially  prepared  at  considerable 
cost,  accompany  the  review.  They  show 
the  year’s  changes  on: 

1.  Franco-Belgian  front 

2.  Austro-Italian  front 
7.  Balkan  front 

•'  I 

4.  Russian  front 

i;.  Palestine  and  Mesopotamian  front 
6.  Germany’s  lost  colonies  in  Africa 

This  review  is  released  just  in  time 
to  anticipate  the  anniversary  of  the 
United  States*  entry  into  the  war  on 
April  6,  1917.  From  this  standpoint, 
it  is  the  most  important  feature  of 
its  kind  since  the  war  began.  Write 
or  wire  for  publication  rights: 

Syndicate  Dept. 

Keto  jgjjrli  ^Jbjcnin^ 

More  Than  a  Newspaper — a  National  Institution 

20  Vesey  Street  New  York 


The  Editor  ^  Publisher  for  March  16,  1918 
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HERE  IS  L.  A.  HORNSTEIN,  WHO  KEEPS  THE 
LINOTYPE  IN  THE  SPOTLIGHT 


LOUIS  A.  HORNSTEIN,  director  of  publicity  for  the  Mergenthaler  Linotype 
Company,  is  personally  known  to  about  all  American  newspaper  makers. 
For  twelve  years  he  has  been  with  the  big  corporation — eight  years  in  the 
New  York  office,  where  he  evolves  and  directs  the  extensive  advertising  cam¬ 
paigns  through  which  the  linotype  is  kept  steadily  in  the  spotlight. 

Mr.  Horn.stein  was  born  in  Wisconsin.  Ho  declines  to  teil  wlien.  He  says 
that  the  date  could  have  no  lntcre.st  to  anybody.  Hut  it  may  be  .said  in  ail  <-an- 
dor  that  nobody  would  think  of  a.sking  him  how  “old”  he  might  be,  but  how 
young.  For  Mr.  Horn.stein  is  one  of  those  men  who  do  not  "grow  up"  in  the 
sense  of  .slowing  down  the  proce.sses  of  his  mind,  or  tempering  his  impulse  to  put 
two  days’  work  into  the  space  of  one  working  day. 

He  joined  the  linotype  forces  after  having  had  considerai)le  experience  in 
tlie  newspaper  Inisine.ss,  including  a  connection  with  the  Chicago  Tribune.  His 
lir.st  work  for  the  Mergenthaler  Company  was  in  the  Chicago  office. 

There  arc  not  many  other  men  who  keep  in  such  close  touch  with  the  news¬ 
paper  industry  in  America  and  throughout  the  world.  He  knows  newspapers, 
the  men  who  conduct  them,  their  .status  in  their  fields,  the  conditions  they  face, 
tlicir  mechanical  problems,  their  prospects  for  expan.siou — and  he  knows  how 
to  make  this  knowledge  an  immediate  a.sset  in  advertising  the  linotype. 


(Concluded  from  preceding  page) 
anything  more  than  a  stimulating  bit 
of  patriotism.” 

Edwin  T.  Earl,  proprietor,  Los  Angeles 
Express-Tribune : 

“It  would  seem  to  me  that  newspapers 
ought  to  be  paid  for  any  display  adver- 
tl.slng  they  run,  no  matter  for  what 
purpose.  The  only  source  of  profit  to 
an  honest  newspaper  is  from  its  adver¬ 
tising  columns,  as  the  subscription  price 
for  the  average  newspaper  throughout 
the  country  is  less  than  the  cost  of 
white  paper  and  the  printing  of  the 
news  It  contains. 

“Every  new.spaper  throughout  the 
country  is  asked  to  devote  much  free 
news  space  to  matters  of  public  inter¬ 
est,  and  every  patriotic  newspaper  Is 
glad  to  do  this  without  charge,  as  no 
honest  newspaper  will  accept  compen¬ 
sation  for  news  space,  unless  it  la 
marked  ‘advertisement.’ 

“The  prosecution  of  the  world  war 
has  made  tremendous  demands  on 
American  newspapers,  and  every  pa¬ 
triotic  newspaper  is  glad  to  Join  in  edu¬ 
cating  the  masses  to  the  merits  of  the 
war  and  the  necea.slty  of  winning  the 
war,  and  thus  making  the  world  safe 
for  humanity  and  self-government. 

"A  newspaper  Is  a  manufacturing  In¬ 
stitution,  and  sells  it*  product  to  the 
public  at  less  than  cost.  Its  adver¬ 


tising  columns,  in  consequence,  are  the 
only  source  of  profit.  Other  manufac¬ 
turing  concerns  which  supply  the  Gov¬ 
ernment  with  the  many  necessities  of 
war  are  not  asked  to  furnish  their  ser¬ 
vices  free,  but  are  expected  to  charge 
cost,  plus  a  reasonable  profit,  and 
many  of  them  apparently  are  permitted 
to  charge  an  unreasonable  profit. 

“Why,  under  all  these  circumstances 
should  a  newspaper  be  a.sked  to  fur¬ 
nish  the  Government  display  adver¬ 
tising  .space  free  of  charge?  If  there 
is  any  logical  argument  why  news¬ 
papers  should  furnish  space  free,  at 
cost,  or  at  less  than  cost,  we  shall  be 
glad  to  admit  the  arguq;ient  and  make 
the  sacrifice. 

"As  regards  a  proper  rate  for  Govern¬ 
ment  advertising.  It  .seems  to  us  there 
is  no  logical  reason  why  newspapers 
should  not  charge  the  Government  their 
regular  commercial  rates,  ba.sed  upon 
the  quantity  of  space  used. 

"If  the  average  new.spaper  wjus  en¬ 
joying  unusual  prosperity,  on  account 
of  the  war,  I  am  sure  newspaper  men 
would  feel  justified  to  donate  to  the 
Government  the  money  neces.sary  with 
which  to  buy  newspaper  space,  but  to 
give  away  display  space  free  for  any 
purpose  seems  to  me  unethical,  as  the 
commercial  rates  of  the  average  news¬ 
paper  In  these  war  times  do  not  really 
cover  the  actual  cost.” 


Let  Us  Give  You 
A  Personal  Introduction  to 

Mr.  and  Mrs. 

WISCONSIN 

They  tire  niif»lity  nice  ])eo|)le  to  know  and  profitable 
peo])le  to  know.  They  have  money — Mr.  and  Mrs. 
\Vi.sconsin,  and  they  spend  it.  No  better  friends,  no 
better  customers.  » 

They  are  a  busy  peo])le,  this  eonjile.  They  work 
indu.strioiisly  at  their  jjreat  natural  resources — farm- 
in^i^,  dairyin^jf,  mining,  lumber,  tpiarries.  And  they 
use  their  fine  water  iiower  and  transportation  facilities 
to  do  a  l)i^  manufacturinjf  business,  iirincipally  in 
Iron,  Steel,  Heavy  Machinery  and  Food  Products. 

It  has  been  a  ])articularly  ^jfood  year  for  iSIr.  Wis¬ 
consin  on  his  farms,  in  his  factories  and  everywhere 
— and  his  ])ocketbook  is  mi^?hty  fat.  TTis  ^jood  wife 
shares  that  pocketbook  with  him,  and  as  the  stores 
are  very  attractive,  it  won’t  be  lon^?  before  that  good 
pocketbook  is  going  to  be  temporarily  thinner. 

Are  tfou  going  to  get  any  of  tbe  good  round  dollars 
in  it? 

Now  is  tbe  time  to  meet  this  couple  and  win  his  con¬ 
fidence  and  her  syni])athy  and  liking. 

With  all  their  generosity,  they  are  careful,  thoiight- 
ful  people,  and  when  they  once  find  you  are  a  true 
fj’iend,  they  will  go  the  limit  with  you. 

HT'  happen  to  be  close  friends  of  theirs — old  time 
friends  who  have  their  whole  confidenee,  and  we  can 
get  you  their  good  will  better  than  outsiders  and 
strangers  can. 

I^et  us  all  form  a  committee  of  introduction  for  you. 


Rate  for 

5,000  lines  I 

.02  i 

.027 
.02 

.02 

.0214 

.025 

.01 

OS 

.00 

.14 

.14 

.07 

.m 

.11 

.0.1 

.0214* 

.0150 

.0148 

.OS 


Here  we  are  ready  and  at  your  service. 

Circulation 


Beloit  News  (E) . •  0,000 

Fan  Claire  Leader-Telegram  (M&E&S)  .*+  S.282 

Fond  dn  Lae  Commonwealth  (E) . ♦’*t5,.'>40 

Green  Bay  Press  Gazette  (E) . *  9.204 

JanesTille  Gazette  (E)  . **t7.791 

La  Crosse  Tiibnne-Leader  Press  (E  &  S)*t  14,024 
Madison,  Wisconsin,  State  .Tonrnal  (E)..*  13JI85 
Madison.  Wisconsin.  State  Jonrnnl  (S)..*  10,199 

Mllwankee  Erenlng  Wisconsin  (E)  . **!14.499 

Milwankee  Journal  (E)  . '''♦114,.1S8 

Mllwankee  Journal  (S) . 102,710 

Mllwankee  Leader  (El . •  .10.84* 

Mllwankee  Sentinel  (M&E) . *  75.718 

Milwaukee  Sentinel  (S) . *  70,SS9 

Oshkosh  Northwestern  (E) . •tlS,S78 

Racine  Journal  News  (E)  . **+7Jt4.1 

Racine  TImes-Call  (E) .  **0,222 

Shebovgan  Press  (E)  . **t5,714 

Superior  Telegram  (E)  .  14,539 

*  A.  R.  C.  Statement  April.  1917. 

**A.  B.  C.  Statement  October,  1917. 


t  Commercial  snrrey  of  city  sent  on  request. 
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uopynifiu  Df  iniernaiioDai  riim  nemce. 


The  first  picliiro  to  the  riKht  shows  the  grinding  and  polishing  of  the  cylinder  so  that  it  can  be  etched 
over  again.  Kaeh  cylinder  can  Ik?  etched  about  twenty  times  itefore  a  new  coating  of  copper  deposit  is  needed. 
The  Second  picture  shows  the  taking  off  the  print,  leaving  the  firm  emulsion  on  the  cylinder.  The  third 
shows  tile  print  applied  to  cylinder.  Mounting  paper  is  then  removed  through  the  aid  of  hot  water. 


b’KOM  LAY-( )UT  T( ) COM I’LETED PAPER 

RY  ROTOGRAVURE  PROCESS 

#  _ _ _ 

Kxati  Similarity  in  Density  of  Fholttfiraphs  Most  Important 
to  IVrf(‘ct  Work — Quick  Drying  of  Ink 
•  ilie  (Greatest  Prohlcm. 


R()T«M;it.\Vi:itK,  or  intaglio  print¬ 
ing.  lias  n-celved  a  tremendous 
lm|M>tu.s  during  the  pa.st  ycjir.  Not 
only  are  tlie;-"  more  rotogravure  pres.s«-s 
at  work  than  were  running  at  the  clo.se 
of  r.Mfi.  but  they  are  turning  otit  their 
prcMliK-t  witli  increa.sing  rapidity.  Prac¬ 
tically  tile  only  olistacle  now  to  lie  over¬ 
come  is  to  dry  the  Ink  rapidly  while  tlie 
pa|K-r  is  (lassing  from  one  engraved 
cylinder  to  tlie  other.  Once  this  is  ac¬ 
complished  the  pres.ses  can  be  speeded 
up  to  a  mu«'h  greater  capacity  than  they 
can  lie  run  at  now. 

The  New  York  American  has  a  com- 
tilete  rotogravure  plant,  where  every 
p.art  of  the  work  is  done.  Tra<-ing  the 
|ir«Kc.ss  from  the  start  to  the  finish,  one 
tinds  that  there  is  nothing  my.sterious 
nor. puzzling  about  it,  though  the  na 
of  .some  of  the  ingredients  used  up  to 
the  time  the  cylinder  Is  fully  etched  and 
ready  for  the  pre.ss  are  concealed  as  a 
traiie  weret. 

First  comes  the  lay-out,  when  the 
jiic-tures  to  tie  rejiroduced  are  s<'heduled 
in  their  tirofier  grouping.s.  Kaeh  page 
is  an  entity,  of  course,  and  each  must 
tie  iK-rfectly  prepared  iK-fore  txdng  .sent 
to  the  photographer.  The  greatest  can* 
must  lie  exercised  in  every  o|K‘ration. 
and  it  iK'gins  here.  Tlie  negatives  of 
the  lay-outs  must  be  of  exactly  th« 
.same  density  or  the  final  etching  will 
differ  in  displaying  them  and  the  resull 
failure. 

PBNSITV  THK  SA.ME. 

Iv'ich  piettire  indicated  in  the  pago 
lay-out  is  photographed  .separately,  on 
glass  plates,  except  where  the  shape 
demands  film.  In  the  dark-room,  where 
they  are  developed,  there  is  a  big,  gla.ss 
window  liehind  which  is  a  strong  light. 
The  plates,  as  they  are  develoiwd.  are 
held  against  this  so  that  the  develoiier 
may  lie  certain  that  each  reaches  the 
pnipj-r  d*n.sity,  and  that  they  are  all  of 
tile  same  degree.  Thence  they  a-e  taken 
to  the  make-up  table,  made  of  glass  and 
lighted  from  lielow,  where  they  are  ar¬ 
ranged  in  accordance  with  the  lay-out, 
and  again  examined  closely  for  even¬ 
ness  of  den.sity. 

Made  up  as  pages,  with  the  gla.ss 
plates  of  the  negatives  overlapping  to 


conform  to  the  plan,  they  are  placed 
licfore  another  I'amera.  where  a  po.sltive 
is  made.  Here  is  largely  a  tjue.stion  of 
light  and  its  difTiision.  In  front  of  the 
camera  and  Isdiind  the  negatives  is  a 
battery  of  (’tHijK-r  Hewitt  tulK?s.  He- 
tween  the  tuls'S  and  the  negative  are 
three  slides  of  ground  glass,  to  diffuse 
the  light,  placed  at  three,  two,  and  onc- 
incli  Intervals.  When  the  eye  of  the 
camera  man  Judges  that  the  light  is 
exactly  right,  the  iiositiv©  is  made  the 
exa<-t  size  for  printing  on  the  cylinder. 

One  of  the  difficulties  of  the  process 
is  that  of  reproducing  the  ty|>e  face.s 
with  the  .same  degree  of  den.sity  as  the 
pli-ture.s.  In  the  American  plant  the 
type  for  captions  or  text  are  photo¬ 
graphed  .sep.arately,  the  film  strlpp«-d 
from  the  plate,  and  then  in.serted  in  the 
positive  by  hand. 

POSITIVKS  AUK  RKAIir. 

.Vow  the  positives  are  all  ready,  each 
of  a  comiilete  page,  made  to  tlie  sizs 
intended  to  jirint.  They  are  retouched 
to  r:d  them  of  any  inequalities,  and  then 
placed  in  four-page  forms  on  Ji  swing¬ 
ing  table.  15«‘lwe<-n  this  table  and  an¬ 
other  table  is  a  bank  of  strong  lights. 
On  the  si'cond  table  lies  a  gla.ss  screen 
of  l.'iO  lines  to  the  inch.  A  she<‘t  of  .sen¬ 
sitized  carlKin  pajier  is  laid  upon  thi.s 
si'reen,  the  table  tilted  .so  as  to  expo.se 
the  glass  .screen  to  the  lights,  and  the 
fine  lines  thus  printed  on  the  sensitized 
pajK-r.  These  lines  are  impervious  to 
the  etcliing  acid.  The  paiier  is  then 
jilaced  on  the  four-page  positive  form 
and  exiKised  to  the  light  by  tilting  this 
table.  In  twenty  minutes,  about,  th« 
(lositlves  huAe  ts-en  transferred  to  the 
.sensitized  paper,  which  now  has  become 
a  negative  from  which  the  final  etching 
is  done. 

The  .s«-nsitized  paper  is  then  stripixsl 
from  the  form,  .soaked  in  warm  water 
or  alcohol,  and  while  .still  wet  sr|Ueege<-d 
on  the  copp<'r  cylind<‘r.  The  gelatine 
sulistancc  clings  to  the  r-ylinder  as  the 
pap<-r  is  stripped  off  it,  something  like 
I  hi-  transference  of  a  decalcomane. 
.After  the  page  picture  has  thus  t>een 
tran.sferred  to  the  roller,  all  the  parts 
.soluble  in  water  are  washed  away,  and 
the  huge  negative — for  the  roller,  which 
is  70x44  inches,  is  eritirely  covered — Is 


hung  before  workmen  who  touch  all  the 
margins,  the  ends  of  the  roller,  and  all 
other  parts  that  are  not  to  be  etched, 
with  asphaltum.  The  acids  do  not  touch 
the  a.sphaltum. 

KTCHINQ  THE  KOL.L.ER. 

The  roller  ia  then  transferred  to  the 
etching-room,  where,  hung  over  a  vat, 
it  is  drenched  with  acids.  Behind  the 
roller  stands  the  etching  expert,  watch¬ 
ing  the  progress  of  the  acids  on  the 
roller.  Opposite  to  him  are  .several  men, 
pouring  the  acids  on  the  roller  from 
small  pitchers,  the  roller  revolving  the 
while,  turned  by  hand,  on  journal.s.  Sin¬ 
gular  to  a  layman,  the  stronger  the  acid 
the  .slower  it  eats  into  the  copper.  The 
eli-her  calls  for  acids  of  different 
.strengths  by  number,  as  the  work  re- 
quin-s  change.s,  and  his  assistants  mu.st 
act  quickly  in  respon.se.  When  he  is 
.sati.sfied  that  the  acids  have  done  their 
work  and  every  part  of  the  etching  is 
of  prop<?r  depth,  the  acids  are  washed 
off  with  warm  water  and  the  roller  Is 
ready  for  the  pres.s. 

Tlie  preparation  of  the  roller  is  ihself 
intei-esting.  (liven  the  huge  piece  of 
.steel,  turned  to  an  exact  plane.  It  mu.st 
Ik-  covered  with  copper.  To  this  end  it 
is  placed  in  a  blue-stone  bath,  having 
he,-ivy  copper  bars  on  each  side,  from 
wliich  depend  heavy  anodes.  Kevolvlng 
on  journals,  the  roller  remains  in  this 
liath  three  days  and  >hree  nights,  the 
wliile  an  electric  current  pa.s.se8  through 
the  bath.  By  tliat  time  the  steel  is  cov- 
ereil  with  a  deposit  of  copper  three- 
eighths  of  an  inch  thick.  The  roller  is 
then  placi-d  in  a  lathe  and  ground  and 
(Kilished.  This  work  requires  about 
twenty  hours.  Kvery  roller  must  be 
Identical  in  circumference,  none  vary¬ 
ing  more  than  two  one-thousands  of  an 
inch. 

CARK  ANn  C'l.KANLINBSS. 

From  the  hands  of  the  etcher  the 
roller  is  carefully  boxed,  even  though 
the  transference  is  but  from  fioor  to 
floor,  lK?cauBe  the  slightest  mark  made 
on  it,  and  even  the  touch  of  a  hand  on 
its  surface,  would  mar  the  impression 
it  is  prepared  to  make. 

In  the  American  plant  the  rollers  are 
four  pages  wide,  giving  eight  pages  to 
a  roller.  Double,  triple,  and  quadruple 
deliveries  are  arranged  for  as  needed, 
multiplying  tb«-  number  of  pages  accord¬ 
ing  to  the  requirement.  Kaeh  roller 
rests  in  a  tank  of  ink.  Pressing  against 
the  roller  Ijcfore  the  pai)er  pa.s.ses  over 
it,  is  what  is  known  as  a  “doctor  blade." 
This  is  a  thin  blade  of  steel  extending 
the  full  length  of  the  roller,  mounted 
upon  a  h(-avy  Imse  and  secured  to  grips 
which  move  back  and  forth  through  a 
limited  space.  The  “doctor  blade” 
scrapes  the  ink  clean  oft  the  roller's  sur¬ 


face,  leaving  it  only  in  the  lines  made 
by  the  etching. 

There  are  two  rollers  on  each  press. 
As  the  pap>er,  printed  on  one  side,  pass¬ 
es  from  one  roller  to  the  other  it  trav¬ 
erses  a  hot  oven  and  is  exposed  to  blasts 
of  hot  air,  to  dry  it.  Contact  with  the 
succeeding  back  roller,  which  presses  the 
par>er  against  the  etching,  will  smur  the 
print  unle.ss  the  ink  is  perfectly  dry. 
Here  has  been  the  main  trouble  with 
rotogravure  printing — this  offset.  The 
American  can  now  run  each  of  its  four 
rotogravure  presses  up  to  6,000  an  hour, 
but  once  a  quicker  drying  process  has 
iK-en  perfected,  many  more  can  be  taken 
from  each.  * 

EVERYONE  IN  OHIO 
KNOWS  LORA  KELLY 


Miss  Lora  Kbli.t. 

Miss  Lora  Kelly,  on  the  staff  of  the 
('levcland  Plain  Dealer,  is  one  of  the 
iKsst-known  newspaper  women  In  the 
Central  States.  Her  “Periscope”  is  look¬ 
ed  for  every  morning  by  thousaJids  of 
readers,  and  her  special  feature  work 
has  given  her  an  enviable  reputation. 

Miss  Kelly  did  her  first  newspaper 
work  on  the  Alliance  (O.)  Keview.  When 
she  handled  a  mine  explo.sion  single 
handed  she  attracted  the  attention  of 
the  Canton  (() )  Repository.  lAter  she 
went  to  work  for  the  Cleveland  Press 
and  again  made  good  as  “The  Girl  Re¬ 
porter.”  While  with  the  Press  she  hiked 
to  New  York  with  Rosalie  Jones,  suf¬ 
frage  advocate.  Then  she  went  to  the 
Washington  Times  and  then  back  to 
Cleveland,  this  time  on  the  Cleveland 
Plain  I'k-aler,  where  to-day  she  is  writ¬ 
ing  excellent  copy  daily. 
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GOVERNMENT  PUBLICITY 
FLOODS  THE  NEWSPAPERS 

(Continued  from  page  7) 
other  departments  of  the  Government 
duplicate  in  the  manner  indicated. 

“I  have  frequently  lemarked  that  if 
I  were  to  take  a  day  off  my  substitute 
would  probably  run  out  several  items 
that  have  already  appeared  in  our  col¬ 
umns  because  of  the  variety  of  sources 
from  which  these  items  arrive.” 

R.  E.  Stout,  managing  editor,  Kansas 
City  Star: 

"Of  the  grreat  quantity  of  Government 
press  matter  which  comes  to  the  Star 
we  find  very,  very  little  available  for 
u.se  and  that,  in  the  great  majority  of 
instances,  has  to  be  rewritten.  VVe  are 
simply  inundated  with  stuff  from  the 
myriad  activities  of  the  Government, 
much  of  it  po.sses8inK  merit  in  some  de¬ 
gree  but  not  written  in  a  way  to  make 
It  attractive  in  our  field.  We  have  fol¬ 
lowed  the  policy  of  lil)erallty  In  the  use 
of  Government  matter  and  we  are  al¬ 
ways  glad  of  a  chance  to  u.se  It  when 
our  news  conscience  permits.” 

Chas.  B.  Welch,  vice-president  and  man¬ 
aging  editor,  Tacoma  Tribune: 

“Fiest  indication  for  .serious  nui.sance 
in  flood  of  Government  propaganda  now 
clogging  the  mall.s,  is  this  fact.  Your 
letter  went  .so  far  astray  In  pre.scnt  de¬ 
moralized  po.st  office  service  that  I  am 
using  telegraphic  night  letter  to  .say 
amen  to  your  campaign  against  new 
national  wa.ste.  Ih'partmental  propa¬ 
ganda  now  .so  voluminous  that  it  is  no 
longer  pos.sible  for  one  editor  and  ste¬ 
nographer  to  read  it,  let  alone  u.sing 
.same.” 

W.  C.  Jarnigan,  managing  editor,  Dos 
Moines  Capital: 

"I  iKilieve  you  are  on  the  right  track 
In  .seeking  to  .secure  a  reform  in  the  way 
in  which  Uncle  Sam  is  .sending  out  his 
publicity.  I  might  state  that  we  do 
not  use  one-tenth  of  the  publicity  stuff 
that  we  receive  every  day  from  the 
various  departmonts  at  Washington. 
This  la  not  because  we  do  not  care  to 
u.se  it,  but  because  we  .simply  have  not 
the  space  nor  have  we  the  editors  neces- 
.sary  to  go  over  this  stuff  and  put  it  in 
shape  for  our  column.s. 

“I  do  not  know  that  I  have  any  sug¬ 
gestions  to  make  except  that  if  this 
stuff  were  handled  in  short,  snappy.  In¬ 
teresting  stories  by  experienced  news¬ 
paper  men  it  might  he  possible  for  the 
papers  to  use  more  of  it. 

“On  the  Red  Gross,  Ulberty  Ixian,  and 
W.  S  S..  al.so  similar  campaigns,  I  think 
you  will  find  that  nine  papers  out  of 
ten  are  supplied  with  sufficient  local 
material  to  use  all  th<*  space  they  can 
afford  to  give  to  these  campaigns.  Im¬ 
portant  though  they  are.  I  know  that 
is  the  case  In  Des  Moines  where  every 
campaign  is  duly  organized  and  given 
the  widest  pos.sible  publicity  from  a  lo¬ 
cal  standpoint.  For  this  rea.son  most 
of  the  national  publicity  material  is 
unavailable. 

"I  fully  appreciate,  with  you,  the 
fact  that  we  mu.st  win  the  war,  and  we 
are  doing  everything  pos.sible  along  that 
line.  Hut  we  .simply  find  It  lmpo.s.slble 
to  handle  the  publicity  copy  which 
comes  to  us  from  Washington  and  else¬ 
where.” 

Russell  Kent,  managing  editor,  Knox¬ 
ville  Journal  and  Tribune: 

"Hy  far  the  greater  part  of  the  pub¬ 
licity  matter  sent  us  by  Government 
agencies  mu.st  be  rewritten  before  use. 
A  considerable  proportion  of  it  Is  not 
worth  rewriting. 

“l<'or  the  most  part,  tihe.se  articles,  as 
sent,  have  nothing  to  grip  the  Interest 


Edwin  C.  Young. 


Edwin  G.  Young,  for  many  years  a-s- 
.sociate  with  Liord  Atholstan’s  Ganaiiian 
publications  as  chief  executive,  is  now 
manager  of  the  Halifax  Morning 
Ghronicle,  Daily  F>ho,  and  Weekly 
Novia  Scotian. 

of  the  reader;  no  punch  whatever. 
Nearly  all  are  entirely  too  long. 

"With  rewriting  nece.s.sary,  the  mul¬ 
tiplicity  of  articles  sent  in  by  various 
Government  agencies  .simply  .swamps 
us. 

“In  our  opinion,  there  .should  Ik*  some 
sort  of  coordination  in  this  Government 
publicity  work  and  the  articles  should 
ba  written  as  a  newspaper  man  w»)uld 
write  them  for  his  own  paper,  in  or¬ 
der  to  attract  and  hold  the  attention 
of  the  readers. 

“For  propaganda  work  in  arou.sing 
intere.st  in  war  needs  and  war  aims,  we 
find  the  matter  sent  by  the  Vigilantes 
more  valuable  to  us  than  that  from 
Government  agencie."'..” 

(George  W.  Norton,  editoi,  Portland 
(Me. I  Express: 

“The  Express-Advertiser  receives,  a.s  I 
SUPPO.SO  all  newspapers  do.  publicity 
matter  from  Washington.  VVe  are  aide 
to  use  quite  a  good  deal  of  this  copy, 
not  much  of  it  in  the  form  in  which  it 
comes,  but  re-written,  put  into  our  own 
style.  We  use  quite  a  good  deal  ol  it. 
and  find  it  valuable.” 

DONATE  PAGES  TO  GOVERNMENT 

Trade  Papers  Give  Advertising  Space  to 
(Jovernment's  Thrift  Gampaign. 

Many  of  the  New  York  trade  papers 
have  volunteered  to  donate  a  page  ad¬ 
vertisement  to  the  Government’s  War 
Savings  Stamps  campaign.  Charles 
Presbrey,  chairman  of  the  advertising 
committee,  pioneer  division,  National 
War  Savings  Committee,  is  sending  out 
proofs  of  the  thrift  stamp  day  advertl.se- 
ment  to  the  publishers  ot  trade  publica¬ 
tions. 

The  trade  press  has  been  asked  to  co¬ 
operate  in  making  Thrift  Stamp  Day, 
May  1,  the  biggest  bu.siness  day  in  the 
hi.story  of  the  nation. 

Beckwith  Agency  to  Move 

The  S.  C.  Heck  with  Special  .Vgency, 
the  largest  and  one  of  the  olde.st  of  the 
.special  agencies,  will  move  .May  1  from 
the  New  York  Tribune  Huilding,  where 
offices  have  l>een  had  for  thirty-five 
years,  to  the  F’ourth  .Vvenue  Huilding. 
.781  Fourth  Avenue,  wliere  3,000  .square 
feet  of  floor  space  will  be  occupied. 


Anyway  You  Look  At  It 
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ILLINOIS 

IS  THE  CENTER 

OF  THE  GREAT  UNITED  STATES 


The  Center  of  Rail  Transportation — 

T  he  Center  of  Water  Transportation — 

The  Center  of  Farm  Land  V  alue — 

The  Center  of  Crops — 

T  he  Center  of  Grain  Distribution — 

T  he  Center  of  Food  Distribution  and  Manufac- 
.  ture — 

The  Center  of  Farm  Implement  Manufacture — 
T'he  Center  of  Merchandise  and  Manufacturing 
Distribution,  and  practically 
The  Center  of  Population. 

Don’t  watte  time  and  money  dealing  with  the 
clerk  Go  To  The  Boss. 

Don’t  dally  with  the  exit  Go  To  The  Source. 

Don’t  play  around  the  edget  Get  At  The  Cen¬ 
ter  of  Things. 

The  Center  Is  Illinois 

AND  THESE  PAPERS  OF  ILLINOIS  TAKE  YOU  THERE: 


UlooiiiiiiKloii  Pniitiigraiiii  (M)  H(,UT7  .o:t  .0;i 

(Tilcngo  Anicricnii  (  KI . .:{.s 

Cliicago  lOxHiiilner  OIF .  l!>:t,<N>0  .30  .S.V 

C'hicnKK  Kxnminer  (S> .  313,000  .33  .40 

Cblcngo  Hcralil  (M) . >307,131  .:tO  .33 

Clilcngo  lleralfi  . ‘33I,43S  ,40  ,3.H 

Chienga  Journal  (K) .  I0H,330  ,34  .31 

Chicago  Daily  Ncwii  <K| . :t03,OOI  .4:t  .4:t 

Chicago  PitNl  <  K) .  3.3,477  .3.3  .13 

Chicugo  Tribune  (  71  ) .  3.H1  073  ..30  .:t.3 

Chicago  Trlhiiur  <S) . OI4,4IN  .OO  .4.3 

Elgin  Courier  IK) .  7,317  .0143  .014 

Uute  ufter  Ap.'ll  iHt,  IVIH — ‘Jc  i>cr  line  HhI. 

Freeport  Joiirnal-StaiitlarO 

|K> .  0,1.34  .(»13  .«>l.3 

(•alenburg  Evening  7lail  (E>.  0,147  .01.3  .01.3 

Kute  after  July  let,  I'.IIK,  will  l>e  .(UTS  per  line  lint. 

Vlolliie  niMpatcIi  I  El .  O.Otll  .033  .03.3 

I*eoria  Star  (E) .  31,301  ,04.3  .0:t.3 

(tuliiey  Journal  (E) .  N,l  lo  .03  .03 

Koek  Inland  Argun  <E| .  0,40<i  .013  .013 

SprlngHeld  Stnte  Reginter 

(  71 )  .  30,403  .033  .0:t.3 

Sterling  Daily  Rnzette  (EF..  .3,33s  .017  .017 

uovrrniiient  CIrenInlion  Statenient,  Oct.  1,  1017. 
•A  R  C  Stnfement — <  l.ant  Audit! 
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AGENTS  RECOGNIZED  BY  THE  A.N.P.A. 


Official  List  Prepared  hy  the  Agents’  Committee  of 
American  Newspaper  Publishers  Association, 
Corrected  to  March  1,  1918 


the 


Advertising  Servic-e  Co.,  lAd . IJrumrnond  Bldg.,  Montreal,  Can. 

Allen  Adv.  Agency  (Inc.) . 461  Kighth  Ave.,  New  York  City 

.\tnerican  S|»ort.s  Bub.  Co.  (Inc.) . 45  Ito.se  St.,  New  York  City 

Amsterdam  Agency  (Inc.) . 1180  Brt>adway,  New  York  City 

Anfenger  Adv.  Co . itailway  Kxchange  Bldg.,  St.  Ix>ui.s,  Mo. 

ArkenlH-rg-.Vlachen-l >owd  Co.  (Inc.) . Produce  Kxchange  Bldg.,  Toronto,  O. 

.\rmstrong,  Collin,  Incorimruted . 1457-1463  Brojtdway,  New  York  City 

Atlas  Adv.  Agency  (Inc.) . 450  Fourth  Ave.,  New  York  City 

Ayer,  N.  W.,  &  Son . 300  Chestnut  St.,  Philadelphia,  Pa. 

Fifth  Avenue  Bldg.,  New  York  City 
Ayre.s,  H.  K.,  &  Co . 164  Federal  St.,  Boston,  Ma.s.s. 

Baer,  Joseph  E.  (Inc.) . 347  Fifth  Ave.,  New  York  City 

Itaker  Adv.  Agency,  Ktd.  (Inc.) . 16-20  Wellington  St.,  Ka.st  Toronto,  Ltd. 

Banker- .Martin  Co.  (Inc.) . Free  Press  Bldg.,  Detroit,  Mich. 

liarls-r,  J.  \V.,  Adv.  Agency  <  In*-.) . 338  Washington  St.,  Bo.ston,  Ma-ss. 

liarker,  DulT  &  <’o.  (Inc.) . 323  Fourth  Ave.,  littsburgh.  Pa. 

Barnes,  Jean  l>«-an . 354  Fourth  Ave.,  New  York  City 

Ihtrrows  A  i:ichard.son . Drexel  Bldg.,  i’hiladelphia.  Pa. 

Itasham.  Thoma.s  E.,  C'o.  (Inc.) . Inter-Southern  Life  BUig.,  Louisville,  Ky. 

Bates,  .1.  D.,  .Adv.  .\g<‘n*-y . 292  Main  St.,  Springfield,  Mass. 

Batten,  (;«><>.  ('o.  (In*-.) . Fourth  Avenue  Bl(ig.,  New  York  City 

Baxt«-r  .Adv.  Co . Commen-e  Tru.st  Bldg.,  Kansas  <ity.  Mo. 

Buyer-Stroud  ( 'oriM)ration  . 19  We.st  44th  St.,  New  York  City 

B«-ll-N*igent . 67  Milk  St.,  Bo.ston,  Mass. 

Ben.son.  CampU-li  &  Slaten . «'orn  Exchange  Rank  Bldg.,  Chicago,  Ill. 

Berg  A<lv.  Agem-y  (Inc.) . Uowell  Bldg.,  hi-e.sno.  Cal. 

R-rrien- Durst ine  (Inc.)  . 25  West  45th  St..  New  York  (ity 

Birch-hield  &  Co.  (Inc.) . 110  We.st  40th  St.,  New  Y’ork  City 

Blaauw,  .lohn . .'..National  Healty  Bldg.,  Tacoma,  Wa.sh. 

Pdackliurn  .Adv.  .Agency . 32  South  Jefferson  St.,  Dayton,  (). 

Blackman-Ko.ss  Co.  (Inc.) . 95  Madison  Ave.,  N«w  York  (ity 

Blaine-Thomp««n  ('o.  (Inc.) . Fourth  National  Bank  Bldg.,  Cincinnati,  O. 

Bhsimingdal*-- Weiler  Adv.  Ag<-ncy . 1420  (,'hestnut  St.,  Philadelphia,  Pa 

Blum,  Charles.  Adv.  Corporation  (Inc.) . 608  (.'hestnut  St.,  Philadelphia,  Pa. 

Bond,  Arthur  T . 20  Ontral  St.,  Boston,  Ma.ss. 

Boston  News  Bureau  ('«>.  (In*-.) . 30  Kilby  Street,  Bo.ston.  Mass. 

B*>sw*-ll-Frankel  Ag<-ncy  . 1457  Broadway,  New  York  (ity 

Botsf*ird  Adv.  C*>.  (Inc.)  . Br*)adway  Bldg.,  Portland,  Ore. 

Bow*-rs,  Thus.  .\I..  .A<lv.  .\g*-n(-y  (In*-.) . 25  Ea.st  .)a*-ksun  Blvd..  Chi*-ag*).  111. 

Brearl*-y-Uamilton  Co.  (Inc.) . .Michigan  Tru.st  Bldg..  Brand  Uapid.s,  Mich. 

Br<M)ks,  S.  .M.,  Ailv.  .Agen<-y . B*>yle  Bldg.,  Little  UtK-k,  Ark. 

Br*>wii  Adv.  Ag<-n*-y,  Inc . 99  Nas.sau  St.,  New  York  City 

Bu(-hanan,  .I*>bii.  .Adv.  .Agen<-y . 176  Federal  St.,  Bo.ston,  Mas-s. 

Burnet-Kuhn  .Ave.  Co.  (Inc.) . 39  S*>uth  I..a  Salle  St.,  Chicago,  Ill. 

Calkins  &  H*»ld<-n  (Inc.) . 250  I-ifth  Ave.,  New  York  (ity 

<'amplK-ll-Kwal*l  ('*).  (inc.) . 117  Fort  St.  We.st,  Detroit,  Mien. 

('anadian  Adverti.sing  Agency,  Lt*I....284  Ligauchetiere  St.,  We.st.  Montreal,  Can. 

('aiK-hart's  Maiknown  .Meth*Kls  (ln*-.» . Times  Bldg.,  New  York  (ity 

('*-cil  Adv.  ('o . Mutual  Bldg.,  Bichniond,  Va. 

Chaml»ers  Ag*-ncy  (Inc.) . .Maison  Biaiu-he  Bldg.,  New  Orlean.s,  Lii. 

(iiapiH-low  Adv.  Co.  (Inc.) . Int«-rnati*)nal  Life  Bldg.,  St.  Louis,  Mo. 

(iiarles  Adv.  Service  (Inc.) . 23-25  East  26th  St.,  New  York  (ity 

Che.sman,  Nel.s*)n  &  Co.  (Inc.) . 1127  Pine  St..  St.  Loui.s,  Mo. 

G*Hldard  Bldg.,  Chicago,  111. 
Fifth  Avenue  Bldg.,  New  Y'ork  (ity 
Times  Bldg.,  ChatUinooga,  Tenn. 

(iiur*-hill-Hall  (Inc.) . 50  I'nion  Square,  New  York  City 

(iark-AA'hitcraft  Co.  (Inc.) . 1328  Che.stnut  St.,  Philadelphia,  Pa. 

(iarke,  E.  H.,  Adv.  Ag*-n*-y  (In*-.) . Stegcr  Bldg.,  Chicago,  111. 

37  AA’e.st  39th  St.,  New  York  City 

Clough,  John  L.,  Adv.  Ag*-ncy . Merchants  Bank  Bldg.,  Indianapolis,  Md. 

C*>*hrane,  AA’itt  K.,  .Adv.  .Agency  (Inc.) . Boyce  Bldg.,  Chicago,  Ill. 

C*(llier  A<lv.  ('o.  (Inc.) . 1017  Olive  St.,  St.  Louis,  Mo. 

C*>lton.  AA’endell  P.  (Inc.) . 165  Broadway,  New  York  (ity 

Cone,  Andrew,  (Sen.  Adv.  Agency  (Inc.) . Tribune  Bldg.,  New  York  City 

(!on.st*intine  .Adv.  Co.  (Inc.) . AA  hitc  Bldg.,  Seattle,  Wash. 

(’oolidge  Adv.  Service  . David.s<jn  Bldg.,  Des  Moines,  Iowa 

('orman  Cheltenham  ('o.,  Inc . 19  AA'e.st  44th  St.,  New  York  City 

Corning-Fin-stone  .Adv.  Agency,  Inc.  .M<‘rchants  Nat.  Bank  Bldg.,  St  Paul,  Minn. 

Cowen  Co.  (Inc.) . ..50  I'nion  Square,  New  York  City 

"John  Han*-<K-k  Bldg.,  Bo.ston,  Ma.ss. 

(,Yam<-r-Kras.s*-lt  Co.  (Inc.) . 354  Milwaukee  St.,  Milwaukee,  Wis. 

Critchtield  &  Co.  (Inc.) . Br*>ok.s  Bldg.,  ('hicago.  Ill. 

Crosby-Chicago  (Inc.) . Pullman  Bldg.,  Chicago,  Ill. 

Cro.ss,  J.  H.,  Co.  (Inc.) . 214  South  12th  St.,  Philadelphia,  Pa. 

Dake  Adv.  Agency  (Inc.) . 814  South  Spring  St,  Los  Angele.s,  Cal. 

121  Second  St,  San  hYancisco,  Cal. 

Daken-Hor.sley  Adv.  Agency  (Inc.) . Eitel  Bldg.,  Seattle,  Wash. 

Danielson  &  Son . 96  Westmin.ster  St.,  Providence,  It  I. 

D'Arcy  Adv.  Co.  (Inc.) . International  IJfe  Bldg.,  St.  Louis,  Mo. 

Darlow  Adv.  Co.  (Inc.) . .AA’orld- Herald  Bldg.,  Omaha,  Neb. 

Dauchy  Co.  (Inc.) . 9  Murray  St.,  New  York  City 

l»avi.s,  J.  A\' . Kailway  Kxchange  Bldg.,  Chicago,  HI. 

D*-cker,  Henry,  Ltd . hiiller  Bldg.,  New  York  (ity 

Ik-.sbarats  Adv.  Agency,  Ltd . Cnity  Bldg.,  Montreal,  Can. 

Di*-tz,  Ottomar,  Adv.  Bureau  (K.  K.  Neugebauer) .  .140  Nas.sau  St.,  New  York  City 

Dobb.s,  William  F . Danbury,  Conn. 

Dollenmayer  Adv.  Agency  (!«*-.) . Uncoln  Bldg.,  Minnea|K)lis,  Minn. 

Donovan  &  Armstrong . Commonwealth  Bldg.,  Philadelphia,  Pa. 

Dooley-Brennan  Co.  (Inc.) . r . Harris  Trust  Bldg.,  Chicago,  111. 

I>or«-mus  &  Co.  (Inc.) . 44  Br*)ad  St.,  New  York  (ity 

l>**rland  Adv.  Agency . Pre.s.ston  BUlg.,  Atlantic  City,  N.  J. 

366  Fifth  Ave.,  New  York  (ity 

Doughty,  Cha.s.  R . 621  Main  St.,  (incinnati,  O. 

Dukelow  &  Walker  <'o.  (Inc.) . 246  Washington  St.,  Bo.ston,  Maas. 

Dunlap- Ward  Adv.  Co.  (Inc.) . Cnion  National  Bank  Bldg.,  (ieveland,  O. 

Kresge  Bldg.,  Detroit,  Mich. 

Dunne,  Desmond  (i.  (Inc.) . 30  Ea.st  42d  St.,  New  York  City 

Dyer,  Geo.  L.,  Co.  (Inc.) . 42  Broadway,  New  York  (ity 

Karnshaw-I*ent  Co.  (Inc.) . . 80  Maklen  Rane,  New  York  City 

l-kldy,  Ix)uis,  O . Marshall  Field  Bldg.,  Chicago,  III. 

Edward.s,  (Jeo.  W.,  &  (Jo . 328  ('hestnut  St.,  Philadelphia,  Pa. 

Elliott,  A.  U.  (Inc.) . 62  West  Br*)adway,  New  York  City 

Elliott  Adv.  S<-rvi*‘e,  Inc . 508  St.  Paul  St.,  Kochester,  N.  Y. 


Ellis,  A.  W.,  Co . 40  (Jentral  St.,  Boston,  Mass. 

Erickson  Co.  (Inc.) . 381  Fourth  Ave.,  New  York  City 

Erickson,  E.  N.,  Adv.  Agency . 21  Park  Row,  New  York  (ity 

Erwin  &  Wasey  Co.  (Inc.) . 58  Ea.st  Washington  St.,  Chicago,  111. 

Kresge  Bldg.,  Detroit,  Mich. 

Fairfax,  H.  W . World  Bldg.,  New  York  City 

Federal  Adv.  Agency  (Inc.) . 6  East  39th  St.,  New  York  City 

Ferry-Hanly  Adv.  Co.  (Inc.) . 1120  Walnut  St,  Kansas  aty.  Mo. 

hYttinger,  Theodore  S.,  Adv.  Agency . 790  Broad  St.,  Newark,  N.  J. 

Field  Adv.  Service . State  Life  Bldg.,  Indianapolis,  Ind. 

Finch,  L.  J.,  Adv.  Agency  (Inc.) . 1364  Broadway,  New  York  City 

Finney,  W.  B.,  Adv.  Co.  (Inc.)  . Orear-Leslie  Bldg.,  Kansas  City,  Mo. 

Fisher-Steinbruegge  Adv.  Co.  (Inc.) . 1627  Washington  Ave.,  St  Louis,  Mo. 

Fletcher  Co.  (Inc.) . Widener  Bldg.,  Philadelphia,  Pa. 

Foley,  Richard  A.,  Adv.  Agency  (Inc.) . Bulletin  Bldg.,  Philadelphia,  Pa. 

Fowler-Simpson  Co.  (Inc.) . 1900  Euclid  Ave.,  Cleveland,  O. 

Frank,  Albert,  &  Co.  (Inc.) . 26  Beaver  St.,  New  York  (Jity 

Fuller,  Chas.  H.,  Co.  (Inc.) . 623  South  Wabash  Ave.,  Chicago,  111. 

Morgan  Bldg.,  Buffalo,  N.  Y. 

FYiller  &  Smith  (Inc.) . Guardian  Bldg.,  Cleveland,  O. 

Gagnier  Adv.  Service . Graphic  Arts  Bldg.,  Toronto,  (Jan. 

Gardiner,  Atkinson  &  Wells  (Inc.) . 150  Madison  St,  New  York  City 

Gardner  Adv.  Co.  (Inc.) . 315  North  10th  St,  St  Louis,  Mo. 

Globe  Adv.  Agency  (Inc.) . 85  Washington  St,  South  Norwalk,  Conn. 

Goldsmith,  L.  S . 25  East  20th  St.,  New  York  Cnty 

Goldsmith  Co . 207  Market  St,  Newark,  N.  J. 

Gould,  M.  P.,  Co . 60  West  35th  St,  New  York  City 

Goulston,  Ernest  J.,  Adv.  Agency . 18  Tremont  St,  Boston,  Mass. 

225  Fifth  Ave.,  New  York  City 

Gray,  F.  A.,  Adv.  Co.  (Inc.) . 14th  and  Oak  Sts.,  Kansas  City,  Mo. 

Green,  Carl  M.,  Co.  (Inc.) . Free  Press  Bldg.,  Detroit,  Mich. 

Greenleaf  Co.  (Inc.)  . 185  Devonshire  St,  Boston,  Mass. 

Greve,  S.,  Agency . ; . Oppenheim  Bldg.,  St  Paul,  Minn. 

Guenther,  Rudolph  (Inc.)  . 25  Broad  St,  New  York  City 

Guenther-Bradford  &  (Jo.  (Inc.) . 64  West  Randolph  St.,  Chicago,  Ill. 

Gundlach  Adv.  Co.  (Inc.) . Peoples  Gas  Bldg.,  Chicago,  Ill. 

Hanfl-Metzger  (Inc.)  . 95  Madison  Ave.,  New  York  City 

Hannah,  Henry  King  . 277  Broadway,  New  York  City 

Hiin.ser  Agency  . Kinney  Bl<lg.,  Newark,  N.  J. 

Haulenbcek,  G.  H.  Adv.  Agency,  (inc.) . 2  We.st  45th  St,  New  York  City 

Haven,  Edwin  H . 175  Fifth  Ave.,  New  York  City 

Hawley  Adv.  Co.  (Inc.) . . 347  F'ifth  Ave.,  New  York  City 

Hays  Adv.  Agency  . 196  Main  St.,  Burlington,  Vt. 

He*-gstra,  H.  Walton  (Inc.)  . 25  East  Jackson  Blvd.,  Chicago,  Ill 

Henri,  Hurst  &  McDonald  (Inc.) . Peoples  Gas  Bldg.,  Chicago,  Ill. 

Hibson  &  Bro . 116  Nassau  St,  New  York  City 

Hicks  Adv.  Agency  (Inc.) . 217  Broadway,  New  York  City 

Hill,  Albert  P.,  Co.  (Inc.) . Peoples  Bank  Bldg.,  Pittsburgh,  Pa. 

Hill,  W.  S.,  Co.  (Inc.) . Vandergrift  Bldg.,  Pittsburgh,  Pa. 

Holme.s,  Frances  . 524  South  Spring  St.,  Los  Angeles,  Cal. 

Honig-Ct)oper  Co.  (Inc.)  . 74  New  Montgomery  St,  San  Francisco,  Cal. 

Hoope.s,  Edgar  M.,  Adv.  Agency  (Inc.) . 1303  Rodney  St.,  Wilmington,  Del. 

Hoops  Adv.  Co.  (Inc.) . Tribune  Bid.,  Chicago,  111. 

Howard,  E.  T.  Co.  (Inc.) . 432  Fourth  Ave.,  New  York  City 

Howland,  H.  S.,  Adv.  Agency  (Inc.) . . . 20  Broad  St,  New  York  City 

Hoyt's  Service  (Inc.) . '. .  120  West  32d  St,  New  York  City 

14  Kilby  St.,  Boston,  Mass. 

Hull,  W.  H.  H.,  &  Co.  (Inc.) . Tribune  Bid.,  New  York  City 

Humphrey,  H.  B.,  Co.  (inc.) . 581  Boyston  St.,  Boston,  Mass. 

Husband  &  Thomas  Co.  (Inc.) . 58  East  Washington  St.,  Chicago,  III. 

Ireland  Adv.  Agency  (Inc.) . 136  South  Fourth  St.,  Philadelphia,  Pa. 

Ironmonger,  C.,  Adv.  Agency  . 95  Madi.son  Ave.,  New  York  City 

Izzard  Co.  (Inc.)  . Times  Bldg.,  Seattle,  Wash. 

Jacobs.  Dillard  Agency  . Candler  Bldg.,  Atlanta,  Ga. 

Joern.s  Arnold  Co.  (Inc.)  . 14  Ea.st  Jackson  Boultvard,  Chicago,  III. 

John.son-Dallis  Co.  (Inc.)  . Greenfield  Bldg.,  Atlanta,  Ga. 

John.ston-Ayres  Co.  (Inc.) . 525  Market  St.,  San  Francisco,  Cal. 

Jones-Morton,  Inc . 348  Main  St,  Johnstown,  Pa. 

Jones,  Wylie  B.,  Adv.  Agency  (Inc.) . Binghamton,  N.  Y. 

Jo.seph,  Je.sse  M.,  Adv.  Agency . Union  Central  Bldg.,  Cincinnati,  (J. 

Ka.stor,  H.  W.,  &  Sons  .\dv.  Co.  (Inc.) . Lytton  Bldg.,  Chicago,  111. 

Mercantile  National  Bunk  Bldg.,  St.  Louis,  Mo. 

Kay,  J.  Roland  Co.  (Inc.) . Ill  West  Washington  St,  Chicago,  III. 

Keane,  N.  W . 99  Nassau  St,  New  York  City 

Kelley,  Martin  V.,  Co.  (Inc.) . Second  National  Bank  Bldg.,  Toledo,  O. 

,  171  Madison  Ave.,  New  York  City 

Kiernan,  Frank,  &  Co . 135  Broadway,  New  York  City 

Kirtland-Engel  Co.  (Inc.)  . 14  Eii.st  Jackson  Boulevard, Chicago,  111. 

Kobbe,  Philip,  Co.,  Inc . 212  Fifth  Ave.,  New  York  City 

Koch,  Otto  J.,  Adv.  Agency  (Inc.) . University  Bldg.,  Milwaukee,  Wis. 

Kollock,  Edward  D . 201  Devonshire  St,  Boston,  Mass. 

Lake  &  Dunham  Adv.  Agency  (Inc.) . Porter  Bldg.,  Memphis,  Tenn. 

I..aw,  Rus.sell  . 31  Nassau  St.,  New  York  City 

Lawyers'  Adv.  Co.  (Inc.)  . 55  Liberty  St.,  New  York  City 

Leddy,  John  M . 41  Park  Row,  New  York  City 

Lee,  L.  K . Dispatch  Bldg.,  St.  Paul,  Minn. 

l.iesan,  H.  E.,  Adv.  Agency  (Inc.) . 440  Fourth  Ave.,  New  York  City 

Old  Colony  Bldg.,  Chicago,  Ill. 

Levey,  H.  H . Marlbridge  Bldg.,  New  York  City 

Ix?vin,  (Jha.s.  D.  (Inc.) . 1269  Broadway,  New  York  City 

Ixiwis  Agency  (Inc.)  . District  Nati*>nal  Bank  Bldg.,  Washingrton,  D.  C. 

I.iord  &  Thomas  (Inc.)  . Mullers  Bldg.,  Chicago,  111. 

220  West  42d  St.,  New  York  City 

Lyddon  &  Hanf*»rd  Co.  (Inc.) . Cutler  Bldg.,  Roche.ster,  N.  Y. 

200  Fifth  Ave.,  New  York  City 

McCann,  H.  K.  Co.  (Inc.) . 61  Broadway,  New  York  City 

461  Market  St,  San  Francisco,  Cal. 

M(-Connell  &  Fergu.s*>n  . London,  Can. 

MtKluckin,  Eugene  Co . 105  North  13th  St.,  Philadelphia,  Pa. 

MeJunkin  Adv.  Co.  (Inc.)  . 5  South  Waba.sh  Ave.,  Chicago,  Ill. 

McKim,  A.,  Ltd . I.£ike  of  the  Woods  Bldg.,  Montreal,  Can. 

Mcl.«'iin-Hadden-Simp*‘rs  Co.,  Inc . 461  Eighth  Ave.,  New  York  City 

210  We.st  Washington  Square,  Philadelphia,  Pa. 

McMullen,  Robert  M.,  Co.  (Inc.) . Cambridge  Bldg.,  New  York  City 

Ma*-lay  &  Mullally  (Inc.) . 198  Broadway,  New  York  City 

MacManii.s,  Th*“odore  F.  (Inc.) . Kresge  Bldg.,  Detroit,  Mich. 

MacMartin  Adv.  Co . Security  Bank  Bldg.,  Minneapolis,  Minn. 

.Macpherson-McCurdy,  Ltd.  (Inc.)  . Bell  Block,  Winnipeg,  (Jan. 

Mallory,  Mitchell  &  Faust  (Inc.)  . Security  Bldg.,  Chicago,  Ill. 

Marsh,  Edward  H.,  .-^dv.  Agency . Be.sse  Bldg.,  Springfield,  Mass. 

Massengale  Adv.  (Agency  (Inc.) . Candler  Bldg.,  Atlanta.  Ga. 

Mathews,  R.  A.,  .\dv.  Corporation . 140  South  Dearborn  St.,  Chicago,  111. 

Matos  Adv.  Co.  (Inc.) . Btilletin  Bldg.,  Philadelphia,  Pa. 

Mertz,  Ix>uis  H . Ontario,  Cal. 
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Metropolitan  Adv.  Co.  (Inc.) . 

Meuser,  Bernhard,  Adv.  Agency . 

Michaels,  Harry  C . 

Mitchell  Adv.  Agency  (Inc.) . 

Mix,  J.  Kowland  . 

Moon,  Byron  G.,  Co.  (Inc.) . 

Morgan,  John  J.,  Adv.  Agency,  Inc _ 

Morgan,  J.  VV.,  Adv.  Agency . 

Morris,  Herbert  M.,  Adv.  Agency  (Inc.) 

Morse  International  Agency  (Inc.) . 

Moses  Adv.  Service  . 

Moss-Chase  Co.  (Inc.)  . 

Muller,  J.  P.,  &  (jo.  (Inc.) . 

Kumm-Komer  Co.  (Inc.)  . 

Murray  Hill  Adv.  Agency  . 

Murray,  John  P.,  Adv.  Agency  (Inc.)... 

Nichols,  Charles  F.  W.,  Co.  (Inc.) . 

Nichols-Plnn  Adv.  Co.  (Inc.).. 

Norris-Patterson  Ltd . 

Northwestern  Adv.  Agency  . . . 

O’Keefe,  P.  F.,  Adv.  Agency . . 

O’Malley  Adv.  &  Selling  Co.  . . 
Ostenrieder  Adv.  Corporation . . 

Palmer  Adv.  Service  . 

Pearsall,  VV.  Montague  . 

Pelletier,  E.  Le  Hoy  . 

Philadelphia  News  Bureau  .... 

Picard  &  Co.  (Inc.)  . 

Plattner,  M . 

Porter,  Harry,  Co.  (Inc.)  . 

Potts-Turnbull  Adv.  Co.  (Inc.) 

Power,  Alexander  &  Jenkins  Co.  (Inc.) 

Powens,  John  O.,  Co.  (Inc.) . 

Powning,  Geo.  G.,  Inc . 

Presbrey,  Frank  Co.  (Inc.)  . 

Procter  &  Collier  Co.  (Inc.) . 

Hankin,  VVm.  H.,  Co.  (Inc.) . 


. 6  Wall  St.,  New  York  City 

140  South  Dearborn  St.,  Chicago,  Ill. 

. 404  Fourth  Ave.,  New  York  CSty 

..Plymouth  Bldg.,  Minneapolis,  Minn. 

_ 381  Fourth  Ave.,  New  York  City 

. Proctor  Bldg.,  Troy,  N.  Y. 

....220  Devonshire  St.,  Boston,  Muss. 

. 44  East  23d  St.,  New  York  Cnty 

...400  Chestnut  St.,  Philadelphia,  Pa. 

. 449  Fourth  Ave.,  New  York  City 

. Munsey  Bldg.,  Baltimore,  Md. 

. 170  Franklin  St.,  Buffalo,  N.  Y. 

. 220  West  42d  St.,  New  York  City 

. 568  East  Broad  St.,  Columbus,  O. 

. 200  East  23d  St,  New  York  aty 

. 17  Battery  Place,  New  York  City 

20  East  Jackson  Boulevard,  Chicago,  Ill. 

. 222  South  State  St.,  Chicago,  Ill. 

. Mail  Bldg.,  Toronto,  Can. 

. Essex  Bldg.,  St.  Paul,  Minn. 

. Tremont  St,  Boston,  Mass 

. Old  South  Bldg.,  Boston,  Mass. 

.25  East  Jackson  Boulevard.  Chicago,  Ill. 

. Hirbour  Bldg.,  Butte,  Mont. 

. 203  Broadway,  New  York  City 

. Fine  Arts  Bldg.,  Detroit,  Mich. 

In(iei)endence  Square,  East  Philadelphia,  Pa. 

. 50  East  42d  St,  New  York  City 

. 93  Nassau  St,  New  York  City 

. 18  East  41st  St,  New  York  City 

- Graphic  Arts  Bldg.,  Kansas  City,  Mo. 

. Journal  Bldg.,  Detroit,  Mich. 

. 461  Fourth  Ave.,  New  York  City 

. 600  State  St.,  New  Haven,  Conn. 

. 456  Fourth  Ave.,  New  York  City 

.Commercial  Tribune  Bldg.,  Cincinnati,  O. 
....104  South  Michigan  Ave.,  Chicago,  Ill. 

25  East  26th  St.,  New  York  City 
.120V6  South  Broadway,  Los  Angele^  Cal. 

. Quincy  Bldg.,  Denver,  Col. 

. 34  We.st  33d  St,  New  York  City 

. Peoples  Gas  Bldg.,  Chicago,  111. 

. 1280  Main  St,  Buffalo,  N.  Y. 

. 9  Ea.st  40th  St.,  New  York  City 

. 30  North  Dearborn  St.,  Chicago,  Ill. 

. 116  West  32d  St,  New  York  City 

. 1790  Broadway,  New  York  City 

...26-28  Adelaide  St.,  West,  Toronto,  Can. 

. 70  Fifth  Ave.,  New  York  City 

. 404  Fourth  Ave.,  New  York  City 

. Wither.spoon  Bldg.,  Philadelphia,  Pa. 

. 7  Clay  St,  Baltimore,  Md. 

. 82  Griswold  St.,  Detroit,  Mich. 

. 9  Clinton  St.,  Newark,  N,  J, 

. . Gibbs  Bldg.,  San  Antonio,  Tex. 

. 25  Pine  St.,  New  York  City 

Central  National  Bank' Bldg.,  St.Louis,  Mo. 

. 461  Eighth  Ave.,  New  York  City 

,.330  University  Square,  Indianapolis,  Ind. 

. 139  North  Clark  St,,  Chicago,  Ill. 

. Star  Bldg.,  VV’ashington,  D.  C. 

. 99  Na.ssau  St.,  New  York  City 

. 5  Beekman  St.,  New  York  City 

. . Transportation  Bldg.,  Chicago,  Ill. 

. 79  Fifth  Avenue,  New  York  City 

. 367  Fulton  St.  Brooklyn,  N.  Y. 

. 453  W’ashington  St..  Bo.ston,  Mass. 

.Merchants  Bank  Bldg.,  Indianapolis,  Ind. 

. 20  Vesey  St,  New  York  City 

. (.'Itizens  Bldg.,  Cleveland,  O. 

. 161  Devonshire  St,  Boston,  Mass, 

. Garland  Bldg.,  Chicago,  HI. 

. 136  Federal  St,  Bo.ston,  Mass. 

. 810  Broad  St.,  Newark,  N.  J. 

. .  .Oklahoman  Bldg.,  Oklahoma  City,  Okla. 

. 10  Post  Office  Square,  Boston,  Mass. 

..American  Trust  Bldg.,  Birmingham,  Ala. 

. . Hey  worth  Bldg.,  Chicago,  III. 

. Union  Trust  Bldg.,  Providence,  R.  I. 

. Glolie  Bldg.,  Boston,  Ma.ss 

. Kesner  Bldg.,  Chicago,  Ill. 

. . 20  Vesey  St.,  New  York  City 

. 35  West  39th  St.,  New  York  City 

. Empire  Bldg.,  Seattle,  Wash. 

. . 171  Madi.son  Ave.,  New  York  City 

. 347  Fifth  Ave.,  New  York  City 

. Mears  Bldg.,  Scranton,  Pa. 

. 327  South  La  Salle  St.,  Chicago,  Ill. 

Heard  National  Bank  Bldg.,  Jacksonville,  Fla. 

. 242  Madi.son  Ave.,  New  York  (Hity 

Lytton  Bldg.,  Chicago,  Ill. 
210  Devonshire  St.,  Bo.ston,  Mass. 

. 294  VV'a-shington  St.,  Bo.ston,  Mas.s. 

. . Kesner  Bldg.,  Chicago,  III. 

. ?. .  .I.rf>fayette  Bldg.,  Philadelphia.  Pa. 

. 13  Astor  Place,  New  York  City 

. 608  South  Dearborn  St.,  Chicago,  Ill. 

. 1133  Broadway,  New  York  City 

. 41  Park  Row,  New  York  City 

. 1790  Broadway,  New  York  City 

. 140  South  Dearborn  St.,  Chicago,  Ill. 

. 1420  Chestnut  St.,  Philadelphia,  Pa. 

.  50  Ea.st  42d  St..  New  York  City 

. 5  Beekman  St.,  New  York  City 

. Krc.sge  Bldg.,  Detroit.  Mich. 

. 344  We.st  38th  St.,  New  York  (Ulty 

. Old  Colony  Bldg.,  Chicago,  HI. 

. 110  West  40th  St,  New  York  City 

. 165  Kearny  St.,  San  Francisco,  Cal. 

. Peoples  Oas  Bldg.,  (Chicago,  Ill. 

. 4  Northampton  St.,  Bo.ston,  Mass. 

. 141  Milk  St.,  Boston,  Mass. 

. Bee  Bldg.,  Omaha,  Neb. 

. . .Tenklns  Arcade  Bldg.,  Pittsburgh,  Pa. 

. 14  Avenue  A,  New  York  City 


Wetherald,  Jas.  T.,  Adv.  Agency,  (Inc.) 

Williams,  Fred.  C . 

Williams  &  Cunnyngham  (Inc.)  . 

Wilson,  Edwin  Bird  (Inc.)  . 

Wineburgh,  M.,  &  Co . 

Wood,  Putnam  &  Wood  Co.  (Inc.)  . 

Woodwards  (Inc.)  . 


. 142  Berkeley  St.,  Boston,  Mas.s. 

. 108  Fulton  St.,  New  York  City 

. 59  East  Madison  St.,  Chicago,  Ill. 

. 14  Wall  St.,  New  York  City 

.  576  Fifth  Ave.,  New  York  City 

. Ill  Devonshire  St,  Boston,  Mas.s. 

900  South  Michigan  Ave.,  Chicago,  Ill. 

501  Fifth  Ave.,  New  York  City 


Read-Miller  Co.  (Inc.)  • . 

Reardon  Adv.  Co.  (Inc.)  . 

Redfleld  Adv.  Agency  (Inc.) . 

Reisman,  H.  E.,  Adv.  Co.  (Inc.)  . . . . 

Remington,  E.  P.,  Agency  . 

Richards,  Joseph  Co.  (Inc.)  . 

Roberts  &  MacAvinche  . 

Rose,  Irwin  Jordan . 

Rowland  Adv.  Agency  (Inc.) . . 

Rowlatt,  F.  Albany . 

Ruland,  O.  W . 

Ruthrauff  &  Ryan  (Inc.) . 

St  Clair.  Wm.  G.  Co . 

Sandlass,  L  A . 

Savage,  Geo.  M.,  Adv.  Agency .... 

Scheck  Adv.  Agency  . 

Schermerhorn  Adv.  Co . 

Scovil,  Medley  (Inc.) . 

Schiele  Adv.  Co.  (Inc.)  . 

Seaman,  Frank  (Inc.)  . 

Seed.s,  Russel  M.,  Co.  (Inc.)  . 

Sehl  Adv.  Agency . . 

Shaffer,  J.  Albert . 

Sharp.  W.  W.  &  Co.  (Inc.)  . 

Shaughnessy,  Wm.  A.,  &  Co . 

Shaw  Adv.  Co . 

Sherman  &  Bryan  (Inc.)  . 

Sherwood,  B.  R . 

Shumway,  Franklin  P.,  Co.  (Inc.). 
Sidener-Van  Rii>er  Adv.  Co  (Inc.) 

Siegfried  Co.  (Inc.)  . 

Singleton-Hunting  Co.  (Inc.)  . 

Smith,  C.  Brewer,  Adv.  Agency  . . . 

Snitzler  Adv.  Co.  (Inc.)  . 

Snow,  Walter  B.  and  Staff . 

Sommer,  Fred.  N . 

Southwestern  Adv.  Co . 

Spaffold  Adv.  Agency  . 

Sparrow  Adv.  Agency  . 

Stack  Adv.  Agency  (Inc.)  . 

Standi.sh,  G.  S.,  Adv.  Agency . 

Stevens,  Hermon  W.,  Agency . 

Stewart-Davls  Adv.  Agency  . . 

Stockman,  A.  M.,  Adv.  Agency . 

Storm,  J.  P . 

Strang  &  Prosser  Agency . 

Street  &  Finney  (Inc.) . 

Sweyd,  A.  M.,  Co.  (Inc.) . 

Swi.sher  Adv.  Service  . 

Thielecke  Adv.  Co.  (Inc.) . 

Thomas  Adv.  Service  (Inc.)  . . 

Thompson,  J.  Walter  Co.  (Inc.)... 


Doremus  Says 

The  Editor  C8b  Publisher  Helps 
Him  To  Buy  Advertising 
Space  Profitably 


H.  W.  Doremus,  formerly  the  head  of  the 
Doremus  &  Morse  Agency,  now  President  of  The 
General  Oil  Company,  31  Nassau  St.,  New  York, 
whose  clear-cut  judgment  as  a  buyer  of  newspaper 
space  is  recognized  by  all  newspaper  publishers 
throughout  the  land,  writes  a  notable  appreciation 
of  THE  EDITOR  &  PUBLISHER: 


“For  some  years  I  have  been  having  you  send  The  Editor  and 
Publisher  to  my  home.  I  have  felt  the  necessity  of  reading  it  with 
regularity  and  was  not  content  with  fragmentary  reading  in  the 
office. 

“During  the  past  few  years  I  have  had  occasion  to  buy  a  good 
many  million  lines  of  advertising  space,  and  the  regular  reading  of 
your  publication  has  helped  me  to  make  that  space  more  valuable. 
It  has  kept  me  in  close  touch  with  everything  that  is  going  on  in 
the  newspaper  and  advertising  held. 

“I  marvel  at  the  tremendous  amount  of  information  in  your 
columns.  The  completeness  of  your  reports  of  meetings,  investiga¬ 
tions,  etc.,  challenges  one’s  admiration.  You  seem  to  have  the 
happy  faculty  of  being  on  the  ground  whenever  anything  of  im¬ 
portance  is  occurring  of  interest  to  the  newspaper  and  advertising 
fraternity. 

“The  advertising  man  who  does  not  read  The  Editor  and  Pub¬ 
lisher  every  week  is  not  only  unfair  to  himself,  but  also  to  those  he 
serves.” 


Tomer  Adv.,  Agency  (Inc.) . 

Touzalin,  Chas.  H.,  Agency  (Inc.) 

Tracy-Parry  Co.  (Inc.)  . 

Trades  Adv.  Agency  . 

Turner  Adv.  Co.  Inc.) . 

Tuthill  Adv.  Agency  (Inc.) . 

Urmy,  Louis  V . 

Van  (jleve  Co.  (Inc.)  . 

Vanderroof  &  Co.  (Inc.) . 

Van  Haagen  Adv.  Agency . 

Van  Patten  (Inc.)  . 

Volkmann,  M.,  Adv.  Agency . 

von  Poettgen,  Carl  S . 

Vreeland,  E.  E.  (Inc.) . 

Wade  Adv.  Agency  . 

Wales  Adv.  Co . 

Walker  Adv.  Agency . 

Walker,  Dudley  &  (jo . 

Walker-Longfellow  Co.  (Inc.)  - 

Walton  Adv.  &  Ptg.  Co . 

Warfield  Adv.  Co.,  Inc . 

Well,  Joseph  Co . 

Wertheim,  J.  L . 
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TIPS  FOR  THE  AD 
MANAGER 


N.  \V.  Avki!  &  S<iN,  308  ('hostnut 
Sir«-ct,  I’hilailciphia.  Iiandlp  the  a<lver- 
tisitiK  of  the  Nroseless  Typewriter  (?o., 
235  Mroadway,  New  York. 

W'ai.ko  AovBKTisiNfj  (\).,  110  West  40th 
Street,  New  York,  handles  the  advertis- 
inK  of  tlie  Holophane  (Jla.ss  Co.,  340 
.Mu<lison  Avenue,  New  Yoi'k. 

CiKoucK  Hatti:n  Co.,  In*'.,  381  Fotirth 
Avenue.  N*'W  York,  handles  the  adver- 
ti.sins-  of  the  Ix>o.se-Wiles  (Xi,  Thompson 
-V venue,  Lfinj?  l.sland  City,  N.  Y. 

Wll-MA.MS  Ac  CfNNYN<;MA.M  iNO.,  5 
South  WaUish  Avenue,  ('hicaRo,  handles 
the  advertising?  of  the  Western  Cl<K'k 
«V>.,  Siille,  Ind.,  manufacturers  of 

••We.stclox,"  “IliK  Ik-n,"  etc.,  clo*'k.s. 

H ANKF-MhnzuH!,  lN('.,  05  .Madist>n  .\ve- 
iiue.  New  York,  handles  the  adv«*rtisinK 
of  Hart-ltell  Co.,  In*-.,  1020  IJroa*lway, 
N*-w  Y*)rk,  manufa*'turers  of  “Hart- 
Ik-ll”  earl>*)n  i-emover. 

Aiiams  Ac  .MctkiWA.N,  50  Ik-dniaf 
liiiildinf?,  AlUmy.  N.  Y.,  handle  the 
iu'wspai>*-r  ailv*-rtisinfr  ai'c*)un1  *)f  the 
Wam*-r  .\ra*aroni  Co.,  720  North  (Tin- 
i<jn  Str*-et,  Syra*-u.s*‘,  N.  Y. 

MITI-IIHH.!,  .\|>VKKTISIN<!  .tCKNCY’.  IN*'., 
IMymoiith  l!uildin»?,  Minn*-a|M)li.s,  han¬ 
dles  the  a<lvertisinK  *>f  the  IX-rmatit*' 
.ManufacturiiiK'  •'**.,  21  Fifth  Str*-*-t.  N. 
F,  .\linn<-a|Kilis.  manufa*  turt-i-s  of  “I’er- 
matite"  tire  ri-pair  and  *  h<‘mi*al  a*-c**s- 
.sori*‘.s. 

'I'UK  I-'i!Ki:ma.n  ,\i>VMtTisiN<:  Ackncv, 
In*'.,  .s<-venth  tliMir,  .Mutual  ISuildint?, 
Kichnmivl.  Ya..  is  placing  the  advertis¬ 
ing  of  th*-  C.  F.  Saiii-r  Comii.-iny,  llav*)r- 
iiiK  extraits,  in  n**wsiiai>ers  and  matra- 
7,ine.s. 

Thus.  M.  I’.owKits  Aiivkutisini;  Ackncv, 
25  Fast  .Ia*-ks*>n  Street.  Itoidevard.  t'hi- 
<-aKo.  hanilles  the  advertising  *>f  the 
Smith  .Motor  Truck  Co..  1470  .Mi*'hiuran 
.\venu<-,  t:hic!i!?o. 

Nki-son  Ciihii.MAN  Ac  Co.,  1127  Pine 
S1r*-*‘t,  .St.  lyouis,  iila*-inK  or<lers  with 
n*-ws|>ap*'rs  in  .s<‘le*-ted  .s*-<lion.s  for 
Uoyal  .Vreanum.  S;imui-1  N.  Hook,  su- 
|K-rint*‘nil**nt,  Bo.ston. 

(;k*>.  F.  Dykii  C*>.,  42  l{r*>a*l  Strc*-t, 
Ni'w  Y*)rk,  rei)ort*‘d  to  In-  aKain  pla*’inK 
ordei-s  with  nowspaiM-rs  in  sele*-t<‘d  sec¬ 
tions  f*)r  Itefral  Sh*>e  Company,  I{*>ston. 

FKio-ttu,  .VovKirnsi.N*:  .\ckn*'Y,  C  l-Xist 
.30th  Str*'*‘t,  N*‘w  York.  i>la*inK  *>r*l*‘rs  in 
rotoKravure  sis-tions  *)f  n*-w.spa.|M-rs  in 
Ikiston  and  Philaiicli>hia  for  .M.  &  M. 
.Mfi;.  ('<>.,  "Tweedo  Wim*1,"  Scrant*)n.  Pa. 

Itn-iiAiai  .\.  Kim.ky  .YnvraaisiN*:  Ackncv, 
iiulU-tin  lUiildintr,  Pliiladelphia,  handU-s 
the  advertising  of  the  (!.  H.  P.  ('ipar 
*'*«.,  "l-^l  I’roducto  Citcar.” 

11.  K,  .MiK'ann  Co..  Ohio  (las  Ituil*!- 
iiiK.  CIcv*-lanil.  making  5,000  1.  i-ontra*-ts 
with  sonii-  Soiitla-rn  newspais-rs  f*>r 
Cleveland  .Metal  Products  C*>.,  “.Maildin 
.Muminum  OMikinj;  I'lensil.s."  Cli-v*-land. 

.Mkahs  .\ckn<'y,  401  FiKhth  Avenue, 
.\<  \v  York.  i»la*-inK  *»r<lers  for  Knox  Hat 
.Mfi?.  C*>.,  (Irand  .Vvenue,  Brooklyn,  in 
cities  when-  Knox  stores  are  estahllshed. 

.MoltSK  I  NTKItNATIONAI,  .\CKNCY,  hXUtrth 

.\venue  aiul  30th  Strfs*t.  New  Y*)rk, 
|ila*’iug  *»r*l*-rs  with  newstiai>ers  In  se- 
l*‘*-t<-*i  s*‘*-ti*>ns  for  Hall  Ac  Uu*'kel,  *‘S*)- 
•'odont,”  215  \'’.-*shini;1on  Stn-et,  New 
Y*>rk. 

.I*mN  O.  PowKiis  <'o..  401  Fimrth  .\ve- 
nue.  New  York,  ii'a*  ing  ord*-r»  with 
some  New  York  *ily  anil  Philadelphia 
n*-wsp.-ipers  for  .Vmhur.sin  ('onstnic- 
tion  «'o..  01  Broadway,  New  York. 

SnfJ{.MAN  Ac  Bryan,  79  Fifth  Avenue. 


.\*-w  York,  placing  ordi-rs  with  some 
.New  .Ier.s*‘y  newspaiK-rs  for  Sam  W. 
Peck  Ac  C*)..  "Sam  Pe*-k"  *-lothing,  800 
Bniailway,  New  York. 

SiHCKRiKi)  C*r.,  20  V>.sey  Street.  New 
York,  (ilacing  orders  with  some  New 
York  city  newspapers  for  Nut  Butter 
C*j.,  "Nui-oa"  nut  margarine,  1  Hud.son 
Stn-et,  New  York. 

ThK  TuriS.  M.  B*)WKR8  AtWERTISINC 
Af:EN*’v,  Chicago,  has  secured  the  ac- 
*-ount  of  the  Smith  Motor  Truck  Cor¬ 
poration,  manufacturers  of  the  Smith 
Form  .\  Tnick,  and  is  .sending  out 
oriiers  to  an  exten.sive  list  of  news¬ 
papers  and  magazines. 

Kvans  Ac  Baknhiu,,  Inc.,  7  Kasc  42d 
Stn-et.  .New  York,  have  s**cun-d  the  ad- 
verti.sing  a*-count  of  A.  P.  BaiKXick  Co., 
110  We.st  14th  Stn-et,  New  York,  makers 
*(f  |**-rfumery. 

('oi.i.i.N  Ahmsthonc,  Inc.,  1463  Broad¬ 
way,  N*-w  York,  will  hanille  the  1918 
(umpaign  for  .lames  (Vane  LVx,  148 
.Miidi.son  .\v*-nue.  New  York,  maniifac- 
tun-rs  of  "FU-aya"  toil*t“  preparation.s. 

Itis'.KRs  Ac  Smith,  Chi*-ago,  handle  the 
a*lverti.sjng  of  the  Sanford  Mfg.  Co., 
I’hicago,  mak*-rs  of  “Sanford’s"  inks. 

Fkwin  Ac  Waskv,  ('hicag**.  handle  the 
advertising  of  th*-  Wahl  Co.,  18(l0  Kos- 
*-iH-  Stn-et,  Chi*-!igo,  makers  *)f  "Ever- 
sl.arp"  iK-inils  and  "’TV-miioint''  pen.s. 


NKWSFAPKR  .AIIVKRTISINC  BEST 


Nat  S.  (lliih,  of  New  Y’ork,  Champions 
Daily  l’aper>  Before  .A*l  Club. 

"I  have  Is-en  iusked  many  times  why 
1  prefern-d  a*iv*-rti.sing  in  n*-w.s|)apers 
l*>  a*lv*-rti3ing  in  magaziiu-.s."  sjiid  Nat 
S.  Olds,  a*lverti.sing  manag*-r  ><f  .lulius 
Kay.s*-r  Ac  Co.,  New  York,  in  an  ad¬ 
dress  Is-fon-  the  Baltinmn-  ,\*ivertis- 
ing  Cluh,  la.st  wei-k.  “.My  answer  is 
that  the  new.spapi-r  is  to  puhlications 
what  the  department  store  is  to  the 
reticil  husiness.  Every  issue  of  a  nitws- 
paper  is  a  di-i»ar1m*-nt  .st*)re  *>f  human 
*-motions  and  human  ex|K-ri*-nc*-.-».  It 
hrings  to  your  hreakfa-st  tahli-  *)r  to 
your  dinn*-r  table  the  news  of  what 
IH'ople  are  thinking,  and  doing,  an<l 
fi-i-ling,  and  iH-luiving  all  over  the 
worhl,  and  mon-  iwrticularly  in  your 
own  city. 

"The  m*>«t  iiiten-.sting  thing  in  the 
world  to  you  and  t»  me  is  ours*-lves, 
and  the  next  most  intere.sting  thing 
is  the  other  fellow.  The  most  inter- 
i-.sting  s*-ction  of  the  world  to  us,  is. 
after  idl,  our  own  street,  ai\il  if  the 
iiew.spaiM-r  in  the  morning  t*-lls  of  a 
ha^>I>^ning  on  our  strt-et,  we  ivad  it 
and  talk  alsiut  it  with  mu*-h  more  in- 
ten-.-d,  than  wo  would  over  a  l>attk-  in 
Furo|M-  or  an  <-arth*|Uake  in  China. 

".Vnd,  after  all,  the  humanity  in  the 
newspa|M-r  r*-lli-ct.s  it.s*-lf  in  what  hap- 
|H-n.s  to  the  lu-w.HjKiiK-r.  If  1  can 
reach  a  man  in  his  otti*-**  I  can  sell 
him  my  pn>|s»riti*m  easi<-r  thiui  if  I 
met  him  on  thi-  .str*-*-t  or  in  a  *Tt)wd. 
If  1  can  get  to  him  in  his  own  home,  or 
on  his  front  piazza,  or  in  his  library 
I  can  s*-ll  him  mon-  gissls  than  even 
in  his  own  olIi*-e.  The  newspaiier  gets 
in  to  his  *itti*'e,  it  gets  on  to  his  piazza 
and  gets  into  his  library  with  him,  and. 
after  all,  the  newspain-r  that  carries 
my  adv*-rti.s*-nM-nt  is  my  sde.sman. 
That  is  th*-  r*-a.s*»n  why  I  Is-lii-ve  that 
lh*i  new.spaper  is  one  of  the  gn-atest 
iMlvertising  mediums  in  the  worhl.” 


Carries  IJiiu.-ual  Ail 

The  New  Orli-ans  Item  r*-*-enlly  car- 
ri*-d  a  page  ailvertisement  in  which  a 
whol*>sale  ligiuir  house  ailvis*-*!  .sal*K>ns 
not  to  .sell  li*|Uor  to  soldiers. 


NEWSPAPER  AD  FIELD 


llichard  S.  Wood  has  a.ssum«-d  charge 
of  the  f*KJd  adverti.sing  tlepartment  of 
the  New  York  (;iol>e.  .Mr.  Wootl  has 
had  a  wide  exjierience  in  the  merchan- 
dLsing  and  advertising  fields  and  is  well 
known  in  the  new.sfiaper  world. 

Harvey  It.  Young,  manager  of  ailver- 
ti.sing  for  the  Columbus  (O.)  Dispatch, 
has  l>een  appointed  a  memher  of  the 
b*)ard  of  directors  of  the  ('entral  Na¬ 
tional  Bank  of  Columbu.s. 

(A  A.  Weeks,  formerly  with  the  ad¬ 
vertising  department  of  the  American 
Tfdxict-o  Company,  is  now  promotion 
manager  of  the  New  York  Evening 
.Mail.  Among  other  things  he  is  han- 
•Uing  the  Mail's  new  motion  picture 
theatre  directory. 

Will  F.  Powell,  for  thirteen  yefirs  in 
oharge  of  automobile  adverti.siing  on 
the  Portland  Oregonian,  has  resigned 
to  lH-c*)me  an  agency  supervi.sor  for  the 
Western  Motor  Car  Sales  (tompony,  dis¬ 
tributers  of  the  Chalmers.  . 

J.  E.  Trower,  advertising  manager  of 
the  Pittsburgh  Sun  and  Fo.st,  was  a 
New  Y*)rk  visitor  this  week.  As  usual, 
.Mr.  Trower  was  l*)ad*-d  with  good  sto¬ 
ries,  ‘optimism,  and  accounts  of  Pitts- 
burg-h's  gr*-at  prosjierity. 

Herbert  Haas  ha.s  been  promoted  from 
the  cla.ssili*-d  .servic-e  to  the  display  ad 
department  *)f  the  St.  Paul  Di.*n>atoh- 
I’lon*-er  Pre.s.s. 

F.  .\.  Morris  ha.s  resigned  as  a*Iver- 
tising  manager  of  the  Oreenslavro  (N. 
C.)  Daily  U*-*-ord  to  accept  a  similar  po- 
.siti*»n  with  the  Durham  (N.  C.)  Sun.  H. 
C.  Culver,  of  Peoria.  III.,  hius  been  ap- 
jKiinte*!  to  su*-ceed  Mr.  Morris. 

Fifty  *-mployees  of  the  Duluth  (Minn.) 
H**rald.  ranging  from  men  who  have 
.s*-en  .s*-rvic*-  *)n  the'  newspaper  for  thir¬ 
ty  years  and  more  to  those  who  have 
but  re**-nlly  j*>iiu-d  the  Herald  family, 
h*-liM*i  celebrate  at  a  b.-inquet  la-st  Sat- 
ur*Iay  the  birth*lay  of  Col.  W.  F.  Henry, 
"d*-an  of  .Minnesota  adverti.sing  men,” 
who  has  lK-*-n  with  the  Herald  for  the 
r>a.st  twenty-six  years. 


SPECIAL  PAPER  FDR  PRINCE 


Japanese  Noble  (Celebrates  New  Year 
by  Reading  Newspapers  for  First  Time. 

"Hi.s  Impi-rial  Hrghness,  the  (Crown 
Prince  of  .lapan,  Hirohito,  born  April 
29.  1901,  *-*-l*-brated  the  new  year  by 
begi.ining  the  reading  of  newspapers. 
It  has  lieen  an  inflexible  custom  in 
th*-  Imperial  family  of  .lapan  to  with¬ 
hold  all  n*-w.»paper.s  and  magazines  from 
its  memliers  until  they  have  attained 
their  eighteenth  year;  but,  obviously, 
this  rule  ha-i  iK-en  waiv*-d  in  the  present 
in.stan*-o,  be*-au8e  his  Imperial  Highness 
will  n*)t  enter  upi,>n  his  eighteenth  year 
until  the  end  of  .Vpril.  The  Journal  to 
be  .submitt*-*]  for  the  young  prince’s 
broaiier  *'*Iu*-alion  on  world  affairs  will 
not  Ik-  brought  in  from  the  highways, 
but  will  la-  .sfie*  lally  eiiite*!  by  an  official 
*)f  the  lm|K-rial  housi-hold  and  printed 
in  the  Imperial  printing  office.  Only 
such  news  matter  as  is  thoroughly  au- 
th*-nticat*-d  and  proper  for  his  High- 
nes.s’.s  r*-ading  will  l>e  ‘passed’  by  this 
official  cen.s*)r.  Th*-  newspaiier  will  be 
set  in  siHcial  type  and  print*-d  on  thick 
Japane.se  jiaper.  The  reading  of  this 
offi*-ial  journal  is  not  likely  to  require 
a  great  deal  of  time,  la-*'aus(*  it  will  be 
of  small  .size  and  on  a  single  sheet ;  its 
daily  or  weekly  publication  is  yet  un- 
*ieci*led.  TlLe  first  numla-r  appeared  on 
New  Year’s  Day,  1918.” — [East  and 
West  News  Bufeau. 


AD  FIELD  PERSONAIS 


Elmkk  E.  Caujwku.  has  been  ap- 
IHtinted  a.ssistant  advertising  manager 
of  the  .\jax  Rublier  (Company,  New 
York.  He  has  been  in  the  advertising 
departments  of  the  Mic-helin  Tire  (Com¬ 
pany  and  the  Willys-Overland  Com¬ 
pany. 

Jkkomb  Beatty  has  succeeded  C.  A. 
Burr  as  adverttsing  manager  of  the 
Paramount  Pictures  Corporation,  New 
York.  Mr.  Burr  is  now  a-ssl.sUint  gen¬ 
eral  manager  of  the  di.stributing  depart¬ 
ment  of  (he  Famous  Players-I^a.sky 
Corporation. 

John  B.  (!off  has  lieen  appointed  a*l- 
vertising  manager  of  the  Kelly-Spring- 
field  Motor  Truck  Co. 


A*I  Bur(-au  Issues  "Everyt*>wn” 
“Everytown”  is  the  title  of  an  attrac¬ 
tive  booklet  filled  with  meaty  facts 
alx>ut  the  newspaper — ^"a  common 
sen.se  advertising  medium” — which  has 
just  been  publi.shed  by  the  bureau  of 
advertising  of  the  American  Newspa¬ 
per  Publishers  Association. 


Publishers'  Trade  Map 
The  St.  Fouls  (Jlobe-Democrat  has 
ju.st  publl.shed  a  valuable  trade  map 
entitled,  "St.  Ixmis  and  50  Miles 
Around.”  The  entire  reverse  side  of 
the  map  is  filled  with  busine.ss  and  bank¬ 
ing  data  c-overlng  St.  Louis  and  every 
Ml.s.souri  and  Illinois  town  of  1,000  pop¬ 
ulation  up,  within  a  fifty-mile  radius. 


Advertising  Agents 


COLLIN  ARMSTRONG.  INC.. 
Advertising  and  Sales  Service. 
1457  Broadway.  New  York. 


FRANK.  ALBERT  ft  CO.. 
26-28  Beaver  St.  New  York. 
Tel.  Broad  3831. 


HOWLAND.  H.  S..  ADV. 
AGENCY.  INC.. 

20  Broad  St.  New  York. 
Tel.  Rector  2573 


JOSEPH  A.  KLEIN 
Publishers  Representative 
Specializing  in  Financial  Advertising 
Exclusively 

Forty-two  Broadway,  New  York 


Publishers’  Representative 


CONE,  LORENZEN  ft  WOOD¬ 
MAN. 

Brunawick  Bldg.,  N.  Y.;  Advtg. 
Bldg»  Chic.;  Gumbel  Bldg.,  Kan- 
■aa  City.  .- 


O’FLAHERTY'S  NEW  YORK 
SUBURBAN  LIST 
225  W.  39th  St..  New  York 
Tel.  Bryant  6875 


New  Orleans  States 

Urmb^r  Aodlt  Riin«B  of  CIrealatioaa. 
Swora  Net  Paid  Cirralatlaa  for  d 
Montha  Endlns  Oct.  1.  1017 

38,412  Daily 

We  fuaraatce  the  larseot  wMte  booie 
'l.-llTerHl  eTanlag  elreulatloa  la  the  trade 
i.TrUiiiT  of  Noo  Orleaas. 

To  reach  a  larce  aaJorltF  of  the  trade 
iiroopa-cte  la  the  local  terrltorF  Um  Stataa 
li-  the  logical  end  acoaomlc  niadlnB. 

•  'Imilatlon  det*  eeat  on  roqueol. 

The  8.  C.  BBCKW1TII  SPBCIAt 
AOKNOY 

Sole  Foreign  RepreoeoteUeaa 
New  Yark  Ofcle«Bo  St.  leaala 


The  Editor  Publisher  for  March  10,  1018 


33 


WITH  THE  AD  AGENCIES 


lister  Doug-las,  a  tyi)e  specialist,  has 
joined  the  stafC  of  Well-Biow-Weill,  ad¬ 
vertising'  agency  of  New  York. 

John  J.  Barreto,  formerly  with  the 
Curtis  Publishing  Co.,  of  Philadelphia, 
has  income  a  partner  in  the  Cecil  Ad¬ 
vertising  Co.,  of  Richmond.  The  agency 
will  now  be  known  as  ttcll,  Barreto  & 
Cecil,  Inc. 

The  New  York  office  of  the  Wm.  H. 
Rankin  Co.  has  been  moved  from  23 
Fa.st  26th  Street  to  50  Madison  Avenue. 

C.  C.  Green,  president  of  the  H.  E. 
James  Advertising  Agency,  Inc.,  New 
York,  left  last  night  for  a  month’s  trip 
through  the  South  and  Southwest,  to 
study  market  conditions,  especially  to 
learn  what  effect  the  war  heis  had  on 
business.  He  will  make  stops  at  At¬ 
lanta,  Birmingham,  Memphi.s,  Shreve¬ 
port,  New  Orleans,  Galveston,  Houston, 
Dalla.s,  Fort  Worth,  Oklahoma  Wty, 
'Oibsa,  Kansas  Wty,  St.  Ix)uis,  t?hicago, 
and  Pltt.sburgh.  Mr.  Green  reports  that 
the  Sloan  appropriation  is  to  be  greatly 
increa.sed.  and  that  new  busine.ss  will  be 
sought  in  the  South  and  Southwest. 

Guernsey  Van  Riper,  vice-president 
and  trea.surer  of  the  Sidener-Van  Riper 
Adverti.sing  Company,  of  Indianai>olis, 
has  been  placed  in  charge  of  the  dl.s- 
play  adverti.sing  for  the  Biberty  Boan 
campaign  in  Indiana. 

The  Commercial  Advertising  Com¬ 
pany,  of  Wilmington,  N.  C.,  has  t>een 
chartered  with  a  capitalization  of  $250,- 
000  to  do  a  general  advertising  bu.siness. 
The  incorporators  are  E.  T.  Burton, 
Woodus  Kellum,  W.  F.  Jone.s,  and  P. 
W.  Wells,  all  of  Wilmington,  N.  C. 

The  name  of  the  New  York  agency  of 
J.  D.  Barnhill,  Inc.,  has  been  changed 
to  Dodd,  Du  Bosque  Co.,  Inc.  The  offi¬ 
cers  are:  Philip  S.  Dodd,’  president; 
Clayton  Du  Bosque,  vice-president  and 
treasurer:  William  T.  Andrews,  secre¬ 
tary. 


AD  VOLUME  DECREASES 


February,  1918,  Total  7.6  Per  Cent.  Less 
than  February,  1917. 

February  advertising  statistics  from 
twenty-four  leading  American  cities 
show  a  decrease  of  seven  and  six-tenths 
per  cent,  in  February,  1918.  from  the 
February,  1917,  flgure.s.  January  and 
February,  1918,  show  a  decrease  of  nine 
and  four-tenths  per  cent,  over  the 
same  months  for  the  year  1917,_^  and  a 
decrease  of  4  per  cent,  over  the  same 
months  of  1916. 


Farts  for  National  Advertisers 

Robert  E.  Ward,  director  of  national 
adverti.sing  for  the  Select  IJst  of  Ohio 
Daily  Newst)ai)er.s,  has  just  issued  a 
January,  1918,  edition  of  “Facts  Al>out 
Ohio  of  Intere.st  to  National  Advertis¬ 
ers." 


(ielting  Readers  to  Boost 

Blair  &  Au.stin,  having  conducted 
two  successful  circulation  campaigns 
within  the  la-st  twelve  months  for  the 
Philadelphia  North  American,  have  ju.st 
put  on  a  third  one  for  that  paper.  This 
one  is  in  the  form  of  a  "Salesmanship 
(Tub,”  in  which  readers  are  paid  for 
l>oo8ting  circulation. 


"If  the  Government  will  not  permit 
railways  to  advertise  while  under  its 
control,  should  it  a.sk  the  newsi»ai>ers  to 
donate  .space  to  help  relieve  the  freight 
congestion?’’— The  Washington  News¬ 
paper. 


H.  B.  LeQUATTE  JOINS 
STREET  &  FINNEY 


H.  B.  Be<3uatte. 

H.  B.  Betjuatte,  the  new  business 
manager  of  Street  &  hlnney,  Inc.,  has 
had  his  entire  bu.sine.ss  experience  of 
ten  years  with  an  advertising  agency 
and  has  filled  practically  every  posi¬ 
tion  to  f)e  found  in  an  agency. 


MOVEMENT  TO  CUT  CONSUMPTION 


Government  Board  to  Consider  Re¬ 
striction  of  News  Print. 

The  Committee  on  Non-Es.sential  In- 
du.stries  of  the  War  Industries  Board, 
consi.sting  of  repre.sentatives  of  the 
Fuel  and  Food  Admini.stratlons  and 
other  Government  hureau.s,  has  called 
a  meeting  of  important  publishers  of 
newspapers  and  magazines  for  Wash¬ 
ington  on  Tuesday  next. 

It  is  said  that  this  Committee  on  Non- 
E.s.sential  Indu.stries  propo.ses  to  re¬ 
duce  news  lu'int  consumption  at)out  25 
per  cent,  restricting  newspapers  and  .pe¬ 
riodicals  to  an  ab.solutely  non-return 
basis  and  limiting  the  .size  of  news¬ 
papers. 


Otis  Mills  May  Close 
The  Otis  Mills,  by  far  the  mo.st  effi¬ 
cient  of  the  International  Group,  oper¬ 
ating  ten  news  print  paper  making  ma¬ 
chines  at  Chisholm,  in  Franklin  Co:in- 
ty,  Maine,  and  producing  over  300  tons 
of  news  prtnt  paper  per  day,  may  have 
to  close  down,  as  It  Is  stated  the  Gov¬ 
ernment  has  commandeered  the  Inter¬ 
national  Paper  Company’s  oil  tanker, 
the  C.  A.  Canfield,  which  has  been  in 
service  for  some  time  between  the  Texas 
and  Mexican  oil  fields  and  the  Otis  Mills. 
Paper  manufacturers  and  publishers 
are  prote.sting  to  the  Government,  but 
the  pre.seiit  indications  are  that  the 
newspapers  supplied  by  the  Otis  .Mills 
will  have  to  look  el.sewhere  for  their 
paper.  Among  them  are  the  St  I.<ouis 
Republic,  the  Evansville  Courier,  the 
Bouisvilln  (Ky.)  Po.st,  and  nearly  a  hun¬ 
dred  others. 


Henry  L.  Einstein  F^stale 
The  will  and  two  codicils  of  Henry 
B.  Einstein,  former  owner  of  the  New 
York  Press,  who  died  February  28  last, 
were  filed  in  the  Surrogate’s  Court  for 
probate  yerterdav.  The  estate  has  been 
estimated  at  more  than  $5,000,000.  Mrs. 
Cecilia  Ein.steln,  the  widow,  and  the 
ITnlted  States  Trust  Company,  are  nam¬ 
ed  as  executors. 


Show  your  patriotism  by  contHbuting 
to  the  American  Red  Cross  Fund. 


The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

.\n(l  {'rant  tlie  ri{jln  tt>  the  or{'anizati()n  to  examine,  throu{'h  c|ualifie<l 
au'Iitors  or  in<!ej)en(lent  aiuliting  concerns,  who  are  certified  jnihlic 
acconntants,  any  ami  all  hills,  news-agents’  and  dealers’  reitorts.  papers 
and  other  records  considered  by  the  Hoard  of  t'ontrol  necessary  to 
show  the  quantity  of  circulation,  the  sources  from  w''.ich  it  is  secured, 
and  where  it  is  distributed. 


A  I,  \  II  \  M  \ 

Kh'iniiiKliaiii  .  NEWS 

.\vi-nii!<-  cii'ciiliitioii  fur  Feb.,  1!)18,  Dally 
44.t;!i(l;  Smiilay.  .Vl.tiT.'t.  Printed  2.,S6.'>.8H4 
lilies  III  ire  iiilvertisliiK  tliaii  its  iH'iireat  cnni- 
pelit.ir  ill  1!I17. 

<•  \  l.'KOIIX  I  A 

Bis  .ViigeliR  . KX.VMI.NER 

.\.  It.  C.  Audit  reiiorts  slinw  largest  .MciriiiiiB 
and  Siiiidiiy  ein.'ii1iitiiin.  tireatest  Home 
Delivery. 

Sun  .lose  . MEItCUIfY-HEUALD 

I’ost  otflee  Statement . 11.4:14 

Menilier  of  ,\.  Ft.  C. 

OBOIIOI  \ 

Allniitii  .  JDPIINAI, 

(Mr..  Daily.  .-i.'i.OsT ;  Sunday,  liT.STO. 

II.I.INtllS 

•loliet  ((Mrenliition  l.-.,l!IO)  llEItAI.D-NEWS 

l«>W  A 

Des  .Moines  . srePESSFI  I.  FAIiMI.Ml 

More  tliiin  son, lino  cireiiliitton  gnaranleed 
and  proven  or  no  pay.  Meinlier  -Audit  Itiireaii 
of  rireiilatlons. 

1,01  ISI  \  \  A 

New  Orleans  . M'lMES-PlC.A YUNE 

ASK  IIIO.W 

.laekson . . .  ( .Vo  Monday  Issue) ...  P.VTRIOT 
l-iist  <!«v.  Stateiiieiit — Dally,  1I.ns2;  Snii- 
diiy.  12,001.  Meinla-r  A.  It.  C.  and  A.  N. 
P.  .A.  Flat  Rates  One  time  ads.  .5(1  cents 
iiieli;  yeiirly  (sinlraets,  35  cents  Inch;  im- 
sill.iii  20%  extrii. 

AI  l\  M'.SOT  \ 

Minni'alHdis  .  TRlllUNE 

Morning  and  Evening. 

AMFVr  A  V  \ 

Itntte  .  .MlXKlt 

.Average  dally,  13.781;  Sunday,  22.343,  for 
•i  monllis  ending  .April  I,  1!I17. 


AlISSttIKI 

St.  I.oiils . POST-DISPATCII 

Dnily  Evening  and  Siindiiy  .Morning. 

Is  the  only  newspn|K-r  in  Its  territory  with 
tile  iK-aiitifiil  Rotogravure  Picture  Section. 
Tile  I’osT  DISP.ATtTI  s«dls  more  paper  in 
.St.  l.oiiis  and  suburbs  every  day  In  the 

year  tliiin  tl»*ri‘  are  homes  in  tile  city. 
tMreiiialioii  for  (*iitlre  year,  11117  ; 

Sunday  average  . ;tiU.2(t3 

Daily  and  Sunday . 1114, .793 

V  .1  Kit  SB  A 

Elir.ala'tli  . lOPRXAI, 

I’atersiii  .  I'RESS-CIIRONTCl.E 

Plaliifteld  .  COIUtlER-NEWS 

.\i:\V  AtlUK 

IliilTalo . COURIER  &•  E.NQUIRER 

New  York  City. .  .11,  PRO(iRl':s.So  IT.'UO 

AMERICANO. 

New  York  (Mty . DAY 

The  National  .lewlsli  Daily  tliat  no  general 
iidverliser  should  overlook. 

o:mo 

A'oiiiigstown  .  VTXDIU.ATOR 

r  vsA  i,v  A  M  \ 

Erie .  ITMES 

Wilkes  Itarre  .  TIMES  I.EADER 

'I’l'.V  \  BSSKI', 

.Niislivllle  .  It.ANXER 

Ti;\  AS 

lloiisloii  .  UIIRO.NICLE 

The  (Miroiiiele  guarantees  a  oiroiilatlon  of 
42,000  daily  and  .71,000  .Siiiidiiy. 

I  T  A  II 

Salt  bake  (Mty - IHCRAl-D  REPITltblCAN 

\  IHI.I  M  \ 

llarrisonliiirg . DAILY  NEWS-RECORD 

l-argest  elrciilation  of  any  dally  pa|ier  in  the 
fain  Ills  viilliiy  of  AMrgiiiia. 

AV  ASIIIMJTOY 

.Seatlle  . I’OST  IXTELl.KiKXCER 


ROLL  OF  HONOR 


MMie  following  piililisliers  giiaraiitei’  clrculallon 
aii'l  willingly  grant  aii.v.  advertiser  tlie  privilege 
of  a  careful  ami  exliaiistlve  investigation: 

II.I.INOIS 

(Mileago  .  SKAXDINAVEN 

Iv  K  V  ’I  I  '  K  A 

lonisvllle.  Kv.  MASONIC  HOME  .lOURN.AL 
I  Semi  Monthly-  :’.2  to  lit  pages-)  (Jiiaranteisl 
largest  elreiilatloii  of  any  Masonic  publica¬ 
tion  III  the  world.  In  excess  of  OO.tKIO  copies 
moiitlily. 


RKOIKil  A 

Athens  .  ItAXNER 

-A  gl]t-<idge  sniisr'i'iptioii  not  a  mere  eiieiil.i 
lion  elalm. 

VKIIII  ASHA 

l.liicnln.  .  .  ((Mr.  128,384) .  .  .FREIE  PRESSE 

V  :a’  a(»i<k 

New  Aork.  . -ItOEI.LErTI.NO  DELLA  SERA 

l■:;\  VSA  LA  AVIA 

Johnstown . DAILY  DE-MOUItAT 


R.J.  BIDWELLCO 

Pacific  Coast  Representative  of 

DAILY 

NEWSPAPERS 

SAN  FRANCISCO  OFFICE 

of  the 

Editor  and  Publisher 

742  Market  Street 

SAN  FRANCISCO 


34 


The  Editor  Publisher  for  March  16,  1918 


1 

1 

i 

j 


! 

1 

i 


i 


t 


! 


Advertising  the  Weather 

Fable  of  a  Man  Who  Had  a  Qrcat  Opportunity, 
But  Who  Liked  Music  Belter 

There  was  a  certain  Man  who  did  a  Large  Business  in  Iron  Filings. 

One  day,  while  he  was  Deeply  Engrossed  in  figuring  his  Income  Tax 
and  doping  out  Ways  and  Means  of  withstanding  the  Shock,  a  Visitor 
was  announced. 

“Show  him  in,”  said  the  Iron  Filings  Man.  “This  is  my  Busy  Day. 
hut  I  ought  to  come  to  the  Surface  for  a  breath  of  Air.” 

The  Visitor  entered  and  offered  his  Card,  which  proclaimed  him  to 
he  the  Expert  in  Charge  of  the  Department  of  Optimism  of  the  Higher 
Flights  Division  of  The  Weekly  Jazz. 

“You  are  Welcome,”  said  the  I.  F.  Man.  “You  find  me  Engaged  in  a 
Grim  Struggle  to  stretch  eighty  cents’  worth  of  Assets  into  a  doMar’s 
worth  of  Profits  for  my  country’s  sake.  Do  you  know  where  I  can 
Locate  a  consignment  of  Elastic  Simoleons?” 

“That,”  said  the  Expert  with  an  effulgent  Smile,  “is  the  Reason  for 
my  coming  to  you.” 

“Speak  up,  so  that  I  may  call  you  Santa  Claus.” 

“I  am  an  Optimist,”  rejoined  the  Expert.  “I  suppose  you  know  what 
that  means?” 

“Sure;  I’m  wise  to  that  Term.  The  syllable  ‘op’  in  the  word  is  really 
‘Hop.’  The  ‘mist’  signifies  Smoke — one  who  Manipulates  a  Dream 
Pipe.” 

The  Expert  flooded  the  Office  Ceiling  with  another  Smile. 

“Capital,”  .said  he;  “I  shall  use  that  Quip  in  our  Joke  Column.  But, 
Seriously  Speaking,  I  may  .say  you  will  best  understand  the  Nature 
of  my  Optimism  when  I  tell  you  I  have  studied  Your  Business  and  have 
reached  the  Conclusion  that  you  are  Ready  to  Advertise  in  The  Weekly 
Jazz." 

“That,”  said  the  1.  F.  Man  impressively,  “is  more  than  Optimism. 
It  is  either  the  First  Line  of  the  National  Anthem  of  the  Kingdom  of 
Utopia  or  the  Last  Line  of  the  Battle  Hymn  of  Ancient  Gaul.” 

“I  was  certain  you  would  be  delighted,”  continued  the  Expert,  brush¬ 
ing  a  Sunl)eam  off  his  knee.  “And  I  venture  the  Further  Assertion  that 
you  are  Wondering  just  how  you  can  advertise  Iron  Filings  in  The 
Weekly  Jazz. 

“I  frankly  admit,”  was  the  reply,  “that  you  have  challenged  my  Imagi¬ 
nation,  which,  in  spite  of  my  Practical  Calling,  is  said  to  be  Normally 
Vivid.  I  believe  in  Advertising,  and  every  time  I  see  a  Chance  of 
Tossing  an  Advertising  Message  at  a  bunch  of  Prospective  Customers, 
1  am  Johnny  at  the  Rat  Hole.  I  use  the  Trade  Papers,  the  U.  S.  Mail, 
and  Personal  Persuasion.  But  Iron  Filings  are  not  yet  Listed  by  the 
Food  Admini.stration  for  Home  Consumption,  otherwise  I  would  pack 
them  in  Handy  Cartons  and  go  after  the  Ultimate  Consumer,  invading 
the  Homes  of  our  Best  Families.  As  matters  stand,  I  fear  my  Message 
is  nothing  to  shoot  at  the  General  Public,  to  whom  The  Weekly  Jazz  is 
All  Things  and  Several  Others.” 

“Pardon  me,”  corrected  the  Expert  with  smiling  politeness,  “but  the 
General  Public  is  nothing  in  my  Life.  The  Weekly  Jazz  is  Universal 
in  its  Influence,  but  it  deals  only  with  the  Selected  Public.  Counting 
Fourteen  Happy,  Well-to-do  Readers  to  the  Copy,  The  Jazz  may  be  said 
to  Reach  Everybody  in  the  Land  worth  Noticing.  I  say  that  upon  the 
authority  of  Dr.  Kaz  Zam,  the  Astrological  Expert,' who  heads  our 
Division  of  Divination  and  Social  Reaction.” 

“Even  so.  But  to  reach  the  Handful  among  your  Millions  of  Readers 
from  whom  an  Iron  Filings  ad.  might  draw  a  Joyous  Re.sponse,  I  .should 
l>e  Obliged  to  Pay  for  advertising  to  Cargoes  upon  Cargoes  of  Persons 
who  are  far  more  interested  in  the  problem  of  How  they  got  the  Cars 
downstairs  into  the  Subway.” 

“Nevertheless,”  rejoined  the  Expert  with  Cheery  Confidence,  “if  you 
catch  the  Interest  of  Everyone  who  Reads,  you  are  bound  to  arrest  the 
Attention  of  All  who  can  Buy.  The  fact  that  your  Product  is  too  chilly 
to  heat  the  Pulse  of  Public  Enthusiasm  has  nothing  to  do  with  my  Plan, 
because  I  don’t  want  you  to  advertise  Iron  Filings  at  all." 

“But,”  objected  the  Other,  “I  have  Nothing  Else  to  advertise.” 

The  Expert  turned  his  Lamps  on  the  I.  F,  Man  searchingly,  as  one 
who  expects  a  Strong  Reaction  to  a  Great  Thought.  Then  he  spoke 
as  follows: 

“I  WANT  YOU  TO  ADVERTISE  THE  WEATHER !” 

Years  of  dealing  with  Iron  had  Calloused  the  I.  F.  Man.  He  rallied 
quickly  and  replied: 

“I’m  willing  to  do  my  Bit,  but  I  think  you’d  better  see  Jupiter  Plu- 
vius.” 

But  the  Expert  waved  his  hand. 


“This  is  no  Light  Matter,”  said  he.  “Consider  it  carefully:  Iron 
Filings  are  for  the  Few,  but  the  Weather  is  for  Everybody,  It  is  the 
Universal  Topic  of  Conversation  and  Complaint.  Suppose  you  took  a 
Double  Page  Spread  in  The  Weekly  Jazz  done  in  Heliotrope  and  Cerise. 
For  a  caption,  let  us  say  we  should  employ  the  lines  of  the  Eminent 
Poet,  Mr.  Frank  Tinney: 

‘Whether  there  be  rain  or  whether  there  be  snow. 

We  must  have  weather,  whether  or  no.’ 

“Now,  The  Jazz  goes  to  All  Climates.  The  Text  of  your  ad.  would  not 
only  prove  the  Usefulness  of  Rain,  Snow,  Sunshine,  and  Humidity,  but 
it  would  make  Everybody  think  of  the  Really  Nice  Weather  at  some 
Other  Point.  Thus,  those  who  read  it  in  an  Oregon  Rain  would  gladden 
as  they  thought  of  California  Sunshine,  and  those  lamping  it  in  the 
Heat  of  California  would  picture  deliciously  the  Cooling  Glaciers  of 
the  Canadian  Rockies.  Before  long  you  would  establish  a  Pleasant 
Understanding  about  the  Weather  as  an  Institution.” 

“But  where  would  I  Get  Off,  finally?,’  said  the  1.  F.  Man.  “Would 
there  be  a  Rake-off  coming  from  the  Umbrella  Trust,  do  you  think?” 

“Nothing  so  Vulgar  as  that,”  said  the  Expert.  “Your  Advantage  would 
be  twofold.  You  would  mention  Incidentally  and  Inconspicuously  in 
your  ad.  the  fact  of  your  Real  Occupation.  'There  is  no  question  about 
the  Direct  Demand  which  would  at  once  be  established  among  those 
who  buy  Iron  Filings.  But  that  in  Itself  would  be  Small.  The  Big 
Thing  lies  here:  Countless  thousands  would  ask,  after  reading  your  ad., 
‘What’s  this  Guy’s  game?’  Finally,  they  would  say:  ‘He  must  have 
More  Coin  than  he  knows  how  to  spend.  If  there’s  that  much  Kale  in 
the  Iron  Filings  business — then  me  for  it.’  As  a  consequence,  you  would 
receive  Flattering  Offers  to  dispose  of  your  Business,  whereupon  you 
could  Sell  Out  and  Clean  Up.  In  the  Language  of  the  Practical,  I  ask 
you,  do  you  get  me?” 

While  the  Expert  was  fixing  up  the  Contract,  the  I.  F.  Man  reflected. 
Then  he  asked: 

“Do  you  write  Poetry?” 

“Yes,  indeed,”  replied  the  expert  Enthusiastically.  “Why  do  you  ask?” 

“I  was  just  Thinking  that  I’d  give  you  Eight  Dollars  if  you’d  write  me 
a  Song  about  Iron  Filings  for  use  on  the  Keith  Circuit.  I  really  think 
that  Kind  of  Advertising  would  bring  Results,  don’t  you?” 


Absolutely  Fireproof 

Hotel  Chelsea 

West  Twenty-third  Street  at  Seventh  Avenue,  New  York  City. 
EUROPEAN  PLAN 

500  ROOMS  400  BATHS 

Room  with  adjoining  bath, 

$1.00  and  $1.50 

Room  with  private  bath,  $2.00. 

Suite* — parlor,  bedroom  and  bath, 

$3.00  and  upward. 

Club  Itreakfast,  25c.  up. 

Special  Liiucheun,  50c.  up. 

Table  d’llote  Dinner,  75c.  up. 

Cafe  Attached 

To  Reach  Hotel  Chelsea. 

From  Pennsylvania  Station,  Seventh  Avenue  car  south  to  Twenty- 
third  Street. 

(liraiid  Central,  Fourth  Avenue  car  south  to  Twenty-third  Street. 
Lackawanna,  Erie,  Reading,  Baltimore  &  Ohio,  Jersey  Central  and 
Lehigh  Valley  R.  R.  Stations,  take  Twenty-third  Street  cross¬ 
town  car  east  to  Hotel  Chelsea. 

Principal  Steamship  Piers  foot  West  Twenty-third  Street,  take 
Twenty-third  Street  crosstown  car. 

Write  for  Colored  Map  of  New  York 
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FEW  NEWSPAPERS  ASK 
FOR  TRADE  MARKS 


But  Almost  Everythinit  Else  Under  the 
Sun  Takes  Advantage  of  the  Pro¬ 
tection  in  This  Respect  the 
Government  Affords. 

A  trade-mark  expert  at  the  United 
States  Patent  Office  was  asked  recently 
If  he  could  estimate  what  proportion 
of  the  new.spapers  and  periodicals  of 
the  United  States  have  availed  them¬ 
selves  of  the  privilege  of  registering 
their  names  or  titles  as  trade-marks, 
or  could  he  figure  what  percentage  of 
the  more  than  100,000  trade-marks  that 
have  been  registered  at  Washington 
belong  in  the  publishing  field.  The 
specialist  confessed  that  no  such  fig¬ 
ures  are  available  and  since  the  press 
trade-marks  are  lumped  with  “prints” 
In  the  Patent  Office  classification  any 
estimate  would  be  merely  a  gruess. 

Only  a  relatively  modest  proportion 
of  the  newspapers  of  the  United  States 
have  as  yet,  this  specialist  reported, 
obtained  trade-mark  titles,  despite  the 
prominence  that  has  been  given  to 
this  form  of  protection  during  the  past 
few  years.  Since  It  has  been  brought 
to  their  attention  that  trade-marking 
is  di.stinctly  worth-while,  a  goodly 
share  of  the  publishers  of  metropolitan 
dailies  have  acquired  the  habit,  but 
the  rank  and  file  of  the  smaller  pub¬ 
lishers  do  not  seem  to  have  reached 
the  conclusion  that  trade-mark  rights 
are  worth  establishing,  though  the  ex- 
pen.se  Is  not  great. 

During  the  past  year  the  Los  Angeles 
publishers  of  dallies  came  Into  the 
trade-mark  fold.  The  "Morning  Tri¬ 
bune”  was  a  Los  Angeles  registration; 
Edwin  T.  Earl  was  sanctioned  In  the 
exclusive  use  of  the  name  "Evening 
Expre.ss”  and  the  Evening  Herald  Pub- 
Ishlng  Company  formally  took  title 
to  “Los  Angeles  Evening  Herald.” 
Commercial  dailies  continue  to  follow. 
In  this  re.spect,  the  example  of  the 
regular  newspapers,  as  witness  the  fact 
that  Uncle  Sam  accorded  to  Willett  & 
Gray  formal  acknowledgment  of  their 
monopoly  of  the  title  "Dally  Sugrajr 
Trade  Journal.” 

The  slow  gait  of  the  past  year  In 
trade-marking  newspaper  titles  has 


Yon  can  materially  Incrcaae  your  advertlslnt 
•  rocolpta  Iiy  file  pnlilieatlon  of  a  aerlea  of 

Anti-Mail  Order  Articles 

written  in  an  oonveniatinnal,  human  In- 
toroHt  Htyle,  compelling  the  reaflem*  attention 
from  Rtart  to  finiHh. 

The  Mail  Orrler  houfte  methodic  are  made  to 
app.'^r  ridiciilnuH,  their  m.vHterloiiM  lure  and 
varie<l  misleading  ramiflcatioiiR  laid  hare  with¬ 
out  antagonlHm  or  offence. 

Tliwe  articles  will  cause  favorable  comment 
and  attention  In  the  community  and  bring 
increased  advertising.  They  are  different. 

PHIL  DEAN 

Aator  Court  Building  Now  York  Citjr 
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been  more  than  counterbalanced  by  the 
trade-marking  In  other  branches  of  the 
newspaper  field.  Indeed,  if  there  Is 
one  trend  more  than  another  which 
may  be  said  to  constitute  an  outstand¬ 
ing  feature  of  the  record  of  the  past 
year  or  so  In  the  trade-mark  field  it 
is  found  in  the  stampede  of  newspaper 
.syndicates  and  individual  publishers 
to  protect  by  trade-mark  the  titles  to 
their  cartoons,  comic  strips  and  other 
continuing  features.  It  is  not  merely 
pictorial  features,  either,  for  which  this 
safeguard  against  Imitation  is  hieing 
Invoked.  The  names  or  noms  de  plume 
of  feature  writers  and  “columnists” 
and  paragraphers  are  being  duly  en¬ 
rolled  at  Washington  for  the  sake  of 
prestige  and  proof  of  priority  of 
adoption  In  the  event  that  It  should  la¬ 
ter  become  necessary  for  the  origina¬ 
tor  to  proceed  against  a  counterfeiter. 

Trade-marking  of  features  for  news¬ 
papers  is  not  a  new  “stunt”  by  any 
means,  but  the  increase  In  the  prau- 
tlce  during  the  past  year  or  two  has 
been  out  of  proportion  to  the  increa.se 
in  the  number  of  features  now  running. 
Doubtless  the  .spurt  is  due  In  some 
measure  to  the  fact  that  decision  upoi 
appeal  of  the  "Buster  Brown”  and  the 
"Mutt  and  Jeff”  cases  has  .served.  In 
some  aegree,  to  clear  the  atmosphere 
for  newspaper  owners  and  feature 
makers  and  indicate  just  what  may  be 
expected  In  trade-mark  status.  In  les¬ 
ser  degree  this  same  purpose  has  been 
served  by  the  decisions  In  the  “Kew- 
pdq’’  ca.se  and  the  “Polyanna”  case, 
the  latter  having  been  finally  disposed 
of  only  a  few  months  ago. 

That  it  is  now  the  policy  of  mo.st  of 
the  independent  newspaper  .syndicates, 
and  a  majority  of  the  new.spapers  hav¬ 


ing  syndicate  departments,  to  trade¬ 
mark  virtually  all  their  features,  is 
clearly  Indicated  by  the  numerous  reg¬ 
istrations  that  have  been  granted  in 
1917  and  the  first  few  weeks  of  1918  to 
various  leaders  in  the  field.  “Newspa¬ 
per  section”  is  the  conveniently  versa¬ 
tile  and  elastic  term  that  is  employed 
by  mo.st  of  the  puVilisliers  and  .syndica¬ 
tors  to  designate  the  subject-matter  for 
which  trade-mark  identification  is  claim¬ 
ed.  “('artoons”  and  "drawings”  likcwi.se 
form  the  .specificaton  in  some  in.stances. 

I'KATl-RKS  TIUDE-  .MARKED. 

The  Press  Pulilishing  ('’onipany  of 
New  York  has,  within  tlie  past  few 
nuintlis,  come  forward  with  a  ru.sh  and 
spread  the  blanket  of  trade-mark  pro¬ 
tection  over  mo.st  of  its  well-known  fca- 
ture.s.  In  some  instances  the  titles  for 
whicli  certificates  have  now  been  issued 
have  iK-en  in  u.se  for  years  past.  Thus 
"Can  You  Beat  It?”  has  been  used 
.since  1910;  "S’.Matter,  Pop?”  has  been 
going  since  1911;  and  “Hans  und  Fritz” 
is  likewise  a  veteran  of  the  pictorial 
feature  field.  Other  titles  for  which  the 
f’ress  f’ompany  has  lately  received 
trade-mark  certificates  include  “Poor  Mr. 
\V..”  "Henry  Ha.senpfeffer,”  ‘Bachelor 


WAR  PICTURES 

A  iM*w  piutoriul  fi*ntur«*  Korviut*  f»»r  n»*vv>*- 
hi’P'Ts.  Autioii  iilrtun^x  of  tiu?  ih*w  Aiiiorictin 
Htniiy  :it  traiiiiiiK  uhiiipm. 

llt'Mt  riruiilHtion  tiiakor  on  tiiu  iiiarkot. 

WAR  PICTURE  SERVICE 

Jefferson  Building 

Birmingham  Ala. 


The  Home  Newspaper 

^  In  the  claaMiflcatlona  of  advertUlns  which 
hare  the  greateat  appeal  to  the  home-^e- 
partmont  etorea,  women**  apecialtr  ahopa. 
hoot*  and  ahoea  and  foodatuffa — The  New  York 
>ivening  Mail  j^howeil  a  decided  gain  for 
the  paat  month  of  December  over  the  aaine 
month  for  1016. 

THE  GAIN 

Department  Store*  10.017  line* 

Women'*  Spet  ialty  Shop*  4.636  line* 

FoodatiifTa  8. Oil  line* 

Root*  and  Shoe*  1.600  line* 

Till*  aiihatantUtea  our  claim  that  the 
advertlaer*  more  and  more  are  convincing 
themaelve*  The  Evening  Mall  haa  a  greater 
piirchaaing  power  per  unit,  than  any  other 
New  York  evening  paper  and  that  It  ia  a 
home  newapaper. 

The  New  York  Evening  Mail 


^  fhennia  ^faf 

^^One  Edition  Daily” 

2  cents 

There  is  one  copy  of  The  Evening 
Star  sold  within  the  city  limits  of 
Washington,  D.  C,  for  every  four  or 
five  persons,  the  total  population  of 
men,  women  and  children  included. 
Net  A.B.C.  Circulation  2  Cent  Basis 
March  1st,  1918-98,714 


The  McClure  Method 

Onr  featnres  sre  sold  on  Indlvldnal  BMrlt. 

Any  lerrlts.  may  b«  ordered  slBgly. 

THIS  MEANS: 

The  sreatrat  poaetble  variety  froB  wblcb 
to  cbooae. 

Tbe  aobmlttlnc  of  each  feature  to  your 
own  editorial  inrigment. 

Tbe  ofiportunlty  to  order  a  budget  eon- 
slating  only  of  what  yon  want. 

A  roaterinl  rednctlon  from  Indlvtdnal 
prirea  on  bndgeti. 

Write  «a  for  §amplet  of  our  Suntay  Col¬ 
ored  enmin,  iaily  comtet,  wamen’t  feo- 
turrs,  bedtime  etortee,  Action,  ala. 

The  McClure  Newapaper  Sindicate 
120  West  32nd  Street.  New  York  City 


Wilder  and  Buell 

Newspaper  Features  and 
Advertising  copy 

225  Fifth  Avenue 
New  York 


DETROIT 

Tlie  fourth  largest  m-irket  In  the  l'nlle<l 
States  and  the  flrat  In  Importance  of  pros¬ 
perity  IS  THIS  FIELD. 

tCfje  JDetroit  jfree  JJress 

‘•.MirAlgon*.  t.realeaf  ISrurapaper'* 


Only  iiioming  newspaiier  in  this  liii-ratlve 
Held  IS  THE  yiEDIL'M 


VERREE  &  1.  Foreign 
CONKLIN  J  HeppriM-nlalOr. 


f  New  York 
^  Chicago 
V  Detroit 


The 

Pittsburgh  Post 

ONLY 
Democratic 
Paper  In 
Pittsburgh. 

CONK.  LORENZEN  k  WOODMAN, 
Spedal  RepreteuUtivea 
New  York,  Detroit.  Kauaea  City,  Chieego 


Girl  Ilelloctions,”  “.Nippy’s  Pop,”  “The 
Day  of  Uost,”  "Lady  Bountiful,”  “Hawk- 
shaw,  the  Detective,”  ‘Old  Grindstone 
George,”  “The  Jarr  Family,”  etc. 

The  Star  Company  has  lately  been 
given  places  on  Uncle  Satn's  trade-mark 
register  for  "The  Emtiarras.sing  Mo¬ 
ment,”  "Let  the  Wedding  Bells  Bing 
Out,”  "There  Was  a  Time.”  Likewise  for 
"Ye  Towne  Gossip.”  The  Chicago  Rec¬ 
ord-Herald  has  obtained  the  right  to 
taek  tlie  term  “trade-mark”  to  its  car¬ 
toon  f''atui-e,  “Married  I.ife.”  Cartoona- 
(lay,  Ine.,  has  registered  its  word  “Car- 
toonaday”  as  a  trade-mark,  and  King 
Keatures  Syndicate,  Inc.,  of  New  York 
has  obtained  Cnele  Sam's  O.  K.  for  "The 
Katzies.” 

Wliereas  the  practice,  in  most  in- 
stanee.s,  is  for  trade-mark  registration 
to  1)0  ot)tained  by  the  publisher  or  .syii- 
dii’ator.  regardless  of  the  Identity  of 
the  author  or  artist — even  as  Newspa- 


Thc  New  Patriotic  Feature 

CARRIE  ONN 

Daily  .Service — 1  and  2  col.  sizes 
Verses  hy  Miriam  dcl‘'ort  Collier 
Illustrations  by  Mablc  Kaji 

THE  INTERN.VTIONAI. 
SYNDICATE  E»t‘d  im 
Features  for  Newspapers 
BALTIMORE,  MARYI.ANI) 


The  Baltimore 

NEWS 

February  Net  Daily  Average 

108,319 

F  ebruary  Net  Sunday  Average 

114,806 

'  Daily  Gain,  1 8,203 
Sunday  Gain,  32,730 

For  More  Baltimore  Business  Con¬ 
centrate  in  THE  NEWS 

Member  Audit  Baream  of  Circolatione 

DA  ft  A.  CARROLL  J.  E.  LUTZ 
Eastern  Western 

Representative  Representative 

Tribune  Bldg.  First  Nat.  Bk. 

New  York  Bldg.,  Chicago 


We  spend  more 
than 

$500,000 

per  year  to  produce  the  features 
which  have  created  the  greatest 
newspaper  following  in  the  world. 

“Hearst’s  Features  Always  Lead” 

Write  for  booklet. 

"Half  Million  Dollar  Fcatoro  SerTico** 


The  International  Feature  Service 

729  Seventh  Ave.  New  York,  N.  Y. 
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IKT  K<‘ature  Service,  Inc.,  has  recently 
registered  ‘‘Kullcr  Hunk" — there  are 
some  individuals  who,  following  the  lead 
of  Hud  Fisher,  .show  a  disposition  to 
take  title  in  their  own  names.  Tlius 
Kli7at>eth  M.  Gilmer  ha.s  obtained  trade¬ 
mark  recognition  for  "Dorothy  I)ix"up 
Kthel  V.  KenifH-r  has  put  "V'^irginia 
l’ag€>”  on  tlie  trade-mark  map.  Sim¬ 
ilarly,  Walter  It.  Allman,  of  Cleveland, 
has  in  his  own  name  the  trade-mark 
e<juity  in  the  cartoon  feature  "Doings  of 
the  Duffs.” 

SfPPI-EMnNTS  Also  Acr-BPTEII. 

Not  merely  “newspaper  sections."  so- 
called.  hut  likewise  "newspaper  supple- 
ment.s"  have  latterly  been  accepted  a* 
the  T’nited  States  Trade-Mark  Section 
as  eligible  trade-mark  subjects.  The 
I’ictnre  I’res.s.  Inc.,  of  New  York  wa"' 
one  of  the  first  concerns  to  obtain  a 
cert(i<-ate  for  a  newspap<'r  supplemen*. 
'I'he  registration  by  the  Internationa* 
Vews  Servic-e  of  New  York  of  its  "Daily 
Sr>ort  Hndget"  is  another  manifestation 
of  the  lengths  to  which  trade-mark 
protection  may  I>e  stretched.  Kven 
“advertising  .sections.”  and  the  like, 
have  iK'cn  pronounced  eligilde  for  trade¬ 
mark  recognition,  as  witness  the  recent 
regi.stration  for  t'harles  Scribners'  Sons, 
of  "Scribner's  Fifth  .\venue  Section."  a 
sc<tion  of  advertising  pages. 

,\n  innovation  in  new.sjiaper  practice 
is  found  in  the  action  of  the  New  York 
Kvening  Post  Company  in  obtaining  a 
trade-mark  registration  for  its  "Invest¬ 
ors'  Hlue  Hook."  which  is  pul>lish<  d  from 
time  to  time.  The  Scott  Piil.iishing  Com- 
p.any  of  St.  Ixiuis  has  oldained  tiie  same 
sort  of  title  insurance  for  its  “Home 
Circle  Magazine  Section." 

When  the  Star-Chronicle  Puldishing 
Comi>any  of  St.  Txniis  was.  after  some 
hesitancy,  granted  a  trade-mark  regis¬ 
tration  some  months  ago  for  its  dis¬ 
tinctively  di.stdayed  slog.-m.  “Don't  .say 
'Paper.'  S.iy  'Star."'  the  trade-mark 
specialists  J'.t  Washington  anticipated 
that  there  might  lie  a  flood  of  applica¬ 
tions  from  newspaper.s  desirous  of  regis¬ 
tering  their  slogans,  mottos,  sub-titles, 
etc-.  This  drive  has  not  materialized  to 
date.  The  Newspaper  Knterprise  Asso¬ 
ciation  of  Cleveland  has  however,  regis¬ 
tered  “N.  K.  .\.''  distinctively  displayed, 
as  used  on  its  stationery,  proofs,  etc. 

Following  the  victory  won  by  tln^ Cur¬ 
tis  Publishing  Company  when  it  ap¬ 
pealed  on  its  right  to  register  the  name 


V3  'S 

Some  lead ! ! 


The 

Morning  Record 
Meriden,  Conn. 

Ha*  nearly  a  third  more  circu¬ 
lation  PROVED  than  the  local 
evening  paper  CLAIMS. 

The  Record  is  the  only  A.  B.  C 
paper  in  the  city. 
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of  a  house  organ  a.s  a  trade-mark,  even 
though  the  house  organ  was  not  sold 
by  .suliscription  or  otherwl.se  as  an  “arti¬ 
cle  of  commerce.”  there  has  been  a 
scramble  to  enter  on  the  trade-mark 
regi.ster  the  names  of  house  organs. 

Among  the  house-organ  titles  recently 
entered  by  well-known  adverti.sers,  is 
“The  Slug,"  by  the  Llnograph  Company 
of  Davenport,  Iowa;  “Isko”  by  Isko, 
Inc.,  of  which  Henry  H.  Joy  is  presl- 
d<-nt;  “Uemington  Notes"  by  the  Uem- 
ington  Typ<- writer  Company;  “I-Mlson 
Life"  by  the  Kdi.son  Klectric  Illuminat¬ 
ing  Company  of  Hoston;  “The  White 
Hous<*  New.s”  by  Dwinell-Wright  Com- 
I>any  of  Hoston;  “Selling  Fai-ts"  by  Gen¬ 
eral  Fireproofing  Company  of  Youngs¬ 
town.  O.,  and  "Milestone.s”  by  Firestone 
Tire  &  ItuhlK-r  Company  of  Akron,  O. 

For  some  readers  there  may  be  a  hint 
of  ixissihilities  in  the  fact  that  Fanny 
K,  SchcM-nfeld.  of  New  York,  has  been 
allowed  to  regi.ster  ''.Master  Reporting 
Serviis!"  a.s  a  trade-mark  for  use  on 
iMMiklets,  etc.,  and  that  Motion  1‘lctiire 
News,  Inc.,  of  New  York  has  Ix-en  al¬ 
lowed  to  enroll  “Motion  Picture  New.s 
Studio  Directory”  for  its  .semi-annual 
"siiecial.”  With  this  precedent  to  en¬ 
courage  them,  new.spaiier  owners  may 
lie  prompted  to  trade-mark  the  titles  of 
special  editions  that  are  reis-ated  year 
after  year. 

.\bout  twenty-five  pul.lishers  of  dally 
new.spapcr.s  in  the  Pnlted  .States  sup¬ 
plement  their  trade-mark  prote<-tion  Ity 
copyrighting  the  contents  of  each  l.ssue. 
In  the  ca.s<‘  of  m.-igazine.s,  i>eriodicals, 
and  weekly  new.spap<‘rs  there  are  up¬ 
wards  of  1.700  that  invoke  the  protec¬ 
tion  of  the  copyright  for  each  numlier 
issued. 

The  copyrighting  of  photos  went  on 
unabated  last  year,  many  thousand  of' 
photos  and  otU<‘r  “idctorlal  illu.stratlon.s" 
being  entered  with  the  Register  of  Copy¬ 
rights.  .\s  a  commentaii.  too.  up<m 
pop'ilar  inteis-st  in  the  war  there  may  be 
noted  the  «-opyrighting  during  the  year 
of  more  than  1.500  maps. 


The  Virginia  Enterprise 

VIRPIMA.  MINNESOTA 

Double  the  Paid  Circulation 

of  any  il.iily  paper  puldiahetl 
on  the  Mewiha  Ranire 

Al'ri.ICANT  KOR  MKMBERSIIII’ 

Audit  Bureau  of  Circulation 


Pittsburg  Stsgatrb 

reduces  to  the  niininium  all 
chance  in  advertising  expendi¬ 
tures. 

WALLACE  G.  BROOKE 
Bruntwick  Building.  New  York 

THE  FORD-PARSONS  CO.. 
People*  Gu  Building,  Chicag* 

H.  C.  ROOK. 

Real  Estate  Trust  Building.  Philadelphia 


HIGH  LIGHTS  ON  THE  FOREIGN  SITUATION 

The  kind  ''f  readine  that  appeal*  to  all  an-l  a'lthor*  of  Europe 

rlaaa-4  with  the  rn»»-g  States  sow  In  the  hsnille  n.or*  Important  artleles  of  ihU 

•v.rM  s-er  rt.-serlptlon  than  any  o*».«»  sooney  la 

Peatora  article*  from  leadlor  aolrtler*.  tmertea 

THE  INTERNATIONAL  NEWS  BUREAU,  INC. 

J.  J.  nOSDAN.  editor  lA  Aehool  «trrr*.  Ilnatoa.  Muo. 


NEWS  PRINT  HEARINGS 
ONCE  AGAIN  DELAYED 

{Continued  from  pane  8) 

Ik>  tlxed  hy  the  Commission  as  of  April 
1,  should  be  the  1917  price  of  214  cents, 
f.  o.  h  mill,  plus  wluttever  actual  In¬ 
creased  cost  there  may  ire  up  to  April  1. 

According  to  the  testimony  of  Mr. 
Rowers,  the  Great  Northern,  his  com¬ 
pany  could  T>ay  prevailing  market  price 
of  wfKid  puli),  present  price  of  coal  and 
an  increa.Hc-d  charge  for  lalMjr,  and  leave 
a  handsome  profit  at  3  cents  a  pound, 
f.  o.  I).  mill.  f 

•Mr.  I’owers,  however,  did  te.stlfy  that 
his  mill  is  greatly  favort^d  in  natural 
resources  and  equiiiment,  and  that  what 
wou'd  lie  a  fair  price  for  paper  manu- 
facturetl  liy  the  Great  Northern  might 
not  l>e  a  fair  price  for  paper  manufac¬ 
tured  under  different  conditions. 

The  manufacturers,  on  the  contrary, 
feel  that  they  have  aln-ady  e.stablished 
an  up-grade  in  cost.s.  They  are  con¬ 
tending  for  a  "fair  and  rea-sonable  price," 
and  chief  counsel  for  manufacturers  on 
numerous  occa-sions  ha-s  streased  the  im- 
IMirtance  of  fixing  a  pric-e  that  will  cover 
l>revailing  market  price  for  wood  and 
sulphite  and  coal  and  allow  a  profit  on 
woodlands  and  on  an  investment  ropre- 


THE  CHICAGO  EVEN¬ 
ING  POST  was  the  only 
newspaper  in  Chicago  to 
show  a  Rain  in  total  advertis¬ 
ing  for  1917. 

CTHE  STAR  LEAGUE 
consists  of  the  Indian¬ 
apolis  Sur,  Terre  Haute  Star 
and  Muncie  Star. — each  leads 
in  its  field  and  is  invaluable 
in  covering  Indiana. 

THE  ROCKY  MOUN- 
TAIN  NEWS  and  DEN¬ 
VER  TIMES  have  c’osed  the 
greatest  year  of  their  career 
and  are  Denver’s  premier 
newspapers. 

CTHE  LOUISVILLE 
HERALD  on  December 
31  finished  thirty  months  of 
consecutive  gains  and  has 
practicallv  no  competition  in 
the  morning  newspaper  field 
in  Kentucky. 

The  Shaffer  Group 


•senting  present-day  replacement  valua¬ 
tions. 

The  t'ommis.'don  has  agreed  that 
Riice,  Waterhou.se  &  Co.,  the  New  York 
ex|>ert  accounting  firm,  may  submit  to 
the  Commission  the  cost  figures  for  all 
the  manufacturers  on  April  15.  As  these 
cost  .sheets  are  completed  and  identified 
and  introduced  into  evidence,  the  Com- 
mis.sion'.s  own  experts  will  lie  heard. 
Following  the  taking  of  te.stlmony  of 
representatives  of  the  Commission,  the 
publishers'  witnes-ses  are  to  be  heard. 

It  is  thought  impossible  therefore  for 
the  Federal  Trade  Commi.ssion  to  fix  a 
n“a,sonable  pric'e  liefore  the  .tint  of  May, 
and  It  is  the  belief  of  many  that  the 
Commi.ssion  will  not  deeide  this  matter 
until  nearer  the  middle  of  May.  In  the 
meantime  counsel  for  publishers  are 
cross-examining  the  manufacturers'  wit- 
ne.sscs  and  preparing  for  introduction  of 
evidence  in  support  of  the  contentions 
of  the  paper  committee. 


J.  W’.AI.TKK  TIIOMI'NON  CUMRANY 
AUVERTISINO 
K.STAKUSIIKI)  1801 

XKW  YORK  I'llIGAliO  ItOSTON 

DKTUOIT  t'l.NCINNATl  I.ONbON 
NKW  YORK 
2M  MadiHon  Avpiiue 
KWiruair  6,  1018. 

Th#*  Ni*w  York  I'tiiiwi : 

WV  conaratiilatt^  you  on  tho  oxcellont  work 
you  did  on  tho  riit4*x  paao  in  laat  Hnnday'a 
nit-offruviire  Hoction. 

It  U  one  of  the  inoMt  i>erfect  reprofluctlonM 
of  rotogravure  advertiMing  we  have  ever  He<*n, 
and  we  are  eaiiecially  glad  to  tell  you  how 
pl<‘aHe<l  we  are  with  It. 

Voura  very  truly, 

J.  WALTEU  THOMD.SON  TO. 

Stanley  K<»Hor,  PnmidMit. 


HieTimes  Dispatch 

Richmond,  Virgiiua 

A  five-inch  single  column  adver¬ 
tisement  appearing  every  day  in  the 
year  in  the  Times- Dispatch  will  cost 
$4.20  an  insertion  daily  and  $5.60  an 
insertion  Sunday — a  total  cost  of 
$1,601.60  for  the  year,  which  means 
that  it  costs  to  reach  75%  of  the 
families  m  Richmohd  only  about  7 
cents  per  family  per  year. 

Story,  Brooks  &  Finley 

Special  Repmmuiirn 

200  Fifth  Ave.  New  York 

People’s  Gas  Building  Chicago 
Mutual  Life  Building  Phila. 


The  Boston 
Evening  Record 

gained  in  every  advertising 
classification  last  year.  Only 
two  other  Boston  papers 
showed  gains  over  1916. 

Circulation,  50,000  net  paid. 


Member  Audit  Bureau  of 
Circulations 


Eastern  Representative 

I.  A.  Klein 

New  York 
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I  AMorS  ORGANIZATION  TO  MKKT  HELP  WANTED 


A|iril  FooU'  l)a>  ('lult  lo  llolil  Tvvciily* 
Fir>t  Annual  Dinner  April  I. 

The  April  Fools’  Day  Club  will  hold 
its  twenty-first  annual  dinner  April  1. 

This  club  is  an  association  of  news¬ 
paper  men  formed  from  the  editorial, 
mechanical,  and  business  departments 
of  the  old  New  York  Mornint;  Adver¬ 
tiser.  On  April  1,  1897,  tnesc  men  found 
them.selves,  without  warning,  out  of  a 
job  l)ecau.se  Mr.  Hearst  overnight  had 
purchu.sed  the  United  Press  franchi.se 
owned  by  the  Mrrning  Advertiser,  which 
he  needed  for  the  American,  then  called 
the  Journal.  He  had  no  use  for  the 
.Morning  Adverti.ser  as  a  newspaper  and 
•so  suppres.sed  it. 

Ik'fore  the  .staffs  separated  they  form¬ 
ed  a  club  and  each  year  they  celebrate 
the  fateful  evening.  All  are  a  little 
grayer,  .some  a  little  poorer,  some  have 
■‘gone  beyond,"  but  tho.se  that  are  left 
are  .still  happy,  and  they  toast  the  "Good 
old  day.s.” 

.Mcmls-rs  wi.shing  to  be  provided  for 
at  the  dinner  are  a.sked  to  communicate 
with  C.  A.  Lfiuchaus.sc,  care  of  The 
('hief,  5  Heekman  Street 

I.a  Folletle  Aiiienils  Complaint 

United  State.s  Senator  Hols-rt  M.  I^a 
Kollette,  of  Wisconsin,  refu.sed  to  ap- 
IM-ar  in  Madison  for  an  examination  that 
was  to  have  been  held  recently  In  con¬ 
nection  with  his  .suit  again  O.  D.  Bran¬ 
denburg,  editor  of  the  .Madi.son  Demo¬ 
crat,  and  the  Democrat  Printing  Com- 
Iiany,  for  $100,000  damages  for  libel. 
Senator  Da  Follette  has  filed  an  amend¬ 
ed  complaint.  In  which  ten  of  the  eigh- 
U'en  original  counts  have  lieon  elimi¬ 
nated.  _ 

Hylan  Keeps  Away  from  Dinner 

The  City  Hall  Il(*iM)rters’  Association, 
of  New  York,  held  its  annual  dinner  at 
the  Hotel  A.sfor  last  Saturday  night, 
.Mayor  Hylan  did  not  attend.  This  Is 
the  flr.st  time  in  yeai's  that  New’  York’s 
.Mayor  has  not  attended  the  annual 
meeting  of  the  city  hall  reporters. 

SITUATIONS  WANTED 

Advertisements  under  this  classifica¬ 
tion,  ten  cents  per  tine,  each  insertion. 
Count  six  words  to  the  line.  For  those 
unemployed,  not  to  exceed  50  loords, 
two  insertions  FREE. 

Cartoonist 

Young  man  with  art  talent,  little  train¬ 
ing  in  lettering,  cartooning,  and  Iwing 
interested  in  newspaper  illustrating  and 
cartooning  de.sires  position  as  Is’ginner 
in  art  depiirtment  willing  to  do  any¬ 
thing  and  go  anywhere  as  long  as  1  will 
get  training  and  exix^rience  in  news- 
I>aper  art.  Address  C.  225,  care  of  Edi¬ 
tor  and  Publisher. 


Advertising  Man 


Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. 

Desk  Man 

with  knowledge  of  .Spanish  by  .Maniia 
daily;  fa.st  worker,  accurate  and  sober; 
dutie.s  will  consist  of  reading  copy; 
rewrite,  make-up.  directing  small  staff 
of  reporters,  and  general  assistance  to 
editor;  llrst-class  truns)>urtution  paid. 
Addre.ss  Box  till,  .Manila,  Philippine 
l.siand.s,  stating  age.  experience,  salary, 
and  references,  and  emjosing  .samples 
of  work. 


Representatives 


Have  openings  at  onci;  for  two  reliable 
road  repre.sentatives.  .Men  thorough¬ 
ly  familiar  with  handling  breaks  itnd 
.street  .sale  work  and  capable  of  direct¬ 
ing  canvas.sers,  Ix-ading  morning 
and  evening  publication.  Kocky  Moun¬ 
tain  region.  Salary  worth  while.  .Xd- 
dress  P.  224,  care  of  Editor  and  Pub¬ 
lisher. 

City  Editor 

wanted,  experienced  and  thorotigtdy 
competent,  preferably  from  small  city. 
Daily  Telegram,  Adrian,  .Mich. 

Reporter 

wiinted,  preferably  with  experience  in 
small  town.  Daily  Telegram.  Adrian. 
Mich. 

Circulation  Man 

wanted  by  a  succe.ssful  afternoon  new.s- 
pai«*r  in  t'entral  New  York  State,  a 
man  to  take  ebar'e  of  out  of  town  cir¬ 
culation.  Worker  wanted  who  can 
make  good.  Attractive  terms  to  the 
right  man.  Addre.ss  (’.  229,  care  of  Edi¬ 
tor  and  Publisher. 

Copyreaders 

and  rei)orters  want('d.  M(‘n  who  live  in 
Brooklyn  i)referr*‘d.  J.  D.  E<ldy,  Stan¬ 
dard  News  .\ssociation,  25;i  Broadway, 
New  York  Pity. 


Reporters 


broad  experience  as  solicitor  and  man¬ 
ager,  .succe.ssful  record,  favorably  ac¬ 
quainted  throughout  Ea.stern  territory, 
.s«‘eks  opening  on  general  or  class  pub¬ 
lication;  highe.st  credentials;  letter.s 
confidential.  Address  f;.  231,  care  of 
Etlitor  and  Publisher.  _ 

Newspaper  Executive 

Editor  and  publisher  of  literary  class 
newspaper  with  experience  in  all 
branches  de.sires  opportunity  to  enter 
general  journalistic  field.  Applicant  now 
owner  and  operating  successful  journal 
of  wide  circulation:  university  graduate, 
editorial  and  adverti.sing  copy  writer 
and  able  to  compile  news  to  make  paper 
especially  inten'sting.  Married.  Wife, 
able  a.s.sociate  in  society  and  circtilatlon 
departments.  No  chihlren.  Addre.ss  0. 
22'7.  care  of  Editor  and  Publisher. 


FOR  SALE 

Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. 

Linotype 

Three  Model  1  machines,  with  complete 
equipment  of  molds,  magazines,  and 
matrices.  New  Haven  Union  Co.,  New 
Haven,  Conn. 

Linotype 

Model  No.  1,  Serial  No.  8010,  and  Model 
No.  1,  Serial  No.  8011,  with  1  magazine, 
liners,  ejector  blades,  font  of  matrices 
(for  each  machine).  Tribune  Printing 
Co.,  Charle.ston,  W.  Va. 

rhree  Deck  Press 

prints  4.  »!,  8,  10,  12.  10.  20,  24  pap'.s. 
( ivcriiaulcd  and  rciiiult.  The  (loss  Print¬ 
ing  Pre.ss  Co.,  Chicago,  llh 

Four  Deck  Press 

luints  4,  0.  8.  10.  12.  14.  10.  20,  24.  28.  32 
pages.  Will  be  overliaulcd  and  rebuilt. 
'I’he  Goss  Printing  Press  (’o.  Chicago, 
111. 


SITUATIONS  WANTED 

All rcrlisriiioils  iimlrr  this  ihiHsifiralion 
ten  coiln  iii  r  liiii',  ciich  in.srriioii.  Count 
si.r  ii'orils  to  the  Hue.  For  those  uueui- 
Itloyeil,  not  to  ej-eeeil  50  words,  Iws)  in¬ 
sertions  FUF.F,. 


Advertising  Solicitor 


Advertising  Man 


23,  wants  cll)OW  room  where  there  is  a 
c’hance  to  expand.  Six  years’  experi¬ 
ence  in  copywriting,  layouts,  soliciting, 
stenographer,  and  typi.st.  Three  years 
high  .school.  I.  C.  S.  advertising  stu¬ 
dent.  .\-l  references.  Addre.ss  H.  Gold- 
Iwrg,  875  I.ongwood  Ave.,  Bronx,  N.  Y. 


Several  good  r(‘Porters  for  leading  Bos¬ 
ton  daily  newspaper;  give  age,  .scIum)!- 
ing  and  experience  fully;  .state  what 
.s;ilary  expi'cted;  forward  printe<l  .sam¬ 
ples  of  work  with  .stamped  and  directed 
envelope  for  retiirn.  Addre.ss,  A.  B., 
P.  O.  Box  527t;,  Bo.ston,  Ma.ss. 

SITUATIONS  WANTED 

Advertisements  under  this  classifica¬ 
tion,  ten  cents  per  line,  each  insertion. 
Count  six  words  to  the  line.  For  those 
unemployed,  not  to  exceed  60  words, 
two  insertions  FREE. 

Circulation  Man 

position  wanted  by  young  married  man, 
age  29,  who  has  worked  up  from 
new.sboy  to  circulation  manager  on  a 
.small  daily.  Desires  to  connect  with  a 
large  daily  where  he  will  get  real  circula¬ 
tion  experience.  Salary  not  the  object 
until  ability  is  proven.  Capable  of  car¬ 
ing  for  volume  of  detail  and  can  quickly 
adapt  my.self.  Addre.ss  C.  208,  care  of 
Editor  and  Publisher. 

Business  Manager 

or  advertising  manager  by  a  man  40 
years  of  age,  an  American  by  birth  with 
12  years’  experience  in  newspaper  ad¬ 
verti.sing.  Address  ('.  232,  care  of  Edi¬ 
tor  and  Publisher. 

Editorial  Executive 

Now  managing  editor  in  Eastern  city 
of  200,000.  Not  (Hit  of  job,  but  looking 
for  letter  one.  Desires  position  as 
managing,  city,  or  telegraph  editor. 
Experienced  in  many  sections  and  every 
line.  Thirty-three,  married.  .steady. 
Will  go  anywhere,  large  town  or  small. 
Pn’fer  Pacillc  f’oa.st.  Best  references. 
Address  233,  care  of  Editor  and  Pub¬ 
lisher. 


New  Kentucky  Daily 

The  Mayfield  (Ky.)  Times,  which  has 
l)een  publishes!  for  the  pa.st  two  years 
.‘US  a  sepii-weekly,  has  l>egun  publica¬ 
tion  as  a  daily. 

Show  your  patrioti.sm  by  contributing 
to  the  American  Bed  Gross  Fund. 


would  considc-r  position  in  Chicago, 
'rwelve  years’  cxi)erience  with  special 
agency  and  as  We.stern  repre.sentative 
well  known  trade  journal.  Acquainted 
with  general  agency  space  buyers  we.st 
of  Cleveland.  Age  31,  married.  Ad¬ 
dress  C.  219,  care  of  Editor  and  Pub¬ 
lisher. 

Telegraph  Editor 

Young  man  with  experience  in  editing 
telegraph  wants  position  on  New  Eng¬ 
land  daily.  Kefercnces.  Address  C. 
221,  care  of  Editor  and  Publi.sher. 

Circulation  Manager 

Capable  of  conducting  department  on 
.systematic  and  bu.siness  ba.sis,  wants 
place  with  a  newspaper  where  thor¬ 
ough  and  varied  experience  is  required. 
Competent  to  handle  special  campaigns 
in  connection  with  regular  work.  Clean 
record,  age  32.  Address  C.  218,  care 
of  Editor  and  Publisher. 

Circulation  Manager 

Fifteen  years’  experience  on  evening 
and  Sunday  morning  dailie.s.  Aggres¬ 
sive  and  economic.  Addre.ss  C.  217, 
can'  cA  Editor  and  Publisher. 

Managing  Etlitor 

drculation  gained  by  giving  away 
pianos  is  not  permanent.  The  subscrib¬ 
ers  who  stick  are  tho.se  who  read  your 
paper  Iwcause  it  .is  the  best  in  town. 
That  kind  I  know  how  to  get  out.  I  am 
determined  to  spend  very  little  more  of 
my  life  on  New  York  subways.  I  want 
to  go  to  a  town  small  enough  that  an 
inhabitant  wouldn’t  be  branded  a  Bol¬ 
shevik  if  he  planted  a  garden  in  spring. 
Yet  the  town  mu.st  be  large  enough  to 
support  a  good  managing  editor.  Ad¬ 
dress  C.  216,  care  of  Editor  and  Pub¬ 
lisher. 

Newspaper  F'oreman 

Thorough  make-up  man  and  writer 
seeks  position  as  foreman  of  daily 
ncw.spaper  composing  room.  Good  or¬ 
ganizer  and  executive.  Have  had  ex¬ 
perience  with  five  to  ten  machine 
plants;  33,  married,  ready  to  go  any 
place.  Address  C.  212,  care  of  Editor 
and  Publisher. 

Newspaper  Executive 

Consolidation  of  Hannibal,  Mo.,  Jour¬ 
nal  and  Courier  makes  me  available. 
Twenty  year.s’  experience,  all  branches. 
East  and  West.  W.  G.  Naylor,  gen¬ 
eral  manager,  the  Journal,  Hannibal, 
Mo. 

Reporter 

Young  man  experienced  in  rcportorial 
and  advertising  work  de.sires  po.sition 
on  staff  of  city  paper.  College  man.  Ko- 
signed  position  to  entrr  .service,  lut  re¬ 
jected  on  physical  examination.  Prefers 
metropolitan  paper.  Address  C’.  210, 
care  of  Flditor  and  Publisher. 


One-fourth  or  one-half  of  leading 
daily  newspaper  property  of  city  of 
12,000.  1917  gross  business  $40,000. 

Distinct  and  permanent  field.  Excel¬ 
lent  climate.  Purchaser  to  act  as 
business  manager  or  editor.  Proposi¬ 
tion  Q.  L. 

Charles  M.  Palmer 

Newspaper  Properties 

225  Fifth  Avenue.  New  York 


Sales 

Purcliases 
Con.solidations 
Appraisals  of 
Newspaper  and 
Maji;azine 
Properties 

.Aubrey  Harwell  Henry  F.  Cannon 

Havvcll  &Cannon 

Times  Building  NEW  YORK 


Readers  Decide 

— The  HABIT  of  appreciation 
shows  in  circulation  gains. 

Get  the  features  that  have 
WON  the  biggest  audience. 

Ltt  UM  trnd  you  tampltt  of  our  tol- 
ortd  iomiet,  daily  and  Sunday 
pagoM  I*  block  and  colors. 

Newspaper  Feature  Service 

If.  KOENIGSBERG,  Manager 
iJ  WatT  39TR  tT.,  New  Yoir 


Paper  That  Needs  Pep 

('an  Recure  matuager  who  han  Just  completed 
up  building  and  Kale  of  middle-western  dally 
of  over  8,()(K)  cin  ulation.  Age  34,  University 
graduate,  public  Ki^efiker,  e<litorial  writer, 
iiuinuging  Hlitor  and  general  manager,  able  to 
buy  Mulmtuntial  interest.  If  you  have  $3,00J) 
oiHMiing,  iiHk  alMMit  No.  128  II  P. 

(’oui|H‘tent  help  available  for  all  depart* 
ineiitH  of  Advertisitig,  Printing  and  PiibliKhing 
fiobl. 

FERNALD’S  EXCHANGE,  Inc. 

Third  National  Rank  Bldg., 
Springfield,  Mass. 


Four  Hoe  Matrix 
Rolling  Machines 

Equipped  for  motor 
drive  and  in  jrood 
condition. 

For  sale  by 

WALTER  SCOTT  &  COMPANY 

Plainfield,  New  Jerse  > 

The  True  News 

— FI^T' 

Always- Accurately 

iDterDadonal  News  Service 

World  Bldg.  New  York 
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DR.  MI  NYON  DIRS  SI DDKM.Y 

Mo'l  I’irlHrPMiiie  .•\«lvrrli>pr  Aiiiniij; 

I’ateiii  Mptliriiir  .Manufa<'lurrr^. 

Dr.  Janic.s  M.  Miinyun  died  sudden¬ 
ly  of  aiK>plexy  while  at  luncheon  in  the 
dininK  r(M>m  of  the  hc/tel  I'oinciana  at 
Daliii  Iteach  la.st  Saturday.  ThrouKh 
hi.s  |ii<'ture!«iue  iMT.sonality  and  atrik- 
ins  tnethoda  of  adverti.sinB  his  homeo¬ 
pathic  remwlies  Dr.  Munyon  ha<i  long 
lie<-n  a  character  of  national  renown. 

He  was  lK)rn  in  1S48.  at  Thomp.sf>n, 
fonn.  In  hi.s  hoyhmsl  he  l>ecame  known 
a-s  "Money"  Munyon,  through  his  un¬ 
canny  capa<'ity  to  earn  and  to  .save. 
He  l>ecame  a  |)Ul»lisher  in  early  life, 
-<s-)nducting  at  different  times  The 
Ijftljor  World,  Christian  Voices,  and 
Munyon's  lllu.strated  World.  .Mwut 
thirty  years  ago  he  .started  to  manii- 
fa<'ture  patent  m«slicine.s  on  a  large 
.s«'a]e,  itnd  it  is  .said  that  he  ama.sscsl  a 
great  fortune  through  their  .sale.  He 
always  attributes!  his  commercial  suc- 
cf'.ss  to  advertising,  and  was  a  familiar 
IM-rsonality  at  «s»nventions  of  new.sp.a- 
per  and  advertising  men  for  years.  He 
is  survived  by  a  .son. 


OBITl  ARY  NOTE 

Mhs.  Ki.iz.eiiETH  Tk.mi’i.eman  Sot-ij-;, 
wife  of  Hoy  K.  Soule,  editor  of  the  Hard¬ 
ware  .\g»".  New  York,  was  kilhsl  this 
week  while  riding  hf>r.s<diack  at  Doug¬ 
las,  .\riz. 


WEDDINC;  BELLS 
i'liffonl  C.  Harri.son,  si>orting  eslitor 
<»f  the  Seattle  Times  and  formerly  ma¬ 
rine  editor  of  the  Oregon  .Journal,  Port¬ 
land.  was  m.'irried  rees-ntly  in  S<»attle  to 
.Miss  Hiirriett  Hulett,  of  Marshall,  Mich. 
The  ceremony  took  plae'C  at  the  home 
of  J(»hn  I...  Travus.  managing  editor  of 
the  Times. 

The  engagenwnt  has  ju.st  been  an¬ 
nounced  of  -Mi.ss-  Shanna  Cumming 
<laughter  of  Dr.  W.  A.  thimming,  of 
Portland,  Ore.,  to  I.Awrt*nce  K.  Wheeler, 
vice-pre.sident  and  manager  of  the  Kve- 
ning  Telegi-am,  of  the  .same  city. 


Mr.Adoo  May  Address  Editors 

Plan.s  are  under  way  for  a  notable 
<-onvention  of  the  National  Association 
of  City  FJditors  in  Indianapolis  May  11 
and  12.  A  tentative  list  of  the  speakers 
includes  S<*cr(‘tar>'  McAdoo,  Rex  Beach, 
Ctcorge  Creel,  .John  R.  Rat  horn,  editor 
of  the  Providence  Journal;  H.  P.  Davi¬ 
son,  chairman  of  the  Red  Cross  War 
Council;  James  Sehermerhom,  pub- 
li.sher  of  the  Detroit  Times;  Howard  E. 
Miller,  president  of  the  International 
Syndicate,  and  W.  D.  Halstead,  asso- 
ciatfsl  with  the  committee  on  paper  of 
the  American  Newspaper  Publishers 
As.sociation. 

Idaho  Publishers  Meet 

The  Northern  and  Central  Idaho 
N< w.spaper  I’ublishers’  A.s.soclation  met 
yest»‘rday  at  Moscow,  Idaho. 


Food  Medium 

of 

New  Jersey 

Trenton  Times 

A.  B.  C. 

2o - 12c  Per  Week 

KELLY-SMITH  COMPANY 

2t  Fifth  Atcou*  Lrtton  Building 

NEW  YORE  CHICAGO 


PUBLISH KK’S  SON  WINS 
HONORS  IN  UNITLI) 
STATES  ARMY 


One  of  the  reo«-nt  additions  to  the 
army  Is  Tracy  H.  Ix!wi8,  .son  of  William 
K.  Ijewis,  editor  of  the  New  York  Morn¬ 
ing  Telegraph.  He  has  l)een  commis¬ 
sioned  as  lieutenant  in  the  aviation  sec¬ 
tion  of  the  Signal  Corp.s,  as  announced 
in  la.st  week's  issue  of  The  Editor  and 
Pl'BI-ISIlKK. 

Mr.  Tn«c-y  ly'wi.s,  since  graduating 
from  Yale  in  1912,  has  followed  the 


Tracy  H.  Eewis. 

now.spaper  profes-sion.  For  the  first  year 
he  was  on  the  .staff  of  the  New  York 
Time.s.  and  sui».sequenfly  joined  the 
.Morning  Telegraph  forces.  For  the  last 
year  he  has  been  Washington  corre¬ 
spondent  of  that  paper. 

BURWALL  NEWS  SERVICE 

1465  Broadway 
New  York  City 

.\  service  Ity  newspaiH-r  men 
for  tiewsjiapers.  .Most  reasonable 
service  on  earth.  .Ml  live  topics 
handled  in  condense<l,  attmelive 
and  popular  style.  .Matrix  or 
plate  form.  Write  for  particulars. 


U.  S.  P.  0.  and  A.  B.  C.  Report 

The  New  Orleans  Item 

period  ending  October  1,  1917 
Daily  60,756 
Sunday  77,438 
Average  63,2 1 7 

Hemstreet’s 

PRESS  CLIPPINGS 

Tenth  Avenue  at  45th  Street 
New  York 


He  was  admitted  as  a  cadet  into  the 
aviation  si'ction  in  December,  and  after 
the  usual  trying-out  process  at  San 
.\ntonio,  Tex.,  and  (.'olumbu.s,  O.,  was 
eommi.s.sioned  second  lieutenant  in  the 
aviation  section  and  detailed  for  duty 
at  (ierstner  hleld.  Lake  Charles,  IjH.,  as 
instructor  in  gunnery. 


IR’ire  Londitions  in  Ru-sia  Improve 

Cable  dispatches  are  lieing  received  by 
the  A.s.sociated  Press  directly  from  Its 
Petrograd  office.  Although  wire  com¬ 
munication  has  been  interrupted  fre¬ 
quently  of  late,  particularly  in  Finland, 
conditions  apparently  have  improved.  A 
dispatch  filed  in  Petrograd  last  Tuesday 
by  the  chief  of  the  Associated  Press  staff 
in  Rus.sia  reached  New  York  at  four 
o'clock  Wednesday  morning.  The  cor¬ 
respondent  .said  that  one  of  his  a.s.sist- 
ants  wa-s  at  Vologda  with  Amhas.sador 
Franci.s,  and  another  was  at  Moscow  to 
raport  the  All-Russian  Congress  of 
Workmen's  and  Soldiers'  Deputies.  The 
correspondent  also  said  he  intended  to 
remain  in  Petrograd,  unle.ss  the  Oovern- 
inent  .should  be  removed  to  some  other 
point,  in  which  event  he  would  proceed 
to  the  new  capital. 

Plan  IS.  E.  A.  Convention 

The  eoiivention  c!ommittec  of  the 
National  Editorial  As.soclation  has  an¬ 
nounced  thiit  the  coming  annual  con¬ 
vention  of  the  A.s.soeiation  will  open  in 
Liltle  Rock,  Ark.,  Monday,  June  3. 
After  a  two-day's  .se.ssion  the  conven¬ 
tion  will  adjourn  to  Hot  Springs  where 
the  n-maining  husine.ss  .se.s.sions  will  be 
held  for  four  day.s.  Following  the  con¬ 
vention  the  editors  will  tour  Arkan.sas. 


Peoria  Ills.  TANSCRIPT 

Only  morning  newspaper  in  Peoria. 

Peoria  Ills.  JOURNAL 

Only  evening  paper  in  Peoria  with  Asso¬ 
ciated  Press  franchise.  Member  A.B.C. 
SUNDAY  JOURNAL-TRAN.SCRIPT 
Combination  Advertising  Rate 
HENRY  M  PINUELL,  Proprietor. 
CHAS  H.  EDDY  CO.,  Representative 
NEIV  YORK  BOSTON  CHICAGO 


ADVERTISER^ 

1  I  If  you  have  an.T,prodn«  <n 
»  s  nervlce  to  offer  to  tli*  ihlpplffil 
§  ^  trade,  you  ran  advertlae  It  luoaC 
adTantareoii><ly  In 

f  THE  NAUTICAL  GAZETTE 

^  the  reoognlsoil  weekly  Journal 

of  ships,  shippers  and  ship 
?  building.  The  great  present 

sUinulus  to  the  shipping  Indus¬ 
try  means  tnereaeed  business 
for  advertisers  In  this  high 
class  medium. 

SobBoriptlon  $3.00  a  yea* 
20  Vesey  Street.  New  Torh 


Canadian  Press  Clippings 

The  problem  of  covering  the  Osnadlan 
Field  Is  answered  by  obtaining  tha  acrTice 
of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matters  of 
interest  to  you,  printed  in  over  9B  per  cent, 
of  the  new^apers  and  publiratlona  of 
CANADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  onr  bead  offlca.  , 

74-76  rilUnCU  ST.,  TORONTO,  CAN. 

Pries  of  service,  regular  presa  clipping 
rates — aperlal  rates  and  discounts  to  Trada 
and  Newspapers. 


HERE'S  A  REAL  (HJiBE  TROTTER 


^  chh  Miller  «f  United  Press  Will  Soon 
Have  No  New  Plaee  to  Go. 

Speaking  of  globe-trotting,  listen  to 
this: 

Webb  Miller  entered  the  employ  of 
the  United  Press  Associations  in  El  Paso 
in  the  spring  of  1916.  The  same  year  he 
was  sent  to  Mexico  City.  Early  in  1917 
he  was  as.signed  to  Washington.  In 
July,  last  year,  he  was  sent  to  London. 
A  little  later  he  was  detailed  to  the 
Belgian  and  British  fronts.  He  returned 
to  New  York  Monday  and  yesterday  sail¬ 
ed  for  Buenos  Aires  to  join  the  South 
American  staff. 

Mr.  Miller  will  be  met  in  Buenos  Aires 
by  Roy  W.  Howard,  president  of  the 
United  Press,  who  Is  making  an  exten¬ 
sive  tour  of  the  Southern  American 
countries. 

Mr.  Miller  Is  hut  twenty-seven  years 
of  age. 


To  Reach  the  Rich  Trade 
of  Kansas 

Copefea  JSailj)  Capital 


Net  Circulation 

(latest  Ooverninent  n-port) 


3  3,924 

Its  sales  promotion  department 
is  at  the  service  of  advertisers. 
And  it  really  promotes. 


Member  A.  B.  C. 


Publisher 


DOMINATES 


tU  8eld  la  purebaalog  ability 
I>er  family  and  yet  at  lowast 
advertlaing  coat  per  tbouaaud. 

“TO-DAY’S  HOUSEWIFE” 

GEORGE  A.  McClellan 

General  Ifanaper 
New  York 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clipping  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  St.,  New  York  City 
Established  a  Quarter  af  a  Century 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 

The  Fastest  Engravers 
on  Earth 

Powers  Photo  Engraving  Co. 

154  Nassau  St.,  Tribune  Bldg. 
New  York  City 
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j  The  Potent  Advertising  Force  of  the  Sou  th 


1 

1 

I 

Net  Paid 

2.600 

10,000  B 

Circulation 

lines 

lines  B 

ALABAMA. 

Is 

nirmiogham  Ase-Herald 

(M) 

23,242 

.07 

.06  B 

Blnntnj;liam  Age-Henild 

(S) 

31,700 

.08 

.00 

Blrznlogbam  Ledger 

(E) 

8.%,  5.11) 

.06 

.06 

Bimilngliam  Ncwi 

(B) 

44,  (KK) 

.07 

.07 

BlrmtDKham  Newt 

(S) 

.08 

.08 

Mobile  N'ewi  Item 

(E) 

0,600 

.08 

.03 

Mobile  Register 

(M) 

16.831 

.04 

.04 

Mobile  Ue^ater 

(S) 

20,280 

.06 

.05 

Montgomery  Adrertlaer 

(M) 

18,213 

.06 

.04 

Montgomery  Adrertlaer 

(8) 

FLORIDA. 

20,788 

.06 

.06 

JaekaonTllle  Metropolli 

(B) 

18.186 

.04 

.04 

Jackeonvtlle  Tlmee-Unlon 

(MAS) 

24.608 

.058 

.056 

Penaacola  Journal 

(M) 

6.. 300 

.0172 

.0172 

renaacola  Journal 

(S) 

6.300  . 

.0172 

.0172 

Penaacola  Newa 

(E) 

OEORQIA. 

4,828 

.0139 

.0189 

Atlanta  Ocorgian 

(B) 

68.636 

.08 

.07 

Atlanta  Sunday  American 

(S)  100.87T 

.12 

.10 

Aiigiiata  riironicle 

(MAS) 

8.267 

.036 

.025 

Angiiata  Herald 

(B) 

11,408 

.03 

.03 

Aiiguata  Herald 

(S) 

10,135 

.03 

.03 

rolumbua  Ledger 

(B) 

7,426 

.0216 

.0178 

Macon  Telegraph 

(M) 

10,710 

.04 

.04 

Macon  Telegraph 

(S)  . 

(MAS) 

10,710 

.04 

.04 

Sarannah  Newe 

14,037 

.04 

.03 

KBNTUCRCT. 

I>exlngton  Herald 

(Mi 

(S) 

0,800 

.0216 

.0215 

Tiexington  Herald 

0.300 

.0216 

.0216 

liOulsTtlle  Courier-Journal 

(M) 

26,204 

.10 

.67 

I.ouIaTllle  Courier-Journal 

(S) 

40.038 

.12 

.09 

liOulflTlIle  TImea 

(B) 

43,808 

.10 

.08 

IxtulsTlIIe  Herald 

(M) 

63,116 

.07 

.07 

B  Loularllle  Herald 

(8) 

45,943 

.07 

.07 

LOUISIANA. 

il  New  Orleana  Dally  Statea 

(E) 

38.412 

.08 

.06 

B  New  Orleana  Dally  Statea 

(S) 

38.412 

.08 

.06 

■  New  Orleana  Item 

(B) 

60,756 

.16 

.16 

■  New  Orleana  Item 

(S) 

77,438 

.12 

.12 

if  New  Orleana  TlmeaPleaynne  (M) 

61,163 

.10 

.10 

B  New  Orleana  TImea- Picayune  (S) 

75,380 

.12 

.12 

B  NORTH  CAROLINA. 

B 

■  AsheTlIle  Tltnet 

(B) 

6,176 

.016 

.016  1 

H  Charlotte  Obaerxer 

(M) 

18.606 

.063 

03  1 

M  Charlotte  Obeerrer 

(S) 

17,826 

.065 

.04  a 

B  Oreenaboro  ? 

(M) 

11.893 

.03 

.025  B 

B  Dally  Newa  f 

(S) 

16.890 

.08 

.025  a 

B  Wlnaton  Salem  Sentinel 

(E) 

6,000 

.0176 

.0179  B 

B  SOUTH  CAROLINA. 

B 

B  Columbia  Record 

(E) 

11,826 

.026 

.025  a 

^  Columbia  Reroiv) 

(S) 

0,216 

.026 

.025  g 

B  Columbia  State 

(M) 

18,661 

.05 

.04  a 

3  roliimbia  Stato 

(8) 

22,623 

.01 

.At  B 

■  Oropnville  Piedmont 

(E) 

4,760 

.0143 

.0148  H 

1 

TBNNBSSEB. 

■  Chattanooga  Newa 

(E) 

17,833 

.035 

.033 

B  Chattanooga  TImea 

(M) 

26.841 

.06 

.06 

B  Chattanooga  TImea 

(S) 

21,682 

.06 

.06 

B  Knoxville  Sentinel 

(E) 

19.086 

.06 

.04 

B  Memphia  Commerelal  Appeal  (M) 

63.981 

.12 

.10 

B  Memphia  Commercial  Appeal  (S) 

102.081 

.14 

.12 

B  Memphia  Newa-Scimitar 

(E) 

45.000 

.11 

.10 

1  NaebTllle  Banner 

(E) 

60.357 

.07 

.07 

B  NaahvHle  Tenneaaeean  A  American  (M] 

86,665 

.06 

.05 

B  Naahvllle  Tenneaaean  A  American  tS) 

39,129 

.06 

.06 

1 

VIRGINIA. 

B  Newport  Newa-Preaa- TImea 

1  HeraM 

(MAS) 

10,858 

.026 

.025 

■  Xewnort  Xewi!  Dnilr  Pre**  (S) 

6,908 

.026 

.026 

1  Norfolk  Virginian  Pilot 

(M) 

23,691 

.05 

.06 

fl  Norfolk  Virginian  Pilot 

(81 

83.016 

.06 

.06  i 

fl  Richmond  News  liCader 

(B) 

80.401 

.08 

.06  1 

It  Costs  About  $500^000 
each  month  for  food  at  just 
one  army  cantonment  in  the 
South,  and  its  monthly  pay¬ 
roll  is  $2,000,000. 

Big  Business! 

Did  you  ever  throw  a  stone  into  still  water? 

And  then  watch  the  ripples  grow? 

It  happened  like  that  in  the  South  when  Big 
Business  started. 

A  small  place  where  the  pikes  cross,  sprang 
trade  ripples  practically  over-night.  (Jthers 
had  similar  experiences. 

It  awoke  one  morning  to  find  there  were  not 
clerks  enough,  nor  houses  enough,  nor  any¬ 
thing  like  quantities  or  varieties  of  merchan¬ 
dise  sufficient  to  meet  demands. 

Telegraph  wires  were  kept  hot;  jobbers  were 
made  nervous;  freight  agents  had  to  coo  softly 
or  get  into  quick  trouble — for  nobody  in  the 
Up  South  goes  WITHOUT  anything  he  de¬ 
termines  on  buying.  All  of  which  has  made 
numbers  of  persons  rich  who  saw  far  enough 
soon  enough! 

Not  only  the  folks  in  little  Southern  towns  were 
in  slumberland!  Manufacturers  in  OTHER 
parts  of  the  country — some  of  them — didn’t 
wake  up,  but  let  competitors  get  the  NEW 
business. 

Once  you  win  the  confidence  of  Southern  trade 
and  keep  your  printed  word  with  your  goods, 
it  is  apt  to  keep  right  along  buying  them  for 
a  generation  or  two. 

You  should  advertise  in  these  Southern 
papers.  They  are  read  mostly  at  home, 
where  **home**  means  everything. 

Ask  them  about  prospects  in  your  line. 
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WAR  CONDITIONS 

1.  The  necessity  of  conserving  all  our  natural  resources  in  order  to 
supply  our  allies  and  back  up  our  men  for  the  purpose  of  Winning 
The  War. 

2.  The  shrinking  value  of  the  dollar  in  purchasing  power. 

3.  Food  shortage.  4.  Coal  shortage. 

5.  The  necessity  of  every  man,  woman  and  child  saving  through  the 
purchase  of  Liberty  Bonds,  War  Saving  Stamps,  Supporting  the 
Red  Cross. 

All  go  to  make  the  intelligent  advertising  of  articles  of  real  use  and 
real  value  more  effective  than  at  any  previous  time. 

THE  NEW  YORK  GLOBE 

As  a  ijenuine  public  service  gladly  throws  open  for  the  use  of  manufacturers  having  sound 
foods  which  cm  be  sold  to  the  people  at  moderate  prices  and  will  represent  greater 
nourishment,  all  the  experience  and  service  of  its  promotional  department. 

Now  is  the  time  and  the  New  York  Metropolitan  Market  'the  place  to  sell  the  thousand 
and  one  honest  foods  being  made  by  small  manufacturers  all  over  the  country  heretofore 
afraid  to  tackle  so  huge  a  proposition. 

The  Globe  will  gladly  show  them  how  and  help  them  in  every  way  it  can.  Consumer 
demand  so  created  will  last  long  aher  the  war  is  over  to  the  great  future  profit  of  those 
who  seize  this  opportunity. 

Over  200,000  people  have  bought  The  Globe  every  day  and  most  of  them  have  studied 
the  food  articles  by  Alfred  W.  McCann  for  nearly  four  years.  The  Globe  by  the  mere 
announcement  of  a  new  food  article  can  create  a  big  market  for  it. 

The  Globe  invites  inquiries  from  those  having  honest  foods  to  sell.  It  will 
help  them  arrange  all  details.  Write  without  incurring  any  obligation. 


Address,  JASON  ROGERS,  Publisher,  The  Globe 


